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Abstract 

Banking is crucial for any ordinary person to carry out the basic financial activities like depositing and withdrawal of cash, availing loan, 

mortgaging of the immovable assets, jewelry etc., as the world keeps emerging towards technology, even human beings tend to get 

updated with technology innovation.  Demonetization has paved a new road map towards the term Digital Banking.  Women though 

educated, perhaps hesitate to adapt themselves with the digital technology particularly with the banking sector. It may be due to 

insecurity, fear to adopt or unawareness about the technology.  Hence, it becomes foremost influential to know the perspicuity of digital 

banking among working women in the educational institution. 

Keywords: digital banking, demonetization, working women, perspicuity. 

 

Introduction 

Banking in India flourished very long ago, even before in 

ancient Vedic times banking functions and activities were 

in action. Money was accepted on deposit and given in the 

form of advances. During the Mogul Period, the indigenous 

bakers played an important role in lending money and 

financing of foreign trade and commerce.  E-banking is 

considered to be an indispensable activity for a common 

person in recent years.  In e-banking, the issues related to 

security and privacy have been resolved with the 

assistance of the hi-tech industry. It becomes the 

responsibility of the banks, to promote e-banking facility 

available to its customers and to make them 

knowledgeable about the accessibility of digital 

transactions and enable them to transact any type of 

digital/online activities required by them. Banks are 

expected to instruct the customers about safety, privacy, 

and threat involved in e-banking transaction.  Due to the 

comprehensive nature of these prevalent issues in online 

banking and        other internet applications, there  requires 

an urge  for research and development in the areas of 

digital banking activities to highlight and spot out the 

specific outcome of the digital banking to the users and to 

bankers.  Hence, the huge influence created by E-Banking 

on the banking customers has inspired the researcher to 

undertake this study. 

  

 ICICI Bank started with non-branch banking service 

and this paved an entry for the other overseas banks in the 

late 1991 to deal in the internet banking activities. They 

emerged with new technological know-how and introduced 

Bank products with higher predominant, which let to further 

competitive and stimulating banking functions. The 

acknowledgement for opening electronic banking in India 

goes to ICICI Bank. The emergence and beginning of 

internet system by the banks have wiped away the 

constraint of waiting time, travelling time, transaction time, 

queues etc. There were numerous services carried out by 

the banking sector which were emerging as the most 

driven factors towards internet banking and they include 

convenience, flexibility, cost effective, customer service, 

increase in education and income level of customers etc., 

internet banking system supports with a hand to hand 

interface with the bank’s website and hence it is 

indispensable on the part of bank to afford a high-end 

quality service towards internet. So, in divergence to 

traditional banking, internet banking carries out a virtual 

interaction between customers and banking information 

system. 

 The banking industry has been continuously updating, 

innovating and emerging with new advent of technological 

improvement notably in the area of telecommunication and 
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information technology, which has led to one such 

innovation is internet banking. Internet banking can be 

defined as an internet gateway through which the 

customers can use different modes of banking services, 

from bill payments to investing in investment (Pikkarainen 

et al., 2004). All the banks updating with the internet as an 

additional channel or banks using the internet only as a 

distribution channel are now on equal footing to offer their 

banking services on the internet and offer customers 

around the world (Karjaluoto et al., 2002). Internet banking 

is beneficial for both bankers and customers. The 

substantiation use of internet banking technology from the 

bank point of view is mainly related to cost savings 

(Robinson, 2000; Sathye, 1999). Internet banking sites can 

be diversified into four categories from level I, which 

provides a basic capabilities such as gateway to deposit 

account, to level IV which generates an advanced services 

(Robin Kaushal, 2007). 

 Digital banking is the term used for new phase 

banking system the other name for digital banking is also 

termed as Internet banking, online banking, Net banking 

etc., Internet is used as the prime source for the delivery 

network to conduct banking action which includes, 

transferring funds, paying bills, viewing and checking 

savings account balances, paying mortgages and 

purchasing financial instruments and certificates of 

deposits (Haque et al, 2009). Internet banking facilitates 

the transactions with the ease of internet application, which 

is the foremost identity of an e-commerce. Convenience is 

the basic determination point aimed at enhancing the 

internet banking among customers without the interference 

of bankers. (S. Kalpana Devi., 2012). 

 Customer accomplishment, customer retention and 

new customer acquisition are the core benefits in internet 

banking and their benefit is progressively approaching as a 

need of the hour while comparing to other services. Digital 

banking is emerging as the most awaited promotional 

channel for banks throughout India and this digital banking 

channel is both an informative and a transactional medium. 

Banks performing with low market share to perceive digital 

banking technology as a medium to promote the market 

share value by offering attractive products and services by 

way of this new way of technological growth. 

 Influence of Information Technology in Indian Banking 

Sector (Paritosh, 2018). The information technology 

uprising placed a major impact towards the Indian                      

Banking system. The need of computers fixed with internet 

installation in the banking sector was a long awaited in 

India and it accumulated with its requirement after the 

economic liberalization of 1991. Without the advent in IT 

and communication, the success of banking institutions 

may not attain its benefits. It has extended its growth of 

banking division in the Indian economy in order to make an 

effective banking system, this can be met by the 

requirements of improving and developing an economy. 

Over the past 10 years, banks in India have generated a 

new way to   the development of maintaining cash digitally, 

retaining money through an adaptable mode, money 

transaction through internet, accessing ATMs, anywhere 

around the world, enhancing the utility of  credit card  and 

debit card, promoting digital instalment system and 

enhancing the  information warehousing and sorting the  

information mining requirement. In order to expedite the 

advancement in quality of client based administration and 

to magnify the speedy dealing with of keeping money 

operation, a change in keeping money segment was 

developed and moderated which has led to the efficient 

management of an account structure, effective way of 

preparing the statement of bank accounts and improvised 

work culture. It has gradually increased the efficiency, 

benefit, and productivity of the banks to a comprehensive 

degree. Indian banking sector has experienced with an 

update to refine itself over the upcoming years, giving 

some space to move from an offline physical angle aspect 

to an updated and emerging innovative driving position, it 

is bringing a new technological revolution. With such a 

change and revolution, they took over within a short span 

of time with low cost-effective system. 

 Electronic-built habits are replacing the traditional 

banking system and banks have started to rethink 

business technology designs and a system to encourage a 

strong customer relationship action plan. A concrete, 

terrestrial and Product frontier are no greater the 

restrictions for the escalating banking business. For the 

increasing retail distribution and logistics supply, electronic 

banking is acting as a commercial market and the 
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improvised internet banking is acting as an integral 

channel to meet the requirements of the customers 

through the financial institution. 

 The term electronic banking differs among the 

researchers in due course because the term digital     

banking implies an adequate of services which enable the 

financial institution clients to conserve records and sort out 

the most retail banking benefaction by means of a 

computer, LED television or a mobile phone (Daniel, Mols, 

& Sathye, 1999; 1998; 1999). (Turban, 2000) narrates that 

“Electronic  banking provides such electronic services that 

allows consumers to get updated with their bank balances, 

transfer money with in their account, transact  payments 

digitally so as to apply for loans,  download information 

about bills into their personal computers, transmit share, 

mutual funds and other such funds, seem  at photos of 

their Cheques and credit slips. (Hertzum, Jorgensen, & 

Norgaard, 2004) defines E-Banking as internet-based 

Banking, In other words, E-Banking denotes the banking 

operations, which is supported over the World Wide Web. 

However, a more comprehensive and well entrenched 

definition is laid by the United Nations Conference on 

Trade and Development (UNCTAD). This definition covers 

the broad area of E-Banking. 

 Electronic Banking assistances first bloomed in the 

decade of 1990 and technological improvisation has led to 

a variety of reconciliation in the way in which various 

merchandise and services were delivered to the clients 

with the assistance of the banks and they have been at the 

vanguard of mobilizing the technology and it has also 

resulted in the automation of the financial institution 

branches and has given an topmost shove to electronic 

banking channels like automated teller machine, web 

banking, cell banking, and phone banking.   Numerous 

studies have been directed on each of these aspects 

specifically, electronic banking adoption, conception 

towards electronic banking, security and privacy of web 

banking etc. studies have been conducted to determine 

the  awareness towards security and privacy in electronic 

banking and the awareness on security and privacy, 

features of electronic banking had influenced the 

consumer towards the adoption of electronic banking 

offerings.(Kotler & Armstrong, 2004) mentioned that the 

concept of awareness attempts to discover how far the 

customers initiate the expertise of the knowledge and to 

what proportion they are missing data about it. The 

literature on electronic banking identifies the individual 

factors like expertise in knowledge have an impact on 

customer adoption towards e-banking. Here the knowledge 

focus on awareness about security and privacy, features of 

electronic banking and benefits associated with it. As 

claimed by (Sharon, 1999), there is a need to enhance the 

recognition level of banking customers as the banking 

industry is promoting a diversified modes of client 

merchandise in spite of enormous number of  choices that 

are helpful with the backing of banking institutions in 

capturing their diligence. 

 In electronic banking, reliability and solitude issues 

have been resolved with the assistance of the banking 

industry and the research academicians. It is clear to 

accept that the banks supplying e-banking offerings need 

to make the customers aware of the availability of various 

services and facilities offered with their advantages and 

instruct them about safety, privacy, protection and threat 

involved in e-banking transaction. In spite of the long range 

features there still exists some issues and troubles in 

online banking and other e-commerce applications. Hence 

there exists a need for research and development in these 

areas. The supremacy created by E-Banking on the 

banking customers has inspired the researcher to 

undertake a study on the “A Pragmatic study on the 

Perspicuity with regard to Digital Banking among women 

faculty of Bishop Heber College (Autonomous), 

Tiruchirappalli. 

 
Statement of the Problem 

Internet banking plays a crucial role not only in the present 

pandemic situation but also for a very long period. 

Foremost activity of internet banking can be realized in the 

recent times and accordingly this research becomes a 

must to know the awareness of digital banking among the 

employed women and how far it helps them to execute 

their needs and to what extend it increases their self-

confidence and promotes their individuality. Hence this 

research has been carried out to know the perspicuity of 

digital banking among the women faculty of Bishop Heber 

College, Tiruchirappalli. 
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Scope of the Study 

The role of Information Technology plays major role in 

every aspect of our day to day activities. The banking 

sector may become paralysed without this advent of 

internet banking. The activity of internet banking aim to 

fulfil the needs and requirements of the customer and to 

derive their satisfaction, taking in to consideration many 

features are launched by the banking industry as a part of 

technology revolution. Hence, this research study focus on 

how the awareness among women    towards internet 

banking is accepted and regulated. 

 

Need for the Study 

Many previous studies have focused on the remarkable 

contribution of digital banking towards the exchange 

transaction of how banking enterprise conducts their 

transactions and provide facilities and services to their       

customers. In the recent times educated women play a 

crucial role in managing and planning the financial needs 

and allocation of finance for their day-to-day requirements, 

but still many working women are not utilising the digital 

banking activities as a result they are hesitated to execute 

it. Hence, this study focuses on identifying the awareness 

level of women faculty working in Bishop Heber College. 

 
Research Objectives 

It is foreseen that the findings of this research will bring in 

the following benefits as follow: 

1. To understand the level of awareness among women 

faculty with regard to digital banking. 

2. To analyse the impact of awareness based on the 

Demographic factors. 

3. To analyse the various modes of transactions 

executed with digital banking. 

4. To assess the readiness of digital banking adoption in 

future. 

 
Hypotheses 

In line with the objectives stated above, the following 

hypotheses were formulated and tested for the 

requirement of the study. 

 There is no remarkable difference between the 

adoption of Internet Banking and Convenience(C), 

Perception (P), Vigilance (v), Technology Updating 

(TU) and Security Awareness (SA) 

 There is a remarkable difference between the 

adoption of Internet Banking and Convenience (C), 

Perception (P), Vigilance (V), Technology Updating 

(TU) and Security Awareness (SA) 

 There is no association between Age and 

Convenience about to internet banking 

 There last no notable relationship between marital 

status and Convenience   in regard to digital banking. 

 
Methodology Questionnaire Design 

A well-arranged and designed questionnaire was framed in 

order to collect the primary data, which was divided in to 

as three parts. The first part recorded 12 items on the 

personal background and general information about the 

period of using Digital Banking Service etc. of the 

respondents. 

 The second part elicited responses on 5 factors with 

22 sub factors, to measure the respondents influence to 

adopt internet banking service The third part consists of 

the factors influencing the digital banking aspects felt by 

respondents while accessing digital banking services. The 

responses were dignified through Likert’s five-point (1-5) 

scale ranging from “5=Strongly Agree” to “1=Strongly 

Disagree”.  The secondary data were collected from 

various books, journals, articles, newspapers, websites, 

annual reports, theses etc. 

 
Sampling Method and Sampling Size 

The research study adopted a convenience method of 

sampling so as to collect the data from the respondents. 

The details and particulars were collected from the women 

faculty from all the departments and also from both shift of 

Bishop Heber College (Autonomous), Tiruchirappalli. The 

total responses were collected from a sample size of 151 

respondents. 

 
Research Tool 

The Primary data collected were processed through SPSS 

package for analysis. The methods adopted to analyse 

and determine the data includes percentage, chi square 

test and ANOVA. To examine the association between 
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digital banking factors and personal variables chi-square 

test was taken in to consideration. In addition, in order to 

determine the perspicuity towards digital banking services, 

ANOVA test was propounded. 

 
Review of Literature 

The review of literature will enable the researcher to 

explore the ideas of what others have done and it helps to 

bring a better and more efficient outcome about the topic 

and how others have dealt with similar and related 

research problems. Review of literature assist in 

developing expertise in the areas toward identifying what 

contributions can be made and to develop an appropriate 

research design. Many researchers have done many 

research papers on the awareness about internet banking, 

and each contribution is unique in its own.  This research 

paper is also a unique and new aspect in bringing up a 

valid contribution to the research topic. 

 
Review of Work Done on the Subject 

Alsheikh Layla, & Bojei Jamil (2014), “Determinants 

Affecting Customer’s Intention to Adopt Mobile 

Banking in Saudi Arabia”. The study reveals that smart 

phone experience and Awareness of Service are very 

clear to rule over the technology and they are associated 

functionally and brings the benefits to the customers, while 

the lack of knowledge and lack of information increase the 

attitude of risk. The results also proves that Performance 

Expectancy, Effort Expectancy and Perceived Risk are the 

foremost factors for adapting mobile banking services in 

the initial stage. The important culmination is that mobile 

banking services should bring in novel services while 

comparing to the  existing banking services, i.e. electronic 

banking services. 

 Kahandawa Kumari, & Wijayanayaka Janaka 

(2014), “Impact of Mobile Banking Services on 

Customer Satisfaction: A Study on Sri Lankan State 

Commercial Bank” Mobile phones have paved a 

foundation to enlarge the mercantile transaction in a very 

easy and simple way, and it has led to create a diversified 

range of business activity through the augmentation of 

wireless communication and wi-fi connectivity The 

improvement of mobile banking enlarge the  trading 

transactions like retailing, merchandising and purchasing 

of goods and services without stringent effort. Hence, it 

can be realized that mobile banking would be an efficient 

in providing banking services and it also could promote to 

the improvement of the nation through advancement of 

better financial services. The conclusion of the study 

exhibited that mobile banking services towards customer 

satisfaction is dominated by beneficial, ease of use, 

comparative advantage, insight over risk and user way of 

living  and present requirements of customers. 

 Gamoorthy Avinaya, Sha, Sankar C., & Sangeeta, 

M. (2012), “Mobile Banking: An Analysis”. This research 

study focus on m-banking performance with the help of 

specially programmed approach which enables the client 

to download in to the mobile device. It also explains mobile 

technology, trends, its model’s importance and services, 

issue in security and suggests possible solution to come 

out of it. The services offered by mobile banking includes 

getting account details information, transferring funds to 

another person, sending cheque book request, managing 

deposit accounts, checking transactions through online  

etc., This paper also makes an attempt to focus on the 

mobile banking models like Conceptual model, Mobile 

banking business model, Bank led model, non-bank led 

mode and also explain challenges for m-banking, its 

services. M –banking is beneficial for both launchers and 

users. Paper also suggests solutions that are designed to 

support diverse medium across the entire   customer life 

cycle. 

 Singh Preeti, Bamoriya Sharma Prerna (2011), 

“Issues and Challenges in Mobile Banking in India: A 

Customer’s Perspective”. This research paper diagnose 

the challenges of m-banking in India. Customers face 

many issues in using m-banking and much mobile handset 

operability and also various technical problems pertaining 

to security and other issues related to banking transaction. 

The Study shows that mobile banking operability and well 

verse knowledge about technical knowhow is an important 

issue in mobile banking, as many handset models are 

available  in the market, privacy and security issues are 

another critical slop down  for customers. 
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Data Analysis and Interpretation 

The Majority of responses were collected from Commerce 

department and English department i.e. (14.56% & 12.58% 

responses), highest of the respondents (37.7%) ranges 

between below 30 years Age and 31.1% between 31-40 

years of age, 21.19% between41-50 years of age. the 

utmost respondents (63.5%) are married and (36.5%) are 

unmarried. most of the respondents belong to below 6 

years of experience (29.8%) 22.5% of the respondents 

possess 7-10 years of experience Followed by 16-20, 21-

25 and above 25 years of experience. utmost of the 

respondents (30.4%) has got 1 year of experience with 

internet banking followed by 27.3 % and 15.1% 

respectively. This proves that respondents are almost 

aware about digital banking.  Mobile phone was the 

common mode of device used by majority of the 

respondents (65.6%) followed by 29.8% for Laptop/PC and 

04.6% through browsing center. Hence, it is clear that 

mobile phone with internet connection enhances 

awareness towards digital banking among women faculty. 

 
Hypotheses of the Study 

The Hypothesis is used to define the relationship between 

two variables. The purpose of a hypothesis is to determine 

the solution to a problem. Hypothesis is a unconfirmed 

statement about the correlation between two or more 

variables. It is a specific, testable expectation about what 

is  expected  to happen in a study. 

H0: There is no remarkable difference between the 

adoption of digital Banking and Convenience(C), 

Perception (P), Vigilance (v), Technology Updating 

(TU) and Security Awareness (SA) 

H1: There is a remarkable difference between the adoption 

of Internet Banking and Convenience (C), Perception 

(P), Vigilance (V), Technology Updating (TU) and 

Security Awareness (SA) 

 
Table No.1: Chi-Square Result - Adoption of Internet 

Banking with respect to Convenience, Perception, 

Vigilance, Technology Updating and Security 

Awareness 

 C P V TU SA 

Chi-Square 21.408 28.401 9.720 6.059 1.049 

Df 2 3 2 1 3 

p-Value 0.000 0.000 0.007 0.139 0.789 

 

From Table 1, the chi-square test statistic value (1.049) for 

security awareness with adoption of internet banking is 

greater than the critical value (7.815, ∝= 0.05) and 

(11.455, ∝= 0.01) for the degrees of freedom 3. Therefore, 

it is inferred that there is a remarkable difference between 

the security awareness and adoption of digital banking. 

 The chi-square test statistic value (6.059) for 

technology updating awareness with adoption of internet 

banking is lesser than the critical value (3.841, ∝= 0.05) 

and (6.635, ∝= 0.01) for the degrees of freedom 1. 

Therefore, it is inferred that there is no remarkable 

difference between the technology updating and adoption 

of digital banking. 

 The chi-square test statistic value (9.720) for vigilance 

awareness with adoption of digital banking is lesser than 

the critical value (5.991, ∝= 0.05) and (9.210, ∝= 0.01) for 

the degrees of freedom 2. Therefore, it is inferred that 

there is no remarkable difference between the vigilance 

awareness and adoption of internet banking. 

 The chi-square test statistic value (28.401) for 

perception awareness with adoption of internet banking is 

lesser than the critical value (3.841, ∝= 0.05) and (6.635, 

∝= 0.01) for the degrees of freedom 3. Therefore, it is 

inferred that there is no remarkable difference between the 

perception awareness and adoption of digital banking. 

 The chi-square test statistic value (21.408) for 

convenience awareness with adoption of internet  Banking 

is greater than the critical value (5.991, ∝= 0.05) and 

(9.210, ∝= 0.01) for the Degrees of freedom 3. Therefore, 

it is inferred that there is a remarkable difference between 

the convenience awareness and adoption of digital 

banking. 

H0: There is no association between Age and perception 

with regard to Digital banking  

H1: There is exists association between Age and 

perception with regard to Digital banking. 
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Table no. 2: ANOVA Test Result Between Age and 

Convenience Factor 

 
Sum of 

Squares 
df 

Mean 

Square 

 

F 

 

Sig. 

Between 

Groups 
6.815 3 2.272 2.374 .074 

Within 

Groups 
102.374 107 .957   

Total 109.189 110   
 

 
The table 2 reveals that the p value is higher than 0.05. 

Hence, there is no statistically significant difference 

between groups as demonstrated by one-way ANOVA 

(F(3,107) =2.374, p = .074). Thus, there is no association 

between Age and Convenience factor with regard to digital 

banking. 

H0: There is exists no crucial relationship between Marital 

status and Convenience with regard to digital banking 

H1: There is crucial relationship between marital status 

and Convenience with regard to digital banking 

 
Table No 3: ANOVA Test Result between Marital Status 

and Convenience Factor 

 
Sum of 

Squares 
df 

Mean 

Square 
F Sig. 

Between 

Groups 
.229 3 .076 .452 .716 

Within 

Groups 
17.205 102 .169   

Total 17.434 105   
 

 
The table 3 reveals that the p value is greater than 0.05. 

Hence, there is no statistically significant difference 

between groups as demonstrated by one-way ANOVA (F 

(3,102) = .452, p = .716). Thus, there is no association 

between marital status and Convenience with reference to 

digital banking. 

 The analysis reveals that respondents are aware 

about the digital banking and they observe that 

convenience is the main factor driving towards internet 

banking, they also perceive that internet banking has 

enhanced their motivation and self-confidence and they 

are also ready to update themselves with the growing 

technology and they are not hesitated to continue the 

internet banking services. 

 The analysis reveals that respondents are aware 

about the internet banking and they observe that 

convenience is the main factor driving towards internet 

banking, they also perceive that internet banking has 

enhanced their motivation and self-confidence and they 

are also ready to update themselves with the growing 

technology and they are not hesitated to continue the 

internet banking services. 93.7% prefer internet banking 

actions, 64.4% prefer mobile phone for internet banking 

33.9% prefer laptop/Desktop for internet banking activity. 

3.7% prefer a browsing center for internet banking 

activities. 97% of the respondents use their debit card for 

withdrawing cash, 85% of them make online purchases, 

80% pay the bills through internet banking, 82% pay and 

recharge their mobile phone, 60% of them do online 

shopping,45% of them book their train and bus  tickets, 

65% use their debit card for the offline purchases. From 

the chi-square test it was proven that there is no significant 

difference between the adoption of Internet Banking and 

Convenience (C), Perception (P), Vigilance (v), 

Technology Updating (TU) and Security Awareness (SA) 

and the Anova test also proved that there is no association 

between Age and perception with regard to internet 

banking. 

  
Suggestions 

Many of the respondents felt that network problem is the 

most prevailing issue with regard to internet banking both 

from the side of bank and from the end of 

telecommunication service . During the online transactions 

the bank amount get debited but the particular payee might 

have not received the payment credited. This really leads 

to fear in the minds of respondents as they may lose their 

amount from the bank balance. Respondents hesitate to 

do net payment for their online purchase and prefer cash 

on delivery. Respondents also expect the bank to give 

them clear guidelines with regard to online purchase and 

secure protection from the bank end. 
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Recommendations 

The following are some of the recommendations to the 

bank to increase the awareness and enhance security 

towards digital banking services. 

 
Customer-Centric Websites 

The bank websites should have customer-centric approach 

so that such websites are trust worthy and will enable to 

create a high confidence among the customers of the 

banks. 

 
Dissemination of Information 

A step to promote customer satisfaction through effective 

online banking service is dissemination of information. In 

simple words, proper instructions, guidelines and 

clarifications have to be made available in supporting 

internet account. Ambiguity and unclear terms in 

transactions does not lead to satisfaction. Thus, a banker 

has to provide necessary communication to its customers 

about the guidelines. 

 
Internet Connectivity 

Though the uninterrupted supply of internet is neither in 

the hands of the bankers nor in the hands of the customers 

but undisturbed supply by the banker is very important. 

This requires a good infrastructure on the part of the 

banker to provide continuous stable server connectivity 

and better relationship with the customers. 

 
Additional Benefits 

A banker should highlight and spot out the additional 

benefits and schemes available to customers apart from 

the quantitative and qualitative online banking service. 

Such schemes and benefits might be designed according 

to the different classes of customers. These measures 

would motivate the past as well as present and new 

customers of the banks. 

 
Easy Accessibility: 

This is yet another step to be taken by the banker, which 

includes accessing the website of a bank from anywhere 

else. It is further need to be strengthened at anytime and 

anywhere banking by the bankers. Lack of accessibility 

arises in remote place or in rural areas. In such a situation 

a banker has to provide and use powerful devices to 

ensure easy accessibility 

 

Conclusion 

Advancement in technology has driven the banking 

institution to adopt a new way of entry to gain remarkable 

advantage, get reduced cost effect and to promote 

betterment of financial services. Promoting consumer 

awareness regarding security and privacy in electronic 

banking services is a crucial issue that is extensively 

undergone by the industry and academicians. It is 

important that the banks  providing e-banking facility tend 

to make the customers aware of the availability of number  

of services offered and their advantages and help them 

about safety, privacy, and threat involved in e-banking 

transaction. 
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