
 

 

 

BODHI 

International Journal of Research in 

Humanities, Arts and Science 

 
An Online, Peer Reviewed, Refereed and Quarterly Journal  

 

Vol. 4           Special Issue 1        February 2020     E-ISSN: 2456-5571 

 

 

 

 

 

 
 
 
 
 
 
 
 

 

CENTRE FOR RESOURCE, RESEARCH & 

PUBLICATION SERVICES (CRRPS) 
www.crrps.in | www.bodhijournals.com 

  

http://www.crrps.in/
http://www.bodhijournals.com/


 
 



 
BIJRHAS 

The BODHI International Journal of Research in Humanities, Arts and 

Science (E-ISSN: 2456-5571) is online, peer reviewed, Refereed and 

Quarterly Journal, which is powered & published by Center for Resource, 

Research and Publication Services, (CRRPS) India. It is committed to bring 

together academicians, research scholars and students from all over the 

world who work professionally to upgrade status of academic career and 

society by their ideas and aims to promote interdisciplinary studies in the 

fields of humanities, arts and science. 
 

The journal welcomes publications of quality papers on research in 

humanities, arts, science. agriculture, anthropology, education, geography, 

advertising, botany, business studies, chemistry, commerce, computer 

science, communication studies, criminology, cross cultural studies, 

demography, development studies, geography, library science, 

methodology, management studies, earth sciences, economics, bioscience, 

entrepreneurship, fisheries, history, information science & technology, law, 

life sciences, logistics and performing arts (music, theatre & dance), 

religious studies, visual arts, women studies, physics, fine art, microbiology, 

physical education, public administration, philosophy, political sciences, 

psychology, population studies, social science, sociology, social welfare, 

linguistics, literature and so on. 
 

Research should be at the core and must be instrumental in generating a 

major interface with the academic world. It must provide a new theoretical 

frame work that enable reassessment and refinement of current practices 

and thinking. This may result in a fundamental discovery and an extension 

of the knowledge acquired. Research is meant to establish or confirm facts, 

reaffirm the results of previous works, solve new or existing problems, 

support theorems; or develop new theorems. It empowers the faculty and 

students for an in-depth approach in research. It has the potential to 

enhance the consultancy capabilities of the researcher. In short, conceptually 

and thematically an active attempt to provide these types of common 

platforms on educational reformations through research has become the 

main objective of this Journal. 
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Rev. Dr. Sr. Mary Gilda 
 Principal 

 

In the present globally competitive environment, intellectual property has set 

itself on a platform with regards to economic development and is getting progressively 

significant. Intellectual Property (IP) is the fuel that controls the engine of prosperity, 

fostering invention and innovation. 

 
 The generation of IP largely takes place at the State level through small, 

medium and big industries, academic institutions and individuals.  IPRs are now being 

used not only as a tool to protect creativity and generate revenue but also to build 

strategic alliances for socio-economic and technological growth. 

 
 It gives me immense pleasure for the Department of Commerce, who are 

enthusiastically organizing a One day International Conference on Intellectual 

Property and Entrepreneurship on the 20th of February, 2020. I congratulate  

Mrs. G. Maria DeliciaHelina, Head of the Department of Commerce and all the members 



 
 

 

 

of the department for bringing out this Peer-reviewed journal of the international 

conference. The conference in it has a connotation that will enable the budding 

commerce students to get an in-depth acquaintance of Intellectual Property and 

Entrepreneurship.  

 
 I would like to extend my warm greetings to CA.J. Ignatius Maria Arul Roy  

Chairman, Thoothukudi Branch Institute of Chartered Accountants of India,  

CA. B. Francis Amal George Chartered Accountant, CA. R. Gangatharan Secretary, 

Thoothukudi Branch Institute of Chartered Accountants of India,  

Prof. Dr. B.Nimalathasan Head, Department of Accounting University of Jaffna, Sri 

Lanka, Nikhill Vasanth, Chartered Accountant, J. Thomas Fernando & Company, 

Thoothukudi, Dr. V. Gayathri Associate Professor in Biotechnology, Rajalakshmi 

Engineering College, Chennai, Paper Presentation Panel Members Dr.S.Ramesh Kumar, 

Research Co-ordinator Associate Professor, Holy Cross Home  Science College 

Thoothukudi, Dr. S. Amalanathan Head, School of Business and Management Christ 

(Deemed to be University), Bengaluru, Dr. S. Bulomine Regi Assistant Professor, 

Department of Commerce St. Mary’s College (Autonomous), Thoothukudi, who will be 

here amongst the students to share their knowledge on IP & Entrepreneurship.  

It would be inequitable if I miss out the fervent students who are getting ready to stage 

their papers on IP & Entrepreneurship. I aspirate that the conference turns out to be a 

fruitful and triumph-antic one.  

 

  



 
 

 

 

 

 

Professor B. Nimalathasan, Ph.D., 
Professor & Head, Department of Accounting 

Faculty of Management Studies and Commerce 
 

 

MESSAGE FROM THE GUEST SPEAKER 
 

I am very happy to pen this message to the International Conference on Intellectual 

Property and Entrepreneurship organized by the Department of Commerce, Holy Cross Home 

Science College in association with Institute of Charted Accountants of India, Southern India 

Regional Council, Thoothukudi. The conference is a meeting and information exchange 

between the end users and the research communities. The purpose of this conference is to 

bring together local and international academics, educators, planners, teachers and 

professionals to exchange views, insights and opinions of the developments in the field of 

contemporary Economics, Commerce and Management. 

 

 This conference brings together the newest development of said field, business ideas, 

entrepreneurial solutions and academic research results. The conference has been designed to 

provide ample opportunities to researchers to create network and to share ideas and 

information about the business solution for sustainable business.  

 

 I would like to congratulate and thank, Principal of the College, Head of the 

Department and her team to organize the conference. Besides, her intentions of giving 

researchers and scholars an exposure to an international conference needs to be applauded.  

 

 



 
 

 

 

 This conference also acts as platform to begin networking among scholars and 

researchers from all nooks and corners of India as well as from around the world and to 

generate sequels of collaborative research and publications which is the primary goal of this 

conference. This conference acts as a stepping stone for new researchers and post graduate 

students to further embark into more international conferences.  

 

 I also thank everyone who has contributed for the success of this conference directly 

or indirectly and pray that the teamwork will continue and grow in the years to come.  

Thank you, 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 

 

 
 

Dr. S. Amalanathan 

Head, School of Business and Management 
 

“All our dreams can come true; if we have the courage to pursue them.” – Walt Disney 

India is one of the countries having more young population. India is blessed with more 

65% of her population below 35 years of Age. It can either turn out to be an asset or liability to 

the nation depending on the contribution that this group makes to the economy of this nation. 

The growing unemployment among young graduates is a real concern to the Indian economy. 

The number of regular salaried workers is coming down when the number of casual labours is 

surging in the last 10 years. Both formal and informal sectors are not able to absorb the 

workforce that comes out portals of higher education in our country. Hence expecting 

employment to every graduate in India is an impossible thing. Entrepreneurship is the need of 

the hour in the country now. Only when more and more graduates turn out to be employers 

through their entrepreneurial activities, the rate of employment in the country will increase 

and the young work force. Educational institutions have a significant role in creating more 

entrepreneurs. The curriculum should be robust and prepare young minds with 

entrepreneurial aspirations. Education today should make students to be unconventional and 

encourage risk taking. Students should be taught to see failures as the beginning and not as the 

end in itself. Converting young graduates into employers than employees is the way to 

rejuvenate the nation’s economy. I am happy that the Department of Commerce of Holy Cross 

Home Sciences College is organizing a national conference on Entrepreneurship. Initiatives of 

this kind will create more employers among young graduates. I wish the organizers a great 

success.  



 
 

 

 

  



 
 

 

 

 

 

Dr. V. Gayathri 
Associate Professor in Biotechnology 

 

Understanding the 3 I’s- How they lead to Entrepreneurship 

 
Ideas should evolve and grow with new discoveries and can reach a totally different 

market than originally imagined. And, as a part of the evolution process, and idea can die. If it 
doesn’t work, doesn’t solve a need, doesn’t have the ability to differentiate itself from other 
products on the market, then it may be best to let the idea go. That’s a natural part of the 
brainstorming process. 

 

An invention is a more mature part of the idea process. It is an act of creating, 
designing or discovering a device, method, process, that has not existed before. In finer terms, 
it is a novel scientific idea conceived through research and experimentation that turns into a 
tangible object. Inventions can be patented, as it provides security to the inventor, for 
intellectual property rights, and also identifies it as an actual invention 

 

The word ‘innovation’ itself signifies its meaning, as the transformation of an idea into 
reality. In the purest sense, innovation can be described as a change that adds value to the 
products or services; that fulfills the needs of the customers. 

 

Investing in new and better products or services requires innovation “the successful 
exploitation of new ideas”. The ability to create new ideas, to evaluate them and to access and 
use knowledge and skill to develop them is fundamental to business innovative success. The 
process starts with an idea and ends with successful and profitable sales is an Innovation and 
is a key business process.  

 

Good idea generation is essential to create a healthy pipeline and is often a much 
neglected area. Albert Einstein said “Imagination is more important than knowledge”. Ideas 
arise mainly from Customer intimacy and interaction, and - Employee involvement, in an open 



 
 

 

 

and receptive organisation - Networking, with exposure to other businesses, and technologies. 
It has been estimated that about 60% of good ideas arise from the first two areas. Idea 
generation is facilitated by inspirational leadership and an open listening culture, with good 
feedback. 

 

An idea, originating outside of an existing company, can be exploited by creating a 
dedicated new company (Newco) to carry it out. Incorporation allows the raising of equity or 
investment in the business through the issuance of shares. The company is termed “a start up”. 
Usually the company is started by an entrepreneur, an inventor with “personal ownership” of 
the idea and a single minded vision for its exploitation. 

 

The new company’s main assets are likely to be a mixture of the intellectual property 
(rights based on explicit knowledge e.g. patents, copyright, design rights and trade marks), and 
the inventor or entrepreneur (tacit knowledge and vision). The company’s name, logo and 
website are also its intellectual property. It is essential to ensure that the company owns the 
relevant I.P, that this covers all that needs to be protected, that there are no restrictions on the 
company’s freedom to operate and that any special resources required for development can be 
easily acquired. 

 

Initially an idea/invention has very little value, but at each stage of its development in 
the innovation pipeline this value will grow (e.g. development of I.P., proof of principle, 
prototype, test marketing, and successful launch), through successful work and human 
creativity. These cost money, and must be financed by the funding and future shareholders. 

 

Entrepreneurship is a process of actions of an entrepreneur who is a person always in 
search of something new and exploits such ideas into gainful opportunities by accepting the 
risk and uncertainty with the enterprise. An enterprise is created by an 
entrepreneur. Depending upon the level of willingness to create innovative ideas, there 
can be different types of entrepreneurs. 

 

Innovative entrepreneurs have the ability to think newer, better and more economical 
ideas of business organisation and management. Innovation may involve doing new things or 
doing existing things differently. An entrepreneur uses his creative faculties to do new things 
and exploit opportunities in the market. 
 

An entrepreneur is a practical dreamer and does a lot of ground-work before taking a 
leap in his ventures. In other words, an entrepreneur finalizes an idea only after considering a 
variety of options, analyzing their strengths and weaknesses by applying analytical techniques, 
testing their applicability, supplementing them with empirical findings, and then choosing the 
best alternative. It is then that he applies his ideas in practice. The selection of an idea, thus, 
involves the application of research methodology by an entrepreneur. 

 

Entrepreneurs are the seeds of industrial development and the fruits of industrial 
development are greater employment opportunities to unemployed youth, increase in per 
capita income, higher standard of living and increased individual saving, revenue to the 
government in the form of income tax, sales tax, export duties, import duties, and balanced 
regional development. 
 

They are, thus, the business leaders and contributors to the economic development of 
a country through 3I’s. 



 
 

 

 

 

 
 

C.A. Nikhill Vasanth Dip.IFRS (ACCA) 
Thomas Fernando & Co. 
Chartered Accountants 

 
In today's competitive environment, innovation is the mainstay for every business that 

leads to development of intellectual property. Identifying, developing, and leveraging 

innovation provides competitive edge and aids in long term success of the company. 

Intellectual property is not limited to technology companies, but is valuable for every business 

which invests huge sums in research and development for creating indigenous products and 

services. 

 
A company should be proactive in implementing IP solutions to identify novel 

innovations and increase revenues. A well-defined IP goal can result in achieving business 

objectives and help position the business as a leader in the marketplace. With growth in 

business revenues, the IP strategy can include protecting the unique aspects of the assets and 

foster innovations to explore new geographies. This can be achieved through licensing or joint 

ventures to create novel solutions that satisfy the unmet needs in the market. 

 
 A company must evaluate its existing intellectual property to determine whether it is 

in line with business objectives. This helps the company to identify new ways to leverage the 

intellectual property through licensing opportunities. Successful companies must look for new 

avenues to expand their product offerings, increase their sales revenue, and foray into new 

markets. 

 
 An organization's patent portfolio is vital for its future success along its various 

intellectual property assets as designs, trademarks, and copyrights. Thus, organization should 

ensure the maximum realization of its existing portfolio which can be done through effective 

portfolio management. Also, the organization should understand the patent portfolio in 

tandem with its competencies and market opportunities available. There is a need to identify 

white spaces where the organization can license its patent portfolio or divest to gain financial 

returns. 

 



 
 

 

 

Innovations are important for the long term financial success of the business and make 

organization more competitive than arch rivals. Organizations need to understand the 

importance of building intellectual property and use it effectively to devise effective business 

strategies and achieve long term success in the marketplace. Building a strong portfolio help 

organizations to market product or services to customers and develop loyalty among 

consumers. 

 
 To remain ahead of the competition, entrepreneurs/innovators should continue to 

evolve their product portfolio and maintain consistent quality of products and services. Thus, 

an effective IP system is the primary key to manage the knowledge assets for business. An 

effective use of intellectual property can prevent any business or industry to take advantage of 

the goodwill in the marketplace. Without protection of such ideas innovators can't reap 

benefits of their inventions and would focus less on research and development.Conferences of 

this nature should lead Intellectual property rights help innovators in every stage of business 

development, competition, and expansion strategy. 

 

 

 

  



 
 

 

 

Editorial 
 
 
 In recent developments in Intellectual Property and it is syncing with business 

objectives. This conference will also provide ample opportunities for business networking 

with visionary entrepreneurs and industry experts around the world. Each one of our 

speakers is an expert in their respective field with years of experience. 

 
 India has been ranked 40th out of 53 countries on a global intellectual property index, 

even as the country has shown improvement in terms of scores when it comes to the 

protection of IP and copyright issues. It is indeed a proud moment for us to present the 

International conference, titled as “Intellectual Property and Entrepreneurship”. The articles 

in this journal intends to enlighten the participants on the events of  innovation and the 

development of knowledge-based industries, and it will stimulate international trade and it 

will create a favorable climate for foreign direct investment and technology transfer.  

 
 This conference will also provide ample opportunities for business networking with 

visionary entrepreneurs and industry experts .This journal brushes through the Overview of 

IP, Fundamentals of IP for Entrepreneurs, 3 I s that lead to successful Entrepreneurship,  

Start-ups and Entrepreneurship Initiative. 

 
 “Joy is the simplest form of Gratitude”, we are blissful in thanking every hands that 

clutched us in the peak of need.  We express our heartfelt gratitude to Our Principal & 

Secretary Rev.Dr. Sr.Mary Gilda Holy Cross Home Science College Thoothukudi, whose 

comments helped us greatly improve the manuscript. C. Sathya Lakshmi, the Vice Principal, 

Holy Cross Home Science College Thoothukudi, accorded her piece of advice for the success of 

the seminar. We thank our colleagues who sowed in our minds the seed of IP and provided 

insight and expertise that greatly assistedG. Maria Delicia Helina, HOD of the Dept. of 

Commerce, the mastermind of the Conference, without whom this would be a delusion. 

 We would also like to acknowledge with much appreciation the crucial role of the staff 

members, Dr. S. Ramesh Kumar,R. Tiffany, Dr.S. Santhana Kamala, Dr. Bahavathi Thangam,  

Dr. J. Elizabeth Vijaya, Dr. V.C. Jeyaratha, Mrs. R.Nishanthini ,Dr. G. Muthulakshmi, Dr. K. Sudha,  

Mrs. A. Prathiba, Mrs. R. Anish Catherin, Fr. John Selvam faculties of the Department of 



 
 

 

 

Commerce, Holy Cross Home Science College Thoothukudi, who has put in their best efforts for 

the success of our endeavors . We would like to express our deepest appreciation to all those 

who provided us the possibility to complete this International Conference in a splendid way.  

 
PATRON 

Rev. Dr. Sr. Mary Gilda 

Secretary & Principal 

Holy Cross Home Science College, Thoothukudi 
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R. Tiffany 

Dr. S. Santhana Kamala 

 
Editorial Board Members 

Mrs. G. Maria Delicia Helina, Mrs. A. Prathiba, Dr. J. Elizabeth Vijaya 

Mrs. R. Anish Catherin, Dr. V.C. Jeyaratha,  Mrs. R. Nishanthini 

Dr. Bahavathi Thangam, Dr. G. Muthulakshmi,  Dr. K. Sudha 

Assistant Professors, Department of Commerce 

Holy Cross Home Science College, Thoothukudi 
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AN OVERVIEW OF INTELLECTUAL PROPERTY RIGHTS 
 

K.Bala Varshaa 

 Undergraduate, Department of Commerce with Computer Application 

Sona College of Arts and Science, Salem 

 

 
 

Abstract 

 Intellectual property rights (IPR) have been defined as ideas, inventions, and creative expressions based on which there is a 
public willingness to bestow the status of property. IPR provide certain exclusive rights to the inventors or creators of that property, in 
order to enable them to reap commercial benefits from their creative efforts or reputation. There are several types of intellectual property 
protection like patent, copyright, trademark, etc. Patent is recognition for an invention, which satisfies the criteria of global novelty, non-
obviousness, and industrial application. IPR is prerequisite for better identification, planning, commercialization, rendering, and thereby 
protection of invention or creativity. The present review describes the reason and history of intellectual property rights, IPR in the 
economic development, types of intellectual property rights, advantages of intellectual property rights, intellectual property rights in 
India, the importance of intellectual property rights in economic activity, requirement of IPRs, intellectual property and entrepreneurship 
and approaches to ensure protected intellectual property in India. 
Keywords: Patent, Copyright, Trademark, Integrated Circuits, Patentability, Novelty. 
 

Introduction 

 Intellectual property rights allude to the general term 

for the task of property rights through licenses, duplicate 

rights and trademark. These property rights permit the 

holder to practice a restraining infrastructure on the 

utilization of the thing for a predefined period. By confining 

impersonation and copying, syndication power is 

presented yet the social expenses of restraining 

infrastructure force might be balanced by the social 

advantages more elevated levels of innovative action 

energized by the imposing business model winning.  

 
Objectives 

1. To study about the awareness level on intellectual 

property rights, 

2. To provide reference on protecting new ideas, for the 

innovative creators 

 

Reason and History of Intellectual Property Rights 

 Intellectual property that incorporates elusive 

manifestations of the human intellect. There are numerous 

kinds of protected innovation, and a few nations perceive 

more than others. The most notable sorts are copyrights, 

licenses, trademarks, and prized formulas. Early 

forerunners to certain kinds of licensed innovation existed 

in social orders, for example, Ancient Rome, yet the cutting 

edge idea of protected innovation created in England in the 

seventeenth and eighteenth hundreds of years. The 

expression "protected innovation" started to be utilized in 

the nineteenth century; however it was not until the late 

twentieth century that licensed innovation got ordinary in 

most of the world's lawful frameworks.  

 The fundamental reason for licensed innovation law is 

to empower the making of a wide assortment of scholarly 

goods. To accomplish this, the law gives individuals and 

organizations property rights to the data and scholarly 

merchandise they make, generally for a restricted 

timeframe. This gives financial impetus for their creation, 

since it permits individuals to benefit from the data and 

scholarly products they create. These monetary motivators 

are required to invigorate development and add to the 

mechanical advancement of nations, which relies upon the 

degree of insurance allowed to pioneers. 

 

IPR in the Economic Development 

 Intellectual property for financial advancement 

Protection of protected innovation rights (IPRs) serves a 

duel job in monetary improvement. While it advances 

development by giving legitimate insurance of creations, it 

might impede get up to speed and learning by confining 

the dispersion of advancements. More grounded IPR 

insurances in creating in a creating nation energize 
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innovation improvement in or innovation move to that 

nation.  

 
Types of Intellectual Property Rights  

 Copy Rights  

 Copyright alludes to the legitimate right of the 

proprietor of licensed innovation. In more 

straightforward terms, copyright is the privilege to 

duplicate. This implies the first makers of items and 

anybody they offer approval to are the main ones with 

the selective right to duplicate the work. 

 Patent  

 A patent is the allowing of a property directly by 

a sovereign power to an innovator. This award gives 

the creator elite rights to the licensed procedure, plan, 

or development for an assigned period in return for an 

extensive exposure of the innovation. They are a type 

of ethereal right.  

 Trademark  

 A trademark (likewise composed exchange 

imprint or exchange mark) is a sort of protected 

innovation comprising of a conspicuous sign, 

structure, or articulation which distinguishes items or 

administrations of a specific source from those of 

others, in spite of the fact that trademarks used to 

recognize administrations are normally called 

administration marks.  

 Design Rights  

An enrolled plan ensures the visual appearance of an 

item or thing and gives you elite rights for that 

appearance to the degree that, if important, there is a 

lawful right to prevent an unapproved party from 

creating or utilizing your structure.  

 Performance Rights  

 An exhibition rights association (PRO), otherwise 

called a performing rights society, gives middle 

person capacities, especially assortment of 

eminences, between copyright holders and gatherings 

who wish to utilize copyrighted works openly in areas, 

for example, shopping and feasting settings.  

 Database Rights  

 Database right A database right is a sui generis 

property right, tantamount to however particular from 

copyright, that exists to perceive the venture that is 

made in accumulating a database, in any event, when 

this doesn't include the "imaginative" angle that is 

reflected by copyright. 

 
Advantages of Intellectual Property Rights 

 Intellectual property rights are worthwhile in the 

accompanying manners 

 Gives elite rights to the makers or designers.  

 Urges people to circulate and share data and 

information as opposed to keeping it classified.  

 Gives lawful barrier and offers the makers the 

motivating force of their work.  

 Aides in social and money related improvement.  

 
Intellectual Property Rights in India 

 To secure the intellectual property rights in the Indian 

region, India has characterized the arrangement of 

established, managerial and jurisdictive blueprint whether 

they infer the copyright, patent, trademark, modern 

structures, or some other pieces of the protected 

innovation rights.  

1. Back in the year 1999, the administration passed a 

significant enactment dependent on worldwide 

practices to defend the protected innovation rights. 

Let us have a look at the equivalent −  

2. The Patents (Amendment) Act, 1999, encourages the 

foundation of the letter box framework for recording 

licenses. It offers elite advertising rights for a 

timeframe of five years.  

3. The Trade Marks Bill, 1999, supplanted the Trade and 

Merchandise Marks Act, 1958  

4. The Copyright (Amendment) Act, 1999, was marked 

by the President of India.  

5. The sui generis legislation was affirmed and named 

as the Geographical Indications of Goods 

(Registration and Protection) Bill, 1999.  

6. The Industrial Designs Bill, 1999, supplanted the 

Designs Act, 1911.  

7. The Patents (Second Amendment) Bill, 1999, for 

additional altering the Patents Act of 1970 in 

consistence with the TRIPS.  
 

The Importance of Intellectual Property Rights in 

Economic Activity  

 Licensed innovation (IP) rights are significant 

resources for your business - potentially among the most 

significant it has.  
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Your IP rights are significant on the grounds that they can:  

 Set your business separated from contenders  

 Be sold or authorized, giving a significant income 

stream  

 Offer clients something new and extraordinary  

 Form a fundamental piece of your promoting or 

marking  

 Be utilized as security for credits  

 
 You might be astonished at what number of parts of 

your business can be ensured. Your name and logo, plans, 

developments, works of innovative or scholarly exertion or 

exchange denotes that recognize your business would all 

be able to be kinds of IP. Investigate the various kinds ofIP 

in detail in our aides:  

 Trade marks  

 Get patent assurance for your business  

 Copyright for your business  

 Protecting and taking care of your structure  

 Some IP rights are naturally defended by IP law, yet 

there are likewise different kinds of lawful assurance you 

can apply for.  

 

To misuse your IP completely, it bodes well to do 

everything you can to verify it. You can at that point:  

 Protect it against encroachment by others and at last 

protect in the courts your sole right to utilize, make, 

sell or import it  

 Stop others utilizing, making, selling or bringing in it 

without your consent  

 Earn sovereignties by authorizing it  

 Exploit it through key partnerships  

 Make cash by selling it 

 
Requirement of IPRs  

 IPRs laws and organization are just the fundamental 

preconditions for the security of protected innovation. 

Without appropriate systems for upholding these rights, 

insurance can be altogether debilitated. Protected 

innovation proprietors rely upon their capacity to demand 

court activity to prevent others 44 from unapproved 

utilization of their advantages. The TRIPS Agreement 

perceives the significance of enforceability and joins 

fundamental estimates intended to guarantee that lawful 

cures will be accessible to title holders to shield their 

privileges. Many building up nations' legal frameworks, 

notwithstanding, come up short on the ability to ensure 

viable authorization of IPRs. The reason for ensuring the 

requirement of IPRs is a skilled and free legal framework. 

Judges and courts ought to be liberated from political 

impact and liberated from debasement. They ought to be 

comfortable with the legitimate parts of IPRs insurance and 

ought to have an essential comprehension of science. 

Numerous nations have particular courts managing 

protected innovation cases. In any event, makes a 

decision about should be accomplished. In addition, the 

lawful framework ought to set up instruments, for example, 

fundamental directives or seizures to viably stop 

encroachments of IPRs. Implementation of rights can be 

an asset concentrated movement. On a basic level, courts 

have the choice of requiring charges for their 

administrations. Be that as it may, this may demoralize 

little firms from recording grievances and may inclination 

the legal framework towards huge firms, particularly in the 

event that one includes costs for patent legal advisors and 

related expenses. In the outrageous, the legal framework 

might be utilized by the biggest firms and predominant 

players as a risk to contenders. These contemplations 

should be considered when structuring legal standards, 

methods, and charges.  

 
Intellectual property and Entrepreneurship  

 It is significant for anybody to secure their thoughts. 

For business people, it is fundamental to defend this 

venture.  

 Protected innovation (IP) frameworks can be basic in 

helping new pursuits change their development 

potential and innovativeness into advertise worth and 

intensity.  

 Intellectual property rights (IPR) can be utilized to 

secure the innovation, brand name, structure and 

innovativeness behind the idea. It gives the maker 

sole responsibility for idea, along these lines to 

owning physical property like a house or vehicle. 

Proprietors can control the utilization of their protected 

innovation to increase budgetary prize.  

 Right now, talked the significance of ensuring 

protected innovation for business people and financial 

specialists.  



 
 

 4 Bodhi International Journal of Research in Humanities, Arts and Science 

 

 Vol.4                       Special Issue 1 February 2020            E-ISSN: 2456-5571 

 
Approaches to ensure protected intellectual property 

in India 

Here are a few different ways to ensure your Intellectual 

Property  

 Hold it under investigation  

 Know about your Intellectual Property Rights  

 Counsel a specialist  

 Counsel a specialist  

 Contract an examiner  

 Track nearly everything related 

 
Conclusion 

 Intellectual Property Right is Government Right is 

granted by the Government of India. Intellectual Property 

right is concerned with intellectual activity in industrial, 

scientific, literary & artistic fields. These rights are 

safeguard creators, other producers of intellectual goods 

and services by granting them, certain time-limited rights to 

control their use. These rights are given to people over the 

creation of their minds. They usually give the creator an 

exclusive right over the use of his/her creations for a 

certain period of time. It is exclusive right is granted by 

government for protection of Novelty as well as Originality 

of Patent oriented Data and Maintaining Quality, Safety, 

Efficacy and Standard or Certification of drug, Any product 

and services. 
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Abstract 

 Green business is the action of intentionally tending to an ecological/social issue/need through the acknowledgment of 
enterprising thoughts with a significant level of hazard, which has a net constructive outcome on the regular habitat and simultaneously 
is monetarily manageable. Green business visionary is somebody who starts and runs an enterprising endeavor that is intended to be 
green in its items and procedures from the exact instant it is set up. An economical business is any association that takes part in earth 
well-disposed or green exercises to guarantee that all procedures, items, and assembling exercises satisfactorily address current 
ecological concerns while keeping up a benefit. At the end of the day, it is a business that "addresses the issues of the present [world] 
without trading off the capacity of people in the future to address their own issues. 
Keywords: Green business, ecological, economy, hazards. 

 
Introduction 

 Green business has been viewed as a potential 

arbiter of financial ecological relations, and whenever 

multiplied, would serve to differentiate our economy, 

regardless of whether it has an insignificant impact at 

bringing down air CO2 levels. The meaning of "green 

occupations" is equivocal, however it is commonly 

concurred that these employments, the consequence of 

green business, ought to be connected to clean vitality, 

and add to the decrease of ozone depleting substances. 

These companies can be viewed as generators of "efficient 

power vitality", yet as makers of new "materials" that are 

the result of the innovations these organizations created 

and conveyed.  

 The mining and explicitly gold mining ventures are 

additionally moving towards progressively manageable 

practices, particularly given that the business is one of the 

most naturally ruinous. To be sure, with respect to gold 

mining, Northwestern University researchers have, in the 

lab, found an economical and earth practical strategy that 

utilizations basic cornstarch—rather than cyanide—to 

detach gold from crude materials in a particular way. Such 

a strategy will decrease the measure of cyanide 

discharged into the earth during gold extraction from crude 

mineral, with one of the Northwestern University 

researchers, Sir Fraser Stoddartexpressing that: "The end 

of cyanide from the gold business is absolutely critical 

ecologically". Also, the retail adornments industry is 

presently attempting to be absolutely feasible, with 

organizations utilizing efficient power vitality suppliers and 

reusing more, just as forestalling the utilization of mined-

supposed 'virgin gold' by applying restoring strategies on 

pieces and exchanging them. Moreover, the client may 

select Fairtrade Gold, which gives a superior arrangement 

to little scale and distinctive excavators, and is a 

component of supportable business. Be that as it may, not 

all feel that mining can be economical and significantly 

more should be done, noticing that mining all in all needs 

more prominent provincial and universal enactment and 

guideline, which is an admirable sentiment given the 

colossal effect mining has on the planet and the immense 

number of items and products that are made completely or 

somewhat from mined materials. 
 

Objectives 

1. To study the main problems faced by green 

entrepreneurs while doing their business 

2. To provide solution for the challenges faced by the 

green entrepreneurs 
 

Collection of Data 

 This paper is based on secondary data. The 

secondary data is collected from the sources like 

newspapers, books, websites, journals and articles. 
 

Corporate Sustainability Strategies 

 Corporate maintainability systems can expect to make 

the most of reasonable income openings, while securing 
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the estimation of business against expanding vitality costs, 

the expenses of meeting administrative prerequisites, 

changes in the manner in which clients see brands and 

items, and the unpredictable cost of assets.  

 Not all eco-techniques can be joined into an 

organization's Eco-portfolio right away. The generally 

polished procedures include: Innovation, Collaboration, 

Process Improvement and Sustainability announcing. 

1. Innovation & Technology 

 This introverted method of sustainable corporate 

practices focuses on a company's ability to change its 

products and services towards less waste production and 

sustainable best practices. 

2. Collaboration 

 The formation of networks with similar or partner 

companies facilitates knowledge sharing and propels 

innovation. 

3. Process Improvement 

 Continuous process surveying and improvement is 

essential to reduction in waste. Employee awareness of 

company-wide sustainability plan further aids the 

integration of new and improved processes. 

4. Sustainability Reporting 

 Periodic reporting of company performance in relation 

to goals. These goals are often incorporated into the 

corporate mission (as in the case of Ford Motor Co.). 

5. Greening the Supply Chain 

 Sustainable procurement is important for any 

sustainability strategy as a company's impact on the 

environment is much bigger than the products that they 

consume. The B Corporation (certification) model is a good 

example of one that encourages companies to focus on 

this. 

 
Six Essential Characteristics 

 Matthew Tueth, Ph.D. reiterates the ideas put forward 

by authors such as Paul Hawken (The Ecology of 

Commerce and Natural Capitalism),William 

McDonoughandMichael Braungart (Cradle to Cradle), 

and Janine Benyus (Biomimicry) when he proposes that a 

mature and authentic sustainable business contains six 

essential characteristics. 

1. Triple top-line value production 

"The TTL Establishes three concurrent necessities of 

reasonable business exercises - money related 

advantages for the organization, normal world 

advancement, and social points of interest for workers and 

individuals from the nearby network—with every one of 

these three parts perceived as equivalent in status." 

Whereas numerous organizations utilize the triple primary 

concern, "triple top line" focuses on the significance of 

starting structure and is a term owing to McDonough and 

Braungart in their book Cradle to Cradle. The most 

common method of measuring aggregate entrepreneurship 

is via the formation of new companies. This is 

accomplished, primarily, through data sources that track 

businesses by firm age. Below are four highly reliable, and 

publicly available, data sources on trends in business 

formation in the United States. 

2. Nature-based Knowledge and Technology 

 "This bio mimicry-based head [sic] includes the 

cognizant copying of normal world virtuoso as far as 

developing our nourishment, bridling our vitality, building 

things, directing business recuperating ourselves, 

preparing data and planning our networks" 

3. Products of Service to Products of Consumption 

 "Results of administration are solid merchandise 

routinely rented by the client that are made of specialized 

materials and are come back to the maker and re-prepared 

into another age of items when they are exhausted. These 

items are for the most part non-lethal to human and 

ecological wellbeing however harmful materials that are 

utilized will be kept inside a shut circle type framework and 

not have the option to escape into nature). Results of 

utilization are shorter lived things made distinctly of 

biodegradable materials. They are separated by the debris 

life forms after the items lose their usefulness. These are 

likewise non-unsafe to human or natural wellbeing. This 

chief necessitates that we make just these two kinds of 

items and requires the progressive however constant 

decreases of results of administration and their supplanting 

with results of utilization as mechanical headways permit." 

4. Solar, Wind, Geothermal and Ocean Energy 

 "The principal advocates utilizing just reasonable 

vitality innovation—sun powered, wind, sea and 

geothermal—that can meet our vitality needs uncertainly 

without negative impacts for life on earth." Other creators, 

for example, Paul Hawken, have alluded to this as using 

ebb and flow sun oriented salary. 
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https://en.wikipedia.org/wiki/Paul_Hawken
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https://en.wikipedia.org/wiki/William_McDonough
https://en.wikipedia.org/wiki/Michael_Braungart
https://en.wikipedia.org/wiki/Janine_Benyus
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5. Local-based Organizations and Economies 

 "This fixing incorporates solid, wonderful and sound 

networks with privately possessed and worked 

organizations and privately oversaw non-benefit 

associations, alongside territorial companies and investors 

cooperating in a thick snare of associations and 

coordinated efforts." 

6. Continuous Improvement Process 

 "Operational procedures inside effective associations 

incorporate arrangements for steady headways and 

overhaul as the organization does its business. The 

persistent procedure of checking, investigating, 

overhauling and actualizing is utilized to strengthen TTL 

esteem creation as conditions change and new open doors 

develop." 

 
Environmental Issues 

 The best ten ecological issues confronting earth is 

populace, environmental change, loss of biodiversity, the 

phosphorus and nitrogen cycle, water, contamination, 

ozone layer exhaustion, sea fermentation, over angling 

and deforestation (Planet earth messenger). Quick 

improvement in the economy which is consistently works 

like a marker of an effective advancement of a country is 

among the significant reason for natural misfortune. 

Advancement of a country is basically reliant upon the 

effective modern yield. Be that as it may, commonly nature 

gets ruin in the advancement war by the countries. The 

expanding pressure on our green planet is nonstop going 

on and human have additionally begun to encounter the 

results of the earth in type of different ruin. Issues like an 

Earth-wide temperature boost, environmental change are 

the piece of each news now days. Unnecessary utilization 

of common assets and reliance on non-sustainable power 

source are the significant difficulties before the mankind. 

Government and different offices are ceaselessly 

attempting to give a superior shield to the indigenous 

habitat and tries are going on at global level and then 

again, reasonable advancement is key plan of the 

Government as it spares our regular assets for meeting the 

present and future needs. Different councils, NGO's and 

groups have been framed to control the outcomes of the 

earth and furthermore indicating positive outcomes. It is 

the obvious certainty greater part of the reprimand goes to 

the ventures yet they are not by any means the only 

answerable for the production of natural issues. Human 

utilization design is likewise especially capable in hurting 

nature as utilization prompts the immediate making of 

ecological weight from the utilization of different items and 

administrations as in the event of a through vehicle driving 

consumes petroleum product which is restricted asset on 

the earth. The changing pay level, way of life design and 

their responsiveness towards condition influences our 

normal biological system. Concentrates additionally show 

that mindfulness and training gives positive methodology 

towards the earth. Natural issues are one of the significant 

element of many research fill in as it is legitimately related 

to the presence of human and its planet. It is likewise 

obvious that ecological outcomes can be constrained by 

changing certain utilization conduct of humankind in long 

haul. 

 

Changing Consumer Behavior Towards Green 

Products 

 Change is a characteristic wonder of nature and same 

is material for the human. Change in buyer conduct has 

numerous reasons, for example, change in pay, way of life 

and a lot more however it is additionally observed that 

there are sure changes occur in purchaser purchasing 

frames of mind which depends on their insight, 

mindfulness and instruction Environmental information 

likewise changes the brain of the customer which can be 

seen in their buy expectations towards green items or 

natural items. Changing buyer conduct towards green 

items prompts the expanding request of it and builds up a 

field for the green market. Segment criteria are less huge 

than the psychographic criteria if there should be an 

occurrence of green purchaser buy conduct. The 

examination additionally uncovers that the interest for 

green item can be comprehended as the buyer has the 

readiness to pay for the extravagant item or premium cost 

for it. Ecological concern began in route back 1970 and its 

significance is progressively in the present Cenozoic 

period in setting to the manageability. Green apparent 

worth would decidedly influence the green trust and green 

buy goal, while green apparent hazard contrarily influence 

them two and desire for green item is regularly harmed by 

the recognition that these item are low worth and 

neglected to satisfy their natural cases. The issue is 

commonly known as shopper distrust, which need 



 
 

 8 Bodhi International Journal of Research in Humanities, Arts and Science 

 

 Vol.4                       Special Issue 1 February 2020            E-ISSN: 2456-5571 

 
legitimate consideration so as to kill it. There is need of all 

the more encouraging solid organizations the individuals 

who can make dependable guarantees identified with the 

green item. As the interest of the earth dependable item is 

expanding and need to stay serious, has incited numerous 

chiefs looking for data identified with the capable buy 

conduct. There are some unfavorable discoveries 

additionally which disheartens the green advertisers 

likewise, for example, buyers ecological concern isn't 

reflected in their buy conduct ,There might be different 

reasons for it as absence of showcasing methodologies 

and so forth. 

 
Indian Market Scenario for Entrepreneurs 

 There is a good hope from the new Government in 

India in the development of entrepreneurship. Finance 

Minister of India has released the budget of 2014-15 and 

gave focus to the entrepreneurship as for creating a 

conducive eco-system for the venture capital in MSME‘s 

(Micro, Small and medium enterprises) sector Rs.10,000 

crore fund to act a catalyst to attract private capital by way 

of providing equity, quasi equity, soft loans and other risk 

capital for start-up companies and he also announced a 

national wide incubation and accelerator program, 

entrepreneurial friendly legal bankruptcy frame work. 

Indian clean energy sector is a $US20 billion opportunity. It 

has the potential to generate 10 mn jobs in India by 2025 

and is witnessing the emergence of energy entrepreneurs, 

who are all set to write new codes in the energy domain. In 

recent news, Union Bank cuts interest rates in MSME‘s 

loans. On the other hand it is also one of the facts that 

India has the power of young and educated graduates who 

are vibrant and full of enthusiasm and ready to accept the 

opportunities of entrepreneurship. The Government is 

continuous providing better inputs for the business 

opportunities, which helps these entrepreneurs. The 

current market condition is favorable for entrepreneurs in 

country like India. Several agencies are formed for the 

development of the prospective entrepreneurs which 

creates a suitable environment. 
 

Genesis and Attributes of Green Entrepreneurs 

 The work on the wonders of condition business had 

started in the late 1970 and till 1990 it got the 

consideration. As indicated by the investigation were the 

pioneers in the field and started to utilize the term 'natural 

business people', 'green business visionaries', 'Eco 

business visionaries' and furthermore derivate as 'eco-

preneurs'. The term 'green business people was authored 

by Terry Clark from Goizueta Business School, Emory 

University. The term green business visionaries are a 

blend of two word for example condition and enterprise. 

Green business people are the definition and execution of 

ecological favorable position, corporate methodologies and 

making income. A business visionary is somebody who 

produces for the market and he is resolved and inventive 

pioneer continually searching for chances to improve and 

grow his business and perhaps the best trend-setter. 

Similarly enviropreneurs are additionally enhancing and 

taking an interest during the time spent practical 

advancement. Maintainability is the standard of the 

business procedure; subsequently business visionaries are 

the significant chain for holding the duty towards feasible 

society. Practical business visionaries plan to present 

earth and socially cordial advancements to an enormous 

gathering of partners. Feasible enterprise picked up power 

lately as a worldwide development that intends to elevate 

business to pay close thought to their social and condition. 

Enviropreneurs are imperative to the financial 

advancement as they are the noteworthy benefactors in 

giving the activity and furthermore treated as the main 

impetus towards the change, they likewise get 

acknowledged for presenting the advancement, embracing 

and growing new considerations and responsive towards 

change in fast, adaptable and proficient than the bigger 

associations. The nexus of ecological, monetary and social 

targets makes enviropreneurial techniques which prompts 

dynamic enterprise and development to tackle green 

issues while boosting rivalry and profiting society. 

Enviropreneurial business procedure and advertising 

likewise prompts upper hand of the firm. 

 
Conclusion 

 Changing consumer behavior towards green market 

is another significant and positive indicator for the green 

entrepreneurs. Green entrepreneurs or enviropreneurs are 

not only important just for the fulfilling the need of 

consumers but they mean more than it. Green 

entrepreneurs have the responsibility towards 

achievements of social objectives, economic objectives, 

environmental objective and sustainable objectives. Green 
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entrepreneurs are the warriors who continuously work, in 

order to protect the nation from all the evils such as 

poverty, unemployment and pollution etc. If we think of the 

traditional entrepreneurs they have also big responsibility 

on their shoulders but green entrepreneurs have some 

more responsibility that is adoption of green practices and 

other environmental tasks. India is a country of young 

people. Our majority of the youth are getting good 

education and thousands of young generations are getting 

graduate each year. This means that India has great 

potential towards green entrepreneurship. In India most of 

the entrepreneurs are young and their concept of business 

is unique and somewhere they implement the practical 

aspects of their education in their businesses and getting a 

great success. The concept of green entrepreneurs is not 

different, the one who more innovate green product or 

services more he become a successful green 

entrepreneurs. Although it is difficult to innovate 

green products many times as it is difficult to provide 

substitutes for various raw materials, this is a kind of 

challenge which a green entrepreneur can handle.  

 

https://www.omicsonline.org/searchresult.php?keyword=products
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Abstract 

 In this paper we can clearly study about the industry of entrepreneurs who address the environmental/ social problem/ need 
through entrepreneurial ideas at high risk. We will hace a clear study about the rise of green entrepreneurs which has a literature from 
the recent decades.We also see about the practises done by green entrepreneurs in their industry, thetrends of the entrepreneurs is 
discussed in detail inthis paper which does give a appropriate conclusion and not exactly. Also we would see about the scenario of such 
green entrepreneurs in the Indian Market. 

 

Introduction to Entrepreneurs 

 Many studies have established a robust relationship 

between environmental friendly business practices (e.g. 

Environmental marketing) and firm performance (e.g. Miles 

& Covin, 2000; supporter & Sinkula, 2005). However, 

not several studies have developed a comprehensive 

environmental orientation that impacts the 

completestructure system and adds worth to the 

organisation and its stakeholders. Porter & van der Linde 

(1995) have suggested that managers should think 

‗environmental improvements‘ in terms of ‗economic and 

competitive opportunity‘ that adds organizational and 

customer value. 

 The entrepreneurs are capable of making tiny and 

medium sized organizations that may have the 

required flexibility and endurance to embrace such 

innovative practices. Shoppers tend to 

checktinycompanies additionalsetting friendly than their 

larger counterparts, and tinycompaniesarein an 

exceedingly position to react actively to the increasing 

demands of inexperiencedmerchandise and services in 

most segments of markets (Osukoya (2007). 
 

Objectives of the Study 

The main objectives of this study are 

 To study about the origin and rise of green 

entrepreneurs 

 To know the scenario of green entrepreneurs in 

Indian market 

 To know about the practises of green entrepreneurs 

in India 

 
Scope of the Study 

 This data is done within the scope of three months. 

The study explains us the originof green entrepreneurs, 

their rise and their scenario in the Indian Market. 

 
Collection of Data 

 Data is classified into two: primary data and 

secondarydata .The data for this source is collected from 

various sources like websites, newspapers, magazines, 

journals, articles and books 

 
Limitations of the Study 

 This study is fully based on theoretical background 

and so practical applications on green entrepreneurs may 

not be possible. The study gives us the introduction to 

green entrepreneurs and their role. 

 
Rise of Green Entrepreneurs 

 Green entrepreneurship has gradually raised its 

literature in recent decades and attained the popularity. It 

suggests that any person bringing up ideas that mingle 
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environmental awareness with entrepreneurial action can 

be set as the driving force towards a green economy. This 

emerging literary field of research is a key factor in 

management and business studies though it is only a part 

of the mainstream entrepreneurship (Thompson, Kiefer 

and York 2011). 

 Literary studies and social media support for green 

economy mainly concerns its focus on the individuals who 

start up new ideas. They are viewed as the developers of 

capitalist development that will address environmental 

issues (Beveridge and Guy, 2005). 

 This is a more substantive response than 

simply end-of-pipe solutions to the negative 

environmental impacts of economic process – green 

entrepreneurship could have the potential to be ‗a 

major force within the overall transition towards a more 

sustainable business paradigm‘ (Schaper, 2002: 27), 

acting as ‗exemplary solutions for a social 

transformation‘ (Isaak, 1998: 88). Green entrepreneurs 

are said to mix the environmental, economic and social 

components of sustainability during a holistic manner 

and to possess a special organising logic to more 

conventional entrepreneurs (Tilley and Parrish, 2006).  

 In these accounts, green entrepreneurs seek to 

use the enterprise as a tool for perpetuating resources 

involving ‗whole enterprise design‘ focused on 

sustainable developmentinstead ofa more 

narrowspecialise ineconomic factors. Green 

entrepreneurship is seen because they drive for the 

establishment of a holistic and sustainable economic–

environmental–social system. For instance, Willis, 

Webb and Wilsdon (2007), drawing on the work of 

Christensen (1997), call such green entrepreneurs 

‗disruptive innovators‘ whereby established business 

models and user expectations are superseded and 

transformed. 

 Studying green entrepreneurship is thus ‗an plan 

to understand the impact of innovative individuals and 

organisations can wear the environments within which 

they act: how they plan to force their vision upon other 

actors. It aims to reinforce our understanding of the 

character of such actors and the way they interface 

with and transform their surroundings‘ (Beveridge and 

Guy, 2005: 668). This representsa 

considerableshiftfaraway fromapproaches which see 

economic development as antithetical to 

environmentalism. Rather, it argues that green 

entrepreneurial activitiesare going to be increasingly 

high infuture market success.  

 In some ways this goes back to the roots on 

entrepreneurialism and therefore the Schumpeterian 

vision of entrepreneurial activity as ‗a process of 

creative destruction‘ whereby entrepreneurs create 

new products, processes and dealing methods that 

challenge and overturn conventional methods. If 

innovation is that the essence of entrepreneurship, 

then green entrepreneurs ‗destroy existing 

conventional production methods, products, market 

structures and consumption patterns and replace them 

with superior environmental products and services, 

They create the market dynamics of environmental 

progress‘ (Schaltegger, 2002: 46). This contrasts with 

a Kirznerian (1973) view of entrepreneurship where 

alert entrepreneurs drive prices, inputs, outputs and 

resource allocation, and also entrepreneurs are 

motivated by self-interest.  

 The next is theprofit seeking, during a situation 

where the green economy is another opportunity for 

pecuniary gain. From this attitude , the main target is 

on the business case for sustainability and win-win 

outcomes and innovation is essentially absent (Dean 

and mcmullen, 2007). For instance , Cohen and Winn 

(2007) use the term ‗sustainable entrepreneurship‘ to 

focus rather narrowly on the economic opportunities 

that arise from market failure, instead of upon the 

broader implications for the environment, economy and 

society of a special mind-set amongst green 

entrepreneurs. This results in a degree on the business 

case for the green economy, where actions are 

approvedas a source of competitive advantage 

(Parrish, 2010). Conversely, research on green 

entrepreneurs argues that they ‗are social activists, 

who aspire to restructure the company culture and 

social relations of their business sectors through 

proactive, ecologically oriented business strategies‘ 

(Isaak, 1998: 88). For them, ‗contributing to improved 

ecological and social wellbeing may be a primary 

purpose of the enterprise, and market-based income is 

valued as a way of achieving these ends‘, instead of an 

end in itself (Parrish, 2010: 512).  
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 Indeed, green entrepreneurs may engage in 

satisficing behaviour so as to satisfy the ‗triple bottom 

line‘ instead of profit maximisation (Kuckertz and 

Wagner, 2010). As against being the ruthless profit 

seeking capitalists of popular imagination, green 

entrepreneurs display a special mentality, evidenced 

through donations to environmental causes, employee-

friendly working conditions, an interest in wider social 

issues than bottom line profits and a priority for 

the long run environmental implications of their 

business activities (Harvey, 2007). Furthermore, many 

green entrepreneurs are happy to advertise their 

‗alternative‘ credentials through their own 

publicity, promotion andwebsites and should cultivate a 

picture of themselves as being outside the mainstream 

of business.  

 Of importance here then is that the performativity 

of green entrepreneurs or what Schauch (2009) terms 

the ‗identity of enactment‘ whereby they stress their 

individuality and their alterity, often over their business 

acumen. For instance , Dale Vince, CEO of the united 

kingdom energy company Ecotricity, in his blog states 

‗I‘m a hippie, I run a business…to bring change to the 

world‘. Indeed, green entrepreneurs may reject being 

thought of as entrepreneurial if this is often seen to 

possess connotations of profit maximisation, 

materialism and aggressive behaviour (Friedman and 

Phillips, 2003; cf. Nicholson and Anderson, 2005 for an 

analysis of those entrepreneurial stereotypes within 

the media). Rodgers (2010), for instance, argues that 

green entrepreneurs are concerned with the 

standard of business growth instead of quantity, and 

with the impact of the business upon supply chains, 

markets and therefore the wider industry sector. 

Research into green entrepreneurship therefore 

extends entrepreneurship research into the 

noneconomic motivation and outcomes at work 

(Thompson et al., 2011). 

 However, this specialise in individuals as change 

agents is problematic. A stress on the role of 

charismatic and pioneering individual green 

entrepreneurs may be a simplistic solution to current 

environmental challenges, whereby if we only had 

more of those individuals, the issues would be solved. 

Such a stress is particularly prevalent in popular 

accounts of the potential of green economy strategies 

(Hart, 2006; Pink, 2006). Much academic research also 

closely identifies the personality and ideals of 

individual entrepreneurs because the major factors 

influencing company strategy (Schaltegger and 

Wagner, 2011). This mirrors work on more 

conventional entrepreneurship where, despite 

critiques, the notion of the individual ‗entrepreneurial 

hero‘ remains pervasive (Nijkamp, 2003).  

 Indeed, the explanations why individuals become 

entrepreneurs are often presented solely in individual 

and psychological terms, resulting in research which 

investigates individual entrepreneurial histories and 

backgrounds (Down and Reveley, 2004; Wagner, 

2009). In both the traditional and green entrepreneurial 

literature, this pervasive focus upon individuals has led 

to a neglect of the multiple factors at work and 

therefore the role of supporting infrastructures at the 

national and native scales (Cohen, 2006). In both 

cases, ‗researchers that specialize in individual 

entrepreneurs have ignored the historical evolution and 

actions of multiple actors that make the infrastructure 

for entrepreneurship‘ (Neck, Meyer, Cohen and 

Corbett, 2004: 192). Hence ‗we don't get much feel 2 

Retrieved from Zerocarbonista.com.aboutme 6 for the 

interplay of competing discourses of business and 

therefore the environment, the flow of national and 

native technology politics, the trade-offs, compromises, 

deals and conflicting visions that constantly frame and 

reshape innovation processes‘ (Beveridge and Guy, 

2005:672). We propose that green entrepreneurship 

may be a fruitful area for research in exploring the 

potential for the event of a green economy and for a 

possible shift within the form and nature of capitalist 

activity. Some interesting issues are raised by existing 

research on green entrepreneurship which might 

suggest that a special approach to business is gaining 

ground amongst a subset of entrepreneurs, one 

which isn't only environmentally conscious, but which 

also spills over into social attitudes and employee-

friendly practices. However, we'd like to understand far 

more about the ways during which these individuals 

are situated within broader structures, the relationships 

they form, and therefore the potential (or not) for 

change which will happen. 
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Green Business Practices 

 Managing Difference Although the dominant 

mantra of traditional economic development is 

business growth at whatever cost, many of the green 

businesses surveyed took a special perspective on 

this, preferring their businesses to grow at a slower 

rate, which they see as being more sustainable. This 

sustainability relates to business sustainability also as 

product sustainability, as many green business 

owners don't necessarily desire international business 

growth, rather they favour their business remaining 

embedded within more localised markets. One 

respondent remembered, almost nostalgically, a 

time within the past when their company had been 

smaller and the way ‗it wont to be lovely once we could 

just quite pootle along and it had been kind of, 

quite kind of steady...we weren‘t trying to grow 

massively but we were just trying to kind of keep 

steady and keep everyone during a job.‘ for 

several committed to sustainability, slow growth can 

help ensure longevity. 

 Several respondents contrasted this slow growth 

approach with the explosion in solar installation 

companies following the introduction of the Feed-in 

Tariffs (fits) within the UK which was seen as having 

created a volatile and unsustainable market. Some 

interview respondents suggested that the profusion of 

companies established when the fits were first 

introduced not existed in 2011 as their rapid climb had 

been unsustainable.  

 However, growing a business slowly is 

often challenging for brand spanking new green 

entrepreneurs if the businessisn'tyet atthe 

purposewhere it can support the entrepreneur on a full 

time basis, as was the case for variety of 

respondents. This is often less challenging when a 

versatile source of employment can complement the 

growing green business, or where a bigger business 

can support the growing green offshoot of the 

business.Togetherarchitect suggested, they combine 

‗green‘ projects with more ‗conventional‘ projects, as 

for them to try to to otherwise would be ‗financial 

suicide‘. Loorbach, van Bakel, Whiteman, and 

Rotmans, (2010: 139) similarly describe the 

experiences of a firm involved within the Dutch 

transition management process in combining new and 

innovative green aspects of a business with an existing 

conventional business. The firm‘s success in 

developing innovations was reliant on having the 

ability to continue with existing business within 

the mainstream or conventional sector. Thus the firm 

was ready to use a transition approach to roofs 

because it had been ready to simultaneously run a 

solid business (in other areas), thus enabling the CEO 

and other actors to take a position time and 

resources so as to innovate and experiment with green 

roofs (Loorbach2010). 12 Loorbach (2010) describe 

this as a ‗shadow track‘ which runs alongside existing 

businesses, thus, transition strategies were conceived 

of as innovative experiments, creating space 

(financially, institutionally and mentally) for 

fundamental reflection, debate and innovation. Whilst 

Loorbach (2010) are describing businesses 

that weren't originally green but which were developing 

sustainable offshoots, we found similar samples 

of experimentation with new ideas among companies 

that were established as green companies but which 

were still looking to expand into new areas.  

 For instance, a green building supplies 

company took an interest within the German concept of 

‗passivhaus‘, and a part of the strategy for becoming 

an expert in passivhaus building philosophies involved 

employing an additional member of staff to research 

passivhaus products. The respondent discussed the 

financial risk of doing this, but explained thatit'shelped 

them occupy the leading edge and as a result win a 

gift which has improved their business. In 

contrast,alittleminority of respondents were 

specificallygetting torun green businessesthat 

wouldprovide enoughsupportto sustain them, but which 

purposefully didn't occupy them on a full-time basis, as 

they were curious about creating a balance between 

working and their other interests, which could include 

campaigning for wider environmental issues or taking 

care of relations (also see Rodgers 2010). One green 

building supplier was quite satisfied with working 

what could be classified as part time during 

a conventional business, but combining this with 

learning about and campaigning for renewable energy, 

which met his desire to contribute to green issues 
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beyond his immediate business. Linnanen (2002) 

suggests that for green entrepreneurs pursuing the 

great life this, like sustainability, is a suitable goal but 

an inefficient business concept, as a number of our 

respondents recognised. 

 But the truth realised is that that enthusiasm 

doesn‘t run a business, you know, and basically  you 

would like to be a touch more disciplined about 

whatyou are doing and um howyou are doingit, 

then we quite learnt the hard lesson, which was pretty 

painful. This emphasis on business viability marks a 

shift from the 1970s alternative technology movement 

roots, andan effortto realizeacceptance by the 

mainstream, where, as Rodgers (2010:126) observes, 

terms like ‗alternative‘ are viewed pejoratively. Yet, as 

Smith (2006) notes, many of the ideas and practices 

adopted by green builders today stem from the 

first social movements of the 1970s, which some 

respondents had sought to shake off by promoting the 

differences between the first green movement and their 

more business-oriented approach. 

 
Trends in Green Entrepreneurship  

 With the best use the available data, a choice is 

formed to specialise in the few sectors that are entirely 

representative of activities within the green a part 

of the economy. More specifically, this chapter 

presents results from a variety of two-digit ―core‖ 

industries which are entirely environmentally-relevant: 

Recycling (ISIC 37); Collection, purification and 

distribution of water (ISIC 41); Sewage and refuse 

disposal, sanitation and similar activities (ISIC 90).  The 

main target on these sectors is justified by the very 

fact that they respond in their entirety to stimuli specific 

to green activities, and thus to conditions that are 

favourable for entrepreneurial 

developmentthereinindustry. 

 Whilethe main targetdoesn'tleavegeneral 

conclusions regardingthe wholegreen economy, it 

allows the examination of two important issues: the 

degree of homogeneity in entrepreneurial trends within 

the greena part ofthe economy,alsobecause thedegree 

to which entrepreneurial dynamics in green sectors 

differ tothe remainderof the economy.It's noteworthy 

that the main target on core sectors when analysing 

green activities isn't new. A typical example of an 

equivalent approach comes from a recently published 

competitiveness screening of the EU eco-industries 

supported statistical evidence from ―core‖ industries 

and eco-construction.  

 Detailed industry classifications across systems 

Detailed industry classifications are introduced in 

response to the newest needs in data collection. As 

needs for data collection are implemented 

independently across countries using different 

systems, classifications at the foremost detailed level 

of disaggregation exhibit inevitably differences among 

systems. As an example, NAICS (North American 

Industry Classification System) was revised in 2002, 

among other reasons, to spot additional industries for 

brand spanking newand emerging 

activities.Theretoend, industries were created for 

internet services providers, web search portals, and 

internet publishing and broadcasting. Within NACE 

Rev. 1 (used by Eurostat) the telecommunications 

sectorwasn'tdisaggregated at the time. Although 

suggestions for the implementation of a more detailed 

system in telecommunications weren't missing by 

2002, there have been significant time lags before 

some convergence occurred. The differences remained 

strong only at a more detailed level of disaggregation. 

The identification of green activities is usually done at 

a highly disaggregated level. 

 The problem find some correspondence between 

industry classification systems at that level 

impedes the trouble to gather comparable figures 

for the dimensions of the environmental sector across 

different countries. Cross-country comparisons of 

entrepreneurship indicators using an (otherwise very 

similar) delimitation of ―green sectors‖ becomes a 

nontrivial task. I.2. MEASURING GREEN 

ENTREPRENEURSHIP 30 ENTREPRENEURSHIP 

AT a look 2011 © OECD 2011 ―policy relevance, data 

availability, and homogeneity in terms of activities 

covered‖ by core environmental sectors. In what 

follows, data on entrepreneurial performance in core 

sectors come from variety of various sources: The 

OECD Structural and Demographic Business Statistics 

(SDBS) Database, the OECD Database for Structural 

Analysis (STAN), and therefore the Eurostat New 
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Cronos Database. Counting on the sourcethere'ssome 

variationwithin thesectoral coverageof every indicator 

 
Indian Market Scenario for Entrepreneurs 

 Thereisan honesthope from the new Government 

in Indiawithin thedevelopment of 

entrepreneurship.Minister of finance of India has 

released the budget of 2014-15 and gave focus to the 

entrepreneurship as for creating a conducive eco-

system for the risk capital in MSME‘s (Micro, Small and 

medium enterprises) sector Rs.10,000 crore fund to act 

a catalyst to draw in private capital by way of providing 

equity, quasi equity, soft loans and other venture 

capital for start-up companies and he also announced 

a national wide incubation and accelerator program, 

entrepreneurial friendly legal bankruptcy frame work. 

Indian clean energy sector may be a $US20 billion 

opportunity. It's the potential to get 10 mn jobs in India 

by 2025 and is witnessing the emergence of energy 

entrepreneurs, who are ready to write down new 

codes within the energy domain. In recent news, Union 

Bank cuts interest rates in MSME‘s loans. On  the 

opposite hand it's also one among the facts that India 

has the facility of young and educated graduates who 

are vibrant and filled with enthusiasm and prepared to 

simply acceptthe opportunities of entrepreneurship.The 

govt is continuous providing better inputs for the 

business opportunities, which helps these 

entrepreneurs.The presentmarket condition is 

favourable for entrepreneurs in country like India. 

Several agencies are formed for the event of the 

potential entrepreneurs which createsan 

appropriateenvironment. 

 Indian economy is growing rapidly, and investors 

from abroad also are keen to take a position in Indian 

market which proofs India may be a better place to 

take a position. Government is additionally that 

specialize indevelopmentof highernorms for FDI 

(Foreign direct investment), for attracting investors 

from abroad. 

 
Conclusion 

 This is the brief explanation about the area of 

green entrepreneurs in the field of entrepreneurs who 

have also found samples of experimentation with new 

ideas among companies that were established as 

green companies but which were still looking to expand 

into new areas for the growth in the industry.  
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Abstract 

The micro, small medium enterprises play a vital role of the economic and social development of the country, often acting as a nursery 
of entrepreneurship and innovation. They also play a key in the development of the economy with their effective, efficient, flexible and 
innovative entrepreneurship sprit. The MSME sector in India is highly of technology. The sector not only plays a critical role in providing 
employment opportunities at comparatively lower capital cost than large industries but also helps in industrialization of rural and 
backward areas, reducing regional imbalance and assuring more equitable distribution of national income and wealth logistics refer to 
the management, of packing, warehousing and information and transport services within a supply chain. So that present study tries to 
identify the various barriers faced by MSMEs for Logistics their products in the context of KovilpattiTaluk. In this study the following 
objectives are tentatively farmed as follows; To know the socio economic status of MSMEs in the study area, To identify the logistics 
role in the MSMEs, To find out logistics related problems faced by MSMEs in the study area to find out government and private forms 
both the primary source and secondary source. The primary data has collected directly from farmers commission agent and flower 
vendors by using interview schedule respectively.The secondary data were collected from the published journal, books, magazines and 
URL’S. The total numbers of samples are 25 from business units of MSME’s by stratified random sampling. Thus equal importance was 
given based on the nature of work involved in the process of business unit. The various statistical tools will be to analyse the primary 
data by percentage analysis mean score analysis, rank correlation factors analysis and chi – square analysis to interpret the data to 
arrive at findings from the study. 
Keywords: Micro, Small Medium, Enterprises, Logistics, Supply chain. 
 

Introduction about Logistics Industry 

 Logistics, as a business concept, evolved only in the 

1950s. This was mainly due to the increasing complexity of 

supplying one's business with materials, and shipping out 

products in an increasingly globalized supply chain. The 

experts in this field are called Supply Chain Logisticians. 

This can be defined as having the right item in the right 

quantity at the right time at the right place for the right price 

and to the right target customers or end-users and it is the 

science of process and has its presence in all the sectors 

of an industry. Logistics is concerned with getting or 

transmitting the products and services where they are 

needed or when they are desired. It is difficult to 

accomplish any marketing or manufacturing operation 

without logistical support. Logistics involves in the 

integration of information, transportation, inventory, 

warehousing, material handling, and packaging. The 

operating responsibility of logistics is the geographical 

repositioning of raw materials, work in process, and 

finished inventories where required at the lowest cost 

possible. Logistics management is that part of the supply 

chain which plans, implements and controls the efficient, 

effective, forward and backward flow and storage of goods, 

services and information between the point of origin and 

the point of consumption in order to meet customers' 

requirements rather than the customers‘ delight. A 

professional working in the field of logistics management is 

called a Logistician. The primary objective of logistics 

management is to move effectively and efficiently, so as to 

extend the desired level of customer service at the least 
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cost. Thus, logistics management starts with ascertaining 

customer‘s needs till their fulfillment through product 

supplies. Indian Supply Chain and Logistics Industry is 

more than $ 100 Billion in size and it is the backbone of 

Indian Economy. Logistics industry is growing at a rate of 

8-10% annually and has been a crucial contributor in the 

growth and development of the Indian economy. 

 
The Importance of the Study 

 Logistics is one of the main functions of a company, 

as it involves both internal and external focus, covering the 

flow and storage of materials from point of origin to point of 

consumption. Logistics is much more and much wider than 

handling of the goods that are being returned to the 

manufacturer by the customer and vice versa. It covers all 

the activities that determine the fate of the returned goods. 

Logistics has been found to play an important role in 

almost any manufacturing firm, regardless of size, product 

and geographical reach of the firm. The focus initially is to 

conduct the survey and interviews in various firms. 

Transport Corporation of India Ltd stands for an integrated 

solution provider to the consumers. Even among the 

organized Indian logistics players, very few are offering 

across multiple modes through a single window. Transport 

Corporation of India Ltd‘s aim is just not only to deliver 

from point A to B, but to enhance the customers‘ business 

productivity. 

 
Statement of the Problem 

 The inefficiency level in the logistics activities in India 

has been very high across all modes. With the evolving 

business environment, creating a strong demand pull for 

quality and efficient logistics services, core issues around 

enabling infrastructure, regulatory environment and the 

fragmented nature of the industry are gradually being 

overcome. The required pace of efficiency and quality 

improvement will demand rapid development of 

capabilities of logistics service providers. And with 

logistics, which is a service oriented sector, skill 

development will emerge as a key capability while skill 

issues exist in varying degrees in all the segments of 

logistics; those segments where the gaps are not only wide 

but also widening at a relatively fast pace. India‘s 

contribution towards logistics activities which is 13 percent 

of its GDP is higher than that of the developed nations. 

The key reason for this is the relatively higher level of 

inefficiencies in the system, with lower average trucking 

speeds, higher turnaround time at ports and high cost of 

administrative delays being just a few of the examples. 

These inefficiencies have arisen over the years from a 

combination of a non-conducive policy environment. At the 

same time, the absence of logistics under single umbrella 

led to a disintegrated approach for the development of the 

logistics sector. The researcher has identified the problems 

being faced in the field of logistics finance and the policies 

which are handled by the top management in Transport 

Corporation of India Ltd the researcher has provided a 

frame work for an efficient functioning of logistics 

operations. The present research seeks to build a 

knowledge based frame work to topple down all the issues. 

 
Objectives of the Study 

 To know the socio economic status of MSME‘S in the 

study area. 

 To identify the logistics role in the MSME‘S 

 Tostudy factorsaffecting to use the logistics in 

MSME‘S 

 To find out logistics related problems faced by 

MSME‘S in the study area. 

 To study the impact of logistics on MSME‘S 

 To find out the government and private firms both the 

primary and secondary sources. 

 
Methodology 

Sources of the Study  

 The data required for the study were collected from 

both the primary sources and secondary sources. The 

primary data has been collected directly from Micro Small 

and Medium enterprises peoples by using interview 

schedule respectively. The secondary data were collected 

from the published journals, books, magazines.. 

 
Sampling Technique  

 The total number of samples was 100from various 

enterprises in Kovilpatti Town by adopting purposive 

sampling technique. From the total sample of the study. 

After the serutiny125interview schedules, finally 100 

usable interview schedules were considered for the 

purpose of the study and the analysis of the data. 
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Data Collection 

Primary Data 

 In order to fulfill the objectives set, a sample study 

was undertaken by using a well framed questionnaire 

which was duly filled by the respondents. The respondents 

were selected with varying background based on the 

important aspects of their occupation, education, age, 

area, and so forth, in the MSME‘S in Kovilpatti Town.  
 

Secondary Data 

 Further, the secondary data were also collected from 

leading journals such as International Journal of Logistics 

Management, IEEE, European Journal of Management, 

International Journal of Physical Distribution and Logistics 

Management, CII Bulletin, RBI Bulletin, Logistics 

Performance Index, Survey of Indian Industry etc., also a 

number of standard text books were studied to obtain 

pertinent literature on finance in logistics. 
 

Scope of the Study 

 The study will highlight the Logistics Problems of 

Micro Small and Medium Enterprises in Selected Business 

Unit- A Special Reference toKovilpatti Town. The study will 

also help the government in formulating and enforcing 

regulatory and legal reforms in this sector and thus 

achieve its aim of accelerating the economic growth. 
 

Analysis and Interpretation of Data  

Nature of Proprietorship 

Table 1 

Particulars No of respondents percentage 

Sole proprietorship 61 61 

Partnership 39 39 

Total 100 100 

Source: Primary Data 

 Out 100 respondents, 61 respondents have sole 

proprietorship business man and 39 percent have partnership.  
 

Type of Business 

Table 2 

Particulars 
No of 

respondents 
Percentage 

Food and food 

product 
20 20 

Textiles 11 11 

Cosmetics 3 3 

Readymade 

garments 
10 10 

Wooden product 2 2 

Paper products 1 1 

Rubber and 

plastics 
2 2 

Electronic 

products 
3 3 

Transport 

equipments and 

spare parts 

10 10 

Candle 5 5 

Match box 25 25 

Printing press 3 3 

Cement products 5 5 

Total 100 100 

Source: Primary data 

 Out of 100 percent respondents 25% of the respondents 

have been match box business. And 20 % of the respondents 

have been food and food product and then 11 % of the 

respondents have been textile business and 10 % of the 

respondents have been transport equipments and garments 

business in Kovilpatti town. 

 
Problems of Small Scale Industries 

Table 3Financial problems of small scale industries 

Overall satisfaction Security fund 

High 

dependence on 

other sources 

HS 

Mean 2.00 3.00 

N 58 58 

Std. Deviation 1.009 1.009 

Variation 1.018 1.018 

S 

Mean 1.81 1.94 

N 117 117 

Std. Deviation .730 1.093 

Variation .533 1.195 

NO 

Mean 1.00 2.00 

N 25 25 

Std. Deviation .000 .000 

Variation .000 .000 

TS 
Mean 1.77 2.25 

N 100 100 
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Std.deviation 0.833 1.103 

Variation .693 1.216 

Source: Primary data 

 The table shows that the problems of small scale 

industries 

 In the security fund category most of the respondents 

(1.00) dissatisfaction of the problems of small scale industries 

 In the high dependence on other security (1.94) 

dissatisfaction of the problems of the small scale industries. 

 

Table 4Personal problems of small scale industries 

Overall satisfaction 
Lake of skill 

labour 

Reliable work 

force 

Lake of 

awareness of 

labour law 

Lake of 

training at 

until level 

Unwillingness of 

skilled workers to work 

in SSI 

HS 

Mean 2.00 3.00 1.50 2.50 1.50 

N 58 58 58 58 58 

Std. Deviation 1.009 1.009 .505 .504 .504 

Variation 1.018 1.018 .254 .254 .254 

S 

Mean 1.81 1.94 1.62 1.75 2.00 

N 117 117 117 117 117 

Std. Deviation .730 1.093 .486 7.53 6.16 

Variation .533 1.195 .237 .567 .379 

NO 

Mean 1.00 2.00 1.00 2.00 3.00 

N 25 25 25 25 25 

Std. Deviation .000 .000 .000 .000 .000 

Variation .000 .000 .000 .000 .000 

TO 

Mean 1.77 2.25 1.51 2.00 1.98 

N 100 100 100 100 100 

Std.deviation 0.833 1.103 .501 .716 .701 

Variation .693 1.216 .251 .513 .492 

Source: Primary data 

 The table shows that the problems of small scale 

industries. 

 In the lake of skill labour category most of the 

respondents (1.00) dissatisfaction of the problems of small 

scale industries. In the Reliable work force on other security 

(1.94) dissatisfaction of the problems of the small scale 

industries. 

 In the Lake of awareness of labour lawcategory most of 

the respondents (1.75) dissatisfaction of the problems of small 

scale industries. In the Lake of training at until level (1.50) 

dissatisfaction of the problems of the small scale industries. 

 In the Unwillingness of skilled workers to work in SSI 

(1.50) dissatisfaction of the problems of the small scale 

industries. 
 
 

Prospects of small scale industries 

Table 5 

Particular SA A M DA SDA Mean STD Variation 

Our business is high prafitable 24 14 25 17 15 1.14 0.141 0.2823 

More flexible fianacial transactions 10 27 33 10 1.0 1.11 0.162 0.3538 

Least capitalis enough to run business 12 23 29 14 15 1.25 1.245 0.3421 

Mutual relationship with human resources 24 22 45 7 6 2.28 1.247 1.555 

Low no of employees 17 12 34 17 9 2.12 1.231 1.323 

Effective utilization of resources 9 12 14 16 5 2.10 1.123 1.231 

Less compatition in market 19 65 40 41 35 2.93 1.276 1.676 

Consultancy organisation help to develop the 

businee 

35 35 64 27 39 3.00 1.341 1.799 

Source:Primary data 
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 Prospects of small scale industries are to be given in this 

table.Consultancy organization help to develop the business 

got the mean score is 3.00. Lesscompetition in market got a 

mean score is 2.93. Mutualrelationship with human resources 

got a score is 2.28. 

 
Findings 

 Majority of the respondents have sole proprietorship. 

 It is concluded that 25% of the respondents have match 

box industries. 

 Out of 100 respondents the maximum number of 

respondents agrees the less compaction in market. 

 Out 0f 100 respondents the maximum number of 

respondents means score is High dependence on other 

sources. 

 Out of 100 respondents the maximum no of respondents 

mean score is Unwillingness of skilled workers to work in 

SSI. 

 
Suggestions 

 The awareness programs should be conducted by 

government developmententrepreneurial technical skill. 

 Banks should be liberalization the restriction for receiving 

loans. 

 They may be use the promotional strategies intheir 

industries. 

 They should face the competitions boldly in the industry. 

 
Conclusion 

 They also agreed these problems and prospects in their 

industry. This revels the positive results about the prospects in 

the industries. The various schemes and programmers are 

provided by government and non governmentinstitution. It 

utilizes these prospects and also develops their awareness 

level about the industries opportunities. 
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Abstract 

 Influencer promoting is probably the most straightforward idea out there, yet only here and there comprehended. Most brands 
come up short at understanding the correct Influencers, yet those are not the brands we will discuss for our 5 best Influencer Marketing 
contextual analyses from India.Ola collaborated with famous people to give their travellers one of the most significant ride of their, Ola 
reached out into its first abroad market, Australia, and in New Zealand in September 2018. In March 2019, Ola started its UK activities 
presenting auto rickshaws inUK. In excess of 10,000 drivers have applied both in on the web and disconnected mode in front of its 
launchin London. Lives as MilindSoman, NarainKarthikeyan and Abish Mathew landed in taxis booked by OlaPrime travellers This is a 
timetable of Uber, a transportation organize organization, which offers an assortment oftransportation and co-ordinations benefits and is 
an early case of the ascent of the sharing economy. Primary methods for co Uber is dynamic on Face book, indispensable, twitter, Uber 
has taken 'shock and pleasure' to an entirely new level. Uber is enjoyed by 3 million individuals on Face book and has around 143k 
followerson Instagram, 348k on Linked in and 438k on twitter correspondence for Uber is email showcasing Uber's 'Rider Zero 'crusade 
roped in key influencers from each city to evaluate Uber'sservice For the first run through 'furtively' and tweet about it. , Ola reached out 
into its first abroad market, Australia, and in New Zealand inSeptember 2018. In March 2019, Ola started its UK activities presenting 
auto rickshaws inUK. In excess of 10,000 drivers have applied both in on the web and disconnected mode in front of its launchin 
London. 
Keywords: OLA, UBER, Cab Service, Startups, India’s Taxi Market. 

 
Introduction 

 Influencer advertising is perhaps the easiest idea out 

there, yet only sometimes comprehended. Mostbrands fall 

flat at understanding the correct Influencers, yet those are 

not the brands we will discussfor our 5 best Influencer 

Marketing contextual analyses from India. If you are 

wanting to step into this space, join the influencer 

showcasing stages to guarantee your business acquires 

traffic and benefit. An influencer promoting stage permits 

brands to associate the Influencers on the stage 

legitimately to connect their potential clients, and helps 

influencers to bring in cash on the online networking 

channels. Here are 20 best influencer promoting stages 

that can take your business and items to the following 

level.  

 As indicated by Wikipedia, influencer showcasing is 

characterized as:  

 "A type of showcasing in which spotlight is put on 

compelling individuals instead of the objective market all in 

all."  

 Each brand has a story to tell, and we ensure that 

story is heard by individuals all around theworld. Top 

Influencers is an influencer advertising stage that causes 

you advance your image inthe best way imaginable! We've 

assembled a lovely &amp; skilled mix of influencers from 

Instagram, YouTube, Twitter &amp; more from all around 

the globe, to assist you with the substance that leaves an 

effect that endures forever and make battles for your item, 

that blow your mind! We are a one-stop influencer 

advertising stage in India, that makes the bond among you 

and clients more grounded than at any other time! We take 

into account the potential crowd via web-based networking 

media that will take your image on to the following level.  

 
Ola Prime Time  

 Ola Cabs was established on 3 December 2010 as an 

online taxi aggregator in Mumbai, and is presently based in 

Bengaluru. Starting at 2019, the organization has extended 

to a system of in excess of 15 lakh (1.5 million) drivers 

across 250 cities.In November 2014, Ola enhanced to fuse 

auto rickshaws on a preliminary premise in Bengaluru. 

After the preliminary stage, Ola Autoexpanded to different 

urban areas like Delhi, Pune, Chennai and Hyderabad 

beginning in December 2014. In January 2018, Ola 
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stretched out into its first abroad market, Australia, and in 

New Zealand in September 2018. In March 2019, Ola 

started its UK activities presenting auto rickshaws in UK. In 

excess of 10,000 drivers have applied both in on the web 

and disconnected mode in front of its dispatch in London.  

 
Objective  

 Advancing Ola's as good as ever Prime taxi 

administration that offered unrivaled luxuries, for example, 

free Wi-Fi, best appraised drivers and premium vehicles in 

Bangalore.  

 
Execution  

 Ola collaborated with big names to give their travelers 

one of the most paramount ride of their lives as 

MilindSoman, NarainKarthikeyan and Abish Mathew 

landed in taxis booked by Ola Prime passengers.Sparking 

enthusiasm among their crowd and web based life clients, 

Ola relied upon the notoriety of these influencers and 

effectively arrived at a great many individuals.  

 
Results  

 Excited travelers and Ola's online networking 

advancement around the movement prompted a 

heightened number of Ola Prime appointments and helped 

the organization drive discussion around their newservice. 

The quantity of appointments too shot through the rooftop 

for Ola Prime.  

 
Timetable of Uber 

 This is a timetable of Uber, a transportation organize 

organization, which offers an assortment oftransportation 

and co-ordinations benefits and is an early case of the 

ascent of the sharing economy.Consumers appreciate the 

less expensive taxi administrations gave by Uber, however 

the organization has provendivisive among cab drivers. 

Controllers ought to permit Uber to work, however under 

stricter regulations, to guarantee that customers receive 

the rewards, and drivers work on a level playing field.  

 Lately, an idea known as the "sharing economy" has 

taken the market by storm, giving ascend to various really 

progressive organizations. While various organizations 

havecashed in on this pattern, the sharing economy's 

undisputed lord is Uber – a ride-sharing companythat 

engages anybody to begin procuring cash with their 

vehicle and empowers those requiring a liftto rapidly and 

reasonably discover a ride. The measure of progress Uber 

has had the option to accomplish intheir short history is 

surprising, and right now, investigates the birthplaces of 

Uberas well as the job their logo has played in the 

organization's notable achievement.  

 
Objective  

 Uber's key center is to give trustworthy and promptly 

accessible transportation service.Uber'sgoal is to 

consistently grow internationally and carry its 

administrations to various urban communities to permit 

riders anddrivers to connect.To assume control over the 

taxi business by being the most modest, simple ride all 

over theworld.To dispose of private vehicle ownership.To 

give a wide range of calculated and transportationservices 

where it works.  

 
Strategy 

1.Email Marketing  

 Essential methods for correspondence for Uber is 

email showcasing. Uber ideally utilizes emailmarketing. 

Uber utilized two late endeavours to refresh its clients. One 

is advancement of the serviceand giving different offers. 

The other is an email that gives data with respect to any 

andall issues with the administration. One is a 

straightforward postcard that touts the advantages and 

makes a specialoffer.  

2. Inbound Marketing  

 Uber does noteworthy inbound showcasing by first 

pulling in its forthcoming clients. It does as such by offering 

credits to each new client and to the previously existing 

clients who allude them to Uber. These Uber credits offer 

an incentive to the two its old and new potential client. By 

doing so,Uber changes over its leads effectively. At that 

point, Uber shuts its chances easily by sending 

anAutomatic receipt through email and furthermore 

requests rating right away. The rating is done fromBoth 

client and driver end. With its fruitful inbound advertising, I 

am additionally one of theofficial uberclients out of 8 million 

clients that are spread across 60 nations.  

3. Web based life Optimization  

 Uber is dynamic on Facebook, vital, twitter, Uber has 

taken 'shock and pleasure' to anentirely new level. Uber is 

preferred by 3 million individuals on Facebook and has 

around 143k followerson Instagram, 348k on Linkedin and 
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438k on twitter. Emissary currently empowers its millions 

ofusers to pursue Uber with one tap and solicitation a ride, 

all without leaving Messengeror download the Uber 

application. Uber refreshes its supporters with their most 

recent assistance on specialoccasion through all these 

interpersonal interaction sites.  

4. Vital Partnership  

 Uber accepts that any application with a guide is a 

potential Uber API accomplice. They accomplice 

withVarious organizations like: Zomato, BookMyShow, 

Paytm, FourSquare,MiniCooper, Expensify, Hinge, Hyatt 

Hotels &amp; Resorts, Memento, Open Table, Starbucks 

Coffee Company, Tempo Smart Calendar, Time Out, 

TripAdvisor, Trip Case and United Airlines.  

5. Influencer Marketing  

 Uber's 'Rider Zero 'crusade roped in key influencers 

from each city to evaluate Uber's serviceFor the first run 

through 'subtly' and tweet about it. Uber utilized influencer 

advertising to connect toMillions of devotees every one of 

these VIPs has on Twitter to make a huge buzz aroundthe 

Uber taxi administration. Uber had offered play-time with 

cuddly cats on National Cat Day, Christmas tree 

conveyance inDecember, helicopters to the Hamptons on 

July 4 and furthermore banded together with a condom 

organization forGay Pride Week – the other two 

organizations can't approach its unusualness in the 

Marketing field. Uber received advanced advertising rather 

than business advertisements on TV or papers.  

Results 

 Uber application is accessible in 60 nations and more 

than 300 urban communities around the world (Source: 

Uber).It satisfies one Million rides day by day and has 

more than 8,000,000 clients (Source: Uber).In 2011, Uber 

raised $44.5m, Followed by $1.2bn in 2014 and another 

speculation from Baidu toward the finish of 2014  

 (Source: Vator, Higbeam, Techcrunch).In the US, 

Uber has more than 160,000 dynamic drivers (Source: 

Benenson Strategy Group).More individuals are utilizing 

Uber than taxis now. 

 
Conclusions 

 The administration of the State Transport 

Undertakings is unpredictable and muddled. The dynamic 

includes increasingly unequivocal record of different social 

destinations, heightening expenses and productivity of the 

everyday activities, better comprehension of the traveler 

conduct and their reactions to transportation charges. 

Such information 
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Abstract 

 Social and money-making improvement of women is required for improvement of any countryside. The women who create up their 
business have to features some teething troubles. This investigate document attempts to establish the troubles face by women 
entrepreneurs. From the study, it is ascertain that women entrepreneurs face more hard in market their products follow by monetary 
trouble etc. 
Keywords: Women Entrepreneurship, Problem, Marketing, Financial 

 

Introduction 

Entrepreneurship plays a central function in the 

development of any culture. advance of entrepreneurship 

background and qualitative industry progress army are the 

chief necessities for trade expansion. Entrepreneurship 

emerges from an personality‗s artistic guts into long-term 

industry rights, employ creation, funds shape and 

monetary safety. Entrepreneurial skill are essential for 

industrialization and for improvement of collection 

unemployment and deficiency. As equipment speed up 

live, women are an rising trade and industry strength, 

which cannot be mistreated by the strategy makers. The 

world‗s current independent nation depends on the 

partaking of equally sexes. Irene Natividad has 

pragmaticthat―inclusivemarketsandwomenarenotover and 

over againusedinthesamejudgment,but all the time more 

statistics show that women have monetary clout-most 

clearly as entrepreneurs and most impressively as 

customers‖ . Today, women in higher market economy 

have more than 25 per cent of every businesses and 

women-owned business in Africa, Asia, Eastern Europe, 

and Latin America are increasing hastily. In a little regions 

of the globe, renovation to advertise country, women 

entrepreneurs is a increasing trend (PunithavathyPandian 

and Eswaran.R, 2002). 

 Several obstructions and constrictions, viz. social, 

informative, industrial, economic and acceptable lie in the 

manner of women entrepreneurs during the world. In 

selectedamounts of the earth, women are disallowed by 

societalimposts from exit their dynasty and working to 

market. In new parts, women could be finishdifficulties, 

such as want of transference and loadingurinals, market 

information, etc. and are also broken by retailers, due to 

meagertradingrule. It is often institute that 

creativitiesongoing by women and males alike mostly 

skilleconomiccomplications at the emerging stage of the 

inventiveness. Next, keycomplications are gradually seen 

in creation with over-alladministration, trade and allocation 

of the responsibilities1. Extra, for a female 

commercialpossessor, the progress of opening and 

operational a new creativity can be trying, for they often 

lack the assistances, education, and funding systems that 

tinfurther their remote pursuits. They also face barriers in 

funding, legal aspects, partisanrelations, 

paymentscharges, organization and force. 

 
Review of Literature 

 Schwartz (1979)in an investigativeeducationcreates 

that the major problematicmet by women entrepreneurs 

was gloryjudgmentthroughout start-up and the 

succeedingunruly was undervaluingworking and or 

advertising costs. Hisrichand Brush (1984)in their 

educationcreate that the majorcommercial start-up 

difficulties of the classic‗ womancapitalist were money, 

glory and lack of commercialpreparation. Tovo (1991) 

observes that freelance women face somedifficultiesjoint to 

all small-scale businesspersons, which include incomplete 

access to wealth, efforts and shops. Singh et.al (1985) in 

their educationcreate that complicationsmet by women 

entrepreneurs are handlinghands, advertising, and rescue 

of dues, money and flexibility. Afreen Huq and Pat 
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Richardson (1997) have exposed lack of 

wealth,personalprovision and care from positiveactivities in 

the part of money, exercise, material, practical and 

marketing are the major difficulties in women business. 

Courtney Price and StuartMonroe (1993) have recognized 

lack of business exercise; marketing and access to capital 

are the reasons for high disappointment rate among 

women entrepreneurs. NigamShalini (1994)has 

recognizedpopular women entrepreneurs were 

tackleddifficulties of non-availability of actions to guide, 

dispersed family life, destructiveraise and publicity by great 

companies, unfortunate government help and effort in 

backing the enterprise. Deborah Cain Goodand Larry 

Mielnicki (1996)hasacknowledged access to backing and 

credit is one of the highesttrial faced by business 

proprietors in start up and on-going organization of 

commercialfirm. 

 

Research Methodology 

 The data compulsory for the study is main in nature. 

Primary data is composed by making use of Meeting 

Schedule. By acceptingexpediencyspecimen method, 75 

women entrepreneurs exist in Pollachi Taluk of 

Coimbatore Region are communicated for the study. The 

composed data have been examined by making use of 

Friedman Overgrown test. 
 

Findings 

 Promotion Problems: Stiff Race, Insolence of 

Agents, Lack of Raise Knowledge, Poor Packing, Poor 

Warehousing Ability, in goodestimating of goods. 

 Monetary Problems: Problem of Liquidness, Lack of 

Immovable Capital, Non availabilyt of Praise, High Cost of 

Capital, Lack of Employed Capital, High rate of 

Consideration and Postponement in Authorization of 

Capitals 

 Human Resource Problems: Labour Business, 

Semi-skilled Labourers, Absence, Request for TallSalaries 

 Production Problems: High Cost of Production, Lack 

of Research and Development Facilities, Shortage of Raw 

Materials, Lack of Awareness on Modern Technology, 

Power Shortage. 

 Social Problems: PrivateFunding, Sacred 

Restrictions, PersonalAccountability 
 

Suggestions 

 Based on the findings of the study the following 

suggestions have been put forth. 

 Women entrepreneurs should know the marketing 

technique to succeed in the business. The women 

entrepreneurs may adopt the technique of product 

differentiation, product diversification, and 

participation in trade fairs /exhibitions. 

 An institution cannot survive, if its financial problems 

are not being properly addressed. Women 

businesspersons may apply their 

individualinvestments in times of monetarycrisis. 

 Women entrepreneurs may purchase quality 

materials and modern machinery, whereas they may 

due importance on research anddevelopment 

 To ensure free flow of production, the co-operation of 

employees is required. Therefore, women 

entrepreneurs may resort to the practice of giving 

incentives to employees as a step to solve their 

Labour problem with a view to increasing production 

and thereby minimizingwastage. 
 

Conclusion 

 In order to get rid from poverty and to improve their 

standard of living, women members have started their 

business ventures. The achievement rate of women 

businesspersons is nominal, as they have to face 

frequentdifficulties like trouble in advertising their 

foodstuffs, shadowed by shortage of capital, 

manufactureproblematic, etc., In order to eliminatelack and 

to lift women publicManagement has to offer many 

facilities to Women Businesspersons, thereby Municipal as 

well land as a whole may be improved. 
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Abstract 

 Over the actuality, with the growth of science and Knowledgecreation has seen changes in economical from rural to commerce to 
information. Nowadays we are in expertisedeterminedmaterial based era of which substancebeacademicconnection. 
Rationalchattelsrules are pictured to shield this academicconnection. Nowadaysvirtually all sizes of human life are affected by 
theoriststuff rights. Higher Educational Institutes (HEIs) are becoming attentive around IPRs and theirrole in 
makingmaintainabledevelopment of the nation. Institutional IP policy is one of the rules which plays key role in R &amp; D organization 
en route for boostadvance and free enterprise. Creation has seen samples how HEIs through IP advance had 
formedmassivegovernments such as Google, Genentech Inc. This obviouslydesignates that current IP policy of HEIs plays critical role 
in IP progress by makingconfidentlocation for R &amp; D growth to fulfill domestic and overall needs of the culture. The independent of 
the training is near achieve case training of one of the HEIs in India and find out how Indian HEIs are receivingequipped to play their 
role in gorgeous the free enterprise in the statethroughout IP conception. Here we intended the IP plan and IPM building of the HEI. We 
then linked the yield of IPMS that is IP createdafore and later the IP 

 

Introduction 

 HEIs are the capitals of intellectual capital (IC). IC is 

divided into three subtypes: socialprincipal, 

interpersonalmoney, and operationalmoney (Sullivan, 

2000). Sidewaysthrough these three capitals that is 

human, relational and structural capital; cognitive capital, 

conative capital, and affective capital are the part of the IC. 

Conative capital refers to the aspect of mental processes 

or behavior directed towards action or change. Cognitive 

capital refers to the mental process of knowing and 

includes aspects such as awareness, perception, 

reasoning, and judgment. Affective capital refers to 

feelings and emotions about the innovation project, 

motivated by desires, values, and beliefs. These six forms 

of intellectual capital jointly make up the innovation capital 

of an organization. Innovation capital is responsible for 

innovations and inventions. Management of innovation and 

inventions is necessary toward generate a wealth from this 

newly created information. One of the approaches to 

generate wealth from innovation is entrepreneurial 

approach. 
 

Journalism Review 

 This slice is at odds into four parts: The first partoffers 

a brief judgment of prose pertaining to IP. added part 

concealments journalism on modernism, IPMS and 

decrease of the nation. Third piece covers literature on IP 

policy. Fourth part highlights the research gap. 
 

Intellectual Property 

 In the gen dominated nation, IP occupies a significant 

position. The field of IPR has evolved considerably over 

the last 20 years. The importance of customary tangible 

assets such as land, toil, resources etc. is dipping and 

elusive property (IA) such as information, in order, 

originality and cleverness are in receiving of more become 

aware of. IP has complete its way in clerical book of an 

companionship. On the secretarial face, two novel 

secretarial principles, FASB (Federal Accounting 

Standards Board) 141 and 142, be lately introduce in the 

USA. These new values need all company with USA 

GAAP (usually conventional secretarial Principles) 

supplies to spot and price their IP in addition to to 

comprise persons valuation on top of their equilibrium 

sheet to give investor with superior confidence concerning 

the price of those corporation. 
 

Integrative life of modernism and intellectual Property, 

and Wealth of the Country 

 Rising and gentle IA are enormouslycentral for Land. 

state like Venezuela and Saudi Arabia are sardonic in 

normalcapital but mustaccomplishedvainreserves in their 

people and scheme. As aeffect of this they reap far less 



 
 

 27 Bodhi International Journal of Research in Humanities, Arts and Science 

 

 Vol.4                       Special Issue 1 February 2020            E-ISSN: 2456-5571 

 
production per being than state such as Singapore 

furthermore Taiwan which needfaithfulintensely in possible 

and fabricwealth and functioningarrangements. IP is lonely 

of the feature which may drive budget of the Land.The 

asset in gen needs to be completenearby to the 

commercialbiosphere, in care with the after that sense: 

studyincome alter in moneykeen onin order; and 

innovationincomeconvertin orderenthusiastic on currency. 

 
IP Policy 

 IPM ampulebeunderstood at dualdiverseheight as 

innerorganisation of IP and exteriorgroup of IP. 

interiororganization of IP is about running of the IP 

department and managing its communication with other 

department. outsideassociation of IP is first and leading 

focused on how an friendshipinteract with other 

organizations‘ IP and associate versa. IP policy provides 

the guidelines in these interactions and IPM. Sanchez et al 

(2006) suggested ICU framework for the management, 

measurement and disclosure of IC within universities and 

research centers. earthbraingoodssociety (WIPO) have 

given all-embracing ―IP assessmentmeans for fatherland‖ 

which cover various aspect of rationalworldly goods of the 

country as plans, policies, human capital development, 

Small and medium scale (SME) industry and IPM scheme, 

reason and modernism promotions, market recognition 

and plan, IP laws and regulations, IP administration, public 

awareness, professional education in IP, university 

research and expansion programmes, cultural assets, 

visiting the attractions, traditional familiarity and so on in 

very element. Thus IP audit can be at fatherland level, 

manufacturing level and directorial level. 

 
IP policy and US universities 

 The US centralizedorganism was not apparent on 

possessionissue in 1960s which 

fashionedtroublescorrelated to license and knowledge 

transfer. Stevenson-Wydler Act (SWA) and the 

nationalknow-how Transfer Act (FTTA) in the USA provide 

with the background up character and divergent 

institutional patent concurrence. These two Acts set the 

base for patenting as an amount producedfrom research 

laboratories. Later in 1980, the Bayh Dole Act (BDA) was 

passed by the United States of America (USA) Congress 

and became effective from 1981. This Act allows 

universities to patent and exclusively license 

regimefundinvention by transfer the rights of IP generate 

under executive grants from the subsidyagency to the 

university. in press on than the association of BDA, not lots 

ofuniversitybring fascinated in being it advisable to acquire 

into the patenting big productionin view of the authenticity 

that this was unlike with giganticset in your ways cost 

 
IP Policy and India 

 The of HEIs are professor, scientists and student. In 

most of the Indian universities/ research laboratories with 

numerous exceptions, these stakeholders are not sentient 

about IP. Most of the HEIs and do research laboratories in 

India conduct research activity against enlightening 

funding. CSIR, IITs are high-flyingdramatis facade active in 

examine. 

 
Indian Patents Act and IP policy related indicators 

 Indian patent Act, 1970, Sec. 146(2) read as follows: 

Power of regulator to call for in rank from patentees.— 

1. The regulator may, at any time at some juncture in the 

maintenance of the obvious, by discern in inscription, entail 

a patentee or a licensee, restricted or otherwise, to 

dispense over to him delimited by two months from the 

prior arrangement of such detect or within such auxiliary 

time as the Controller may forbid, such in order or such 

magazine statements as to the extent to which the 

unproved invention has been commercially worked in India 

as may be specified in the notice. 

2. Each patentee and every licensee (whether exclusive 

or otherwise) shall endow in such comportment and 

outward appearance and at such interval (not living being 

less than six months) as may be prearrangedstatement as 

to the degree to which the untested invention has been 

work on a profit-making scale in India. 

 
The Evolving Environment of IP System 

 A chronological study on how the milieu was 

arrangement for IP coordination is appealing to look once. 

Industrialization lead us to the IP method coming to front 

position. The energeticchipping in of the 

clandestinecommerce in the USA to sustain and invent 

during hostilitiesepoch laid the charity for a very put up the 

shutters and active allianceamid the research center and 

secretivediligence. 
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Research Gap 

 It beawfullylucid from literature analysis that regime, 

researchers and practitioners are realizing the critical role 

of IP to controlmake inquiries output of HEIs. modernism 

and gadget are twisted and are secluded by IP law to 

spawnhefty IP mixed bag which in circle can be of 

assistance in extension of private enterprise to 

fabricatecapital. taking into account the 

giganticconsequence of IPRs and ICs, in this 

cutthroatglobe, decreeguiding principle for advance and 

IPM is the necessitate 
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Abstract 

 In today’s world, due to technological advancement made the job of the CREATOR easy…… it also made job of the COPY-
EReasy.This made the ideas, works and innovations of people unsecured. Without security of ideas, business and individuals would not 
reap the full benefits of their inventions and would focus less on research and development. Similarly, artists are not entirely 
countervailed for their creations and would agonize as a result. To bring an endtothesefraudulent activities of the copiers. Intellectual 
Property Rights(IPR) was introduced.  
Keywords: Patent, Trade Mark, Copyright, Trade Secrets and Infringement. 
 

Introduction 

 An intellectual property rights is mainly for the 

assignment ofproperty rights through patents, copyrights 

and trademarks. These property rights allow the possessor 

to exercise a monopoly on the use of the item for a 

specified span. There are many types of Intellectual 

Property Rights and some recognize more than others.The 

most well-knownkinds are copyrights, patents, trademarks 

and trade secrets. The aim of intellectual property law is to 

provoke the creation of a vastrange of intellectual goods. 

 To attain this, the law gives people and business 

property rights to the lore and intellectual goods they 

create, usually for a certain period of time. It allows people 

to benefit from the information and intellectual goods they 

create. These economic incentives are expected to 

motivate innovations and contribute more to the 

technological progress of thecountries, which rely on the 

extent of protection granted to the innovators. 
 

Objectives of the Study 

 To bring out a clear idea on IPR 

 To give unbreakable security for human creation 

 To find out conviction for infringement in IPR 
 

Methodology 

 Secondary data was collected through various 

websites and articles for IPR. 

 

 

 

Literature Review 

1. Ravindran, Sudhir Raja (2004) states that the 

innovationstrategy and capacity building provisions 

adapted due to IP structure/infrastructure. 

Commercialization of innovations and invention into 

advanced processes. The further emphasis for the 

improvement of IP laws Richard A. Spinello; Herman 

T. Tavani, 2005 the author in this chapter explains the 

confusions relating to exporting trademarks. The 

determination relating to 'likelihood of confusions' of 

trademarks arises when the infringement and 

passing-off of the brands in the domestic and 

international markets across the globe. Counterfeiting 

through infringements and lookalikes results into 

dilution of the brand depending on different features 

of the trademark. 

2. Laik, Kaushik (2005)inculcates that having a uniform 

IP standard across the globe undoubtedly seems to 

be an easy solution. How IP helps in economic 

growth: 1} helps entrepreneurs to recover costs of 

their innovative expenses. 

3. IP systems bring in socio-economic well-being. The 

fact that strong IPR actually provoke IPR 

infringements in many developing nations. The rift 

between unfair competition laws and IP has 

importance and hence needs to be particularly 

emphasized. 
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Intellectual Property Law in India 

 UnderIntellectual property rights law, proprietors are 

granted with certain snobbish rights to a variety of 

intangible assets, such as discoveries and inventions; 

musical, literary, and artistic works and words, phrases, 

symbols and designs. 

 In India intellectual property rights are safely secured 

and regulated by well-established statutory and 

judicial framework. 

 Apart From that, there are many legal professionals 

and law firms of intellectual property in India and in 

various states. 
 

Copyright 

 Copyright is the exclusive right given to the creator for 

his/her creative works for a limited period. It may be in the 

form of literacy, ideas and works. It is a legal means of 

protecting author‘s work from being copied by others. It 

averts original works of authorship including literary, 

musicals, dramatics and artistic works such as novels, 

movies, songs,poetry, computer software and architecture. 

The scope and duration of copyright varies from the nature 

of the protected work. Examples: Songs of music director 

(A R Rahman), Books by authors, Producer‘s works etc.…. 
 

Copyright Act of 1957 

 Under the Copyright Act of 1957, generally the author 

of the work is considered as owner but when the work is 

performed in theprogress of the contract basis then the 

employer is considered as an owner of the employee‘s 

work.The perspectiveofjoint authorship is recognized in 

Section 2(z) of the Act which provides that "a work 

produced by the collaboration of two or more authors in 

which the contribution of one author is not distinct from the 

contribution of the other author or authors" is a work of 

joint authorship.‖ 
 

Remedies for Infringement of Copyright 

 The Copyright Act of 1957 is of three kinds of 

remedies for the infringement of copyright. They are: 

 Administrative remedies  

 Civil remedies 

 Crime remedies 
 

Administrative Remedies 

 It is provided under the ordinance for infringing goods 

by custom authorities. 
 

Civil Remedies 

 It is provided under the Chapter XII of the Copyright 

Act 1957 and the remedies provided include injunctions, 

damages and account of profits. 

Crime Remedies 

 The criminal remedies are provided under Chapter 

XIII of the enactment and the rectification put forward 

against copyright infringement include imprisonment up to 

3 years along with a fine up to 2,00,000 Rupees (increases 

depending on the nature of the copyrighted product) 

 
Trademark 

 Trade mark is type of intellectual property for 

recognizing the particular design, symbol or expression 

which identifies the product or services of the specific 

organization. 

 
Trademark Act 

 In India prior to 1940, no certain legislation for 

protection of trademarks had been enacted and common 

law fundamentals of equity were followed for protecting 

them. Major milestone that can be elementary in evolving 

Trademark law in India are: 

 The Indian Trademark Act, 1940 

 The Trademark and Merchandise Act, 1958 

 Trademark Act, 1999 

 Trademark (Amendment) Act, 2010 

 
Remedies for Infringement of Trade Mark 

 If any person or an institution sells product through an 

unauthorized or false trademark is considered to be a 

punishable under the act with imprisonment of not less 

than 6 months and up to 3 years along with fine money of 

Rupees 50,000 to 2 lakhs. 

 
Patents 

 The term for every patent in India is 20 years from the 

date of registering of the patent applicant. But in the case 

of Patent Cooperative Treaty (PCT) the time period starts 

from the date of priority. The patent is granted by the 

government for the exclusive rights for making, selling and 

using the invention for which the patent is granted. Patent 

protects scientific invention 
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Hot Bytes 

 JAIPUR: Drawing inspiration from scientist STEPHEN 

HAWKIN, a wheelchair-bound nine-year-old boy here has 

invented a game of six-player circular chess.The boy, 

Hridayeshwar Singh Bhati has got the game‘s design 

patented in his name. 

 
Patent Act  

 The Patent system in India is governed by the Patents 

Act, 1970 & The Patents Rules 1972. IT an exclusive 

right granted for an invention that provides a new way of 

doing something different or propose a new technical 

solution to a problem.... A patent is a grant by the Indian 

patent office. 

 
Remedies for Infringement Of Patents  

 The Convict shall be convictable with fine money up 

to 10 lakhs ifhe /she fail to give information under the 

Section 146 or with imprisonment for 6 months or fine or 

both 

 
Trade Secrets 

 Trade Secret is one among the major type of IP. It 

can be formulae, practice, process, designs, legal 

instruments, pattern, techniques, methods and compilation 

of information which is not exposed to others and business 

through this way they win over their competitors. 

 
Remedies for Infringement of Trade Secrets 

 There is no separate protection act mentioned for 

trade secret in India.Trade secrets are protected in India 

through Contract law or through the equitable doctrine of 

breach of confidentiality. 

 For fortification of trade secrets, in India is common 

law based. In India, it is governed under the Section 27 of 

the Indian Contract Act, provides some sort of limited 

remedy, it bars any person from disclosing any information 

which he attains as a result of contract. 
 

 
 

 

 

 

 

Suggestions 

 Trade secrets although recognized for IP, are not 

protected by legislature in India and they continue to 

be enforced contractually or under common law. 

 Intellectual properties are quite hard to register. 

 IPR remove someone‘s desire to use a creation for 

artistic purpose without asking 

 
Conclusion 

 Anordinary man comes across intellectual properties 

from dawn to dusk. From rousing from a Pep bed, 

employing a comfortable Sleep well mattress and pillows, 

having a cup of TajMahal Tea, then wearing a Nike track 

suite and shoes for a A Bread or Amulya Dairy Milk or a 

cup of Nescafe at the breakfast, entering into a Maruthi car 

to the office, employing a HP computer and returning 

in within the evening, watching movies in Samsung 

Television and fixing alarm in his/her Swatch watch to 

wake-up within the morning, he uses the products which 

are intellectual properties of some one. These properties 

are covered under a patent or a duplicate right or a trade 

mark. Since a typical man's life is incredibly closely linked 

with articles and products which are protected by law 

under intellectual rights. The copying, adaptation, imitation 

and unofficial reproduction of those things, without the 

consent of the owner, may amount to a heavy 

violation. Therefore, the knowledge about belongings right 

is must for a typical man. create yourself instead of using 

others creations. Don‘t not use competitors mark in such a 

simplest way that it harms competitor in unfair way. 
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Abstract 

 Women entrepreneurship is an emerging trend in India, yet is less visible in Tamil Nadu especially in down south regions. In 
Tirunelveli district there are considerable amount of women entering into the entrepreneurial world in various fields notably organic 
farming, sanitary napkin manufacturing, restaurants ,boutiques,browsing centres, beauty parlours, tailoring ,fashion designing,BPO 
etc.Thus the study aims at the entrepreneurial development among women which highlights the reasons for starting their own business, 
the problems encountered,the challenges faced by them like lack of social support, lack of awareness etc.In order to establish 
awareness government should conduct more awareness programmes in women entrepreneurship particularly in backward regions in 
Tamil Nadu. 
Keywords: Women entrepreneurs, business, challenges. 
 

Introduction  

 In this fast changing and competitive world, women 

are highly empowered and placed their footprints in all 

fields from ―moon― to ― land ―. Women wants to be 

independent hence started empowering themselves in to 

‗entrepreneurs ‘. Entrepreneurship is a role in which 

women initiate a business, gather all resources, take huge 

efforts, undertake risks to generate employment and 

manages the business independently. Approximately one 

third of the entrepreneurs in the world are women. Women 

entrepreneurs are one who accepts challenging roles and 

wants to be independent. They not only wants to meet 

their personal and economic needs but she extends her 

hand to uplifttheir family , society and the economic growth 

of their nation. Women entrepreneur is the ‗repositre‘ of 

innovation and creativity .Nowadays women entrepreneurs 

are flying high inspite of their own limitations like lack of 

support from society, family members and criticisms from 

people. They have a major challenge in playing dual roles 

and strive to maintain work life balance. The emergence of 

women entrepreneurs in Tamil Nadu is highly visible in 

almost various fields like hotel industries, eco-friendly 

sanitary napkins manufacturers, organic farming, beauty 

parlors, boutique, etc.Some of the greatwomen 

entrepreneurs in India listed below for our reference. 

 

 VandanaLuthra – Founder of VLCC 

 Priya Paul – Chairperson Park Hotels 

 Indu Jain – Chairperson of Bennet, Coleman, Times 

of India 

 The number of women entrepreneurs has gradually 

increased in the olden days. They are highly innovated, 

creativity use modern technologies and other strategies to 

be competitive one and establish a niche both in foreign 

trade and domestic trade. They act as a changing agent to 

drive sustainable developmentof the country. Women 

entrepreneur can be defined as a person who is an 

enterprising individual with an eye for opportunities and an 

uncanny vision, commercial acumen, with tremendous 

perseverance and above all a person who is willing to take 

risks with the unknown because of the adventurous spirit 

she possesses. 

 
Review of Literature 

 Jyothiand Prasad(1993) in their study‗ A profile of 

potential rural women entrepreneursstates that factors like 

caste, community , religion etc do strongly influence the 

growth of entrepreneurship amongrural women. The 

authors strongly advocate that women entrepreneurship 

must be given priority if we really want to uplift one of the 

most disadvantaged sections of the society, that is, 

women. The study points out necessity of an altogether 
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different approach towards rural women entrepreneurs 

who are still on a different footing. The author further 

opinethat the policy makers should alsotake a favorable 

attitude towards women entrepreneurs in granting 

licenses, permissions, quota of scarce raw materials , fair 

price fixation , order booking , quality testing and in the 

supply of technical knowledge. He also finds the main 

reason which forces the rural women to take up business 

activities is found to be growing unemployment and their 

own low education qualifications. 

 Orhan and Scott (2001) made an effort to study the 

causes that encourage women to enter in to trade. The in-

depth interview technique was used to gather the 

information. They denoted that numerous motivating 

issues i.e. ―Pressure of surroundings, push factors and pull 

factors, dynastic fulfillment and natural progression, no 

other option and strained entrepreneurs‖ were observed in 

the study. 

 Gundry et al.(2002) in their study ‗ 

contemporaryperspectivesonwomen‘sentrepreneurshippre

sents the emergence of women –owned firms in the global 

economy.He suggested that there is a need to study 

comparisons among sectors and understand the impact of 

factors like industry,family,culture and goal orientation in 

women founded enterprises. They also suggest that there 

is a need for research on women entrepreneurs in 

developing countries, which will contribute to an increase 

understanding of the dynamics of women headed 

entrepreneurial enterprises around the world. 

 KavitaSangolagi and Mallikarjun (2018) in their article 

stated that women entrepreneurs can becomeexcellent 

performer and contribute more to society provided if they 

are supported by non- governmental organizations and 

government to change the attitude of the family members 

and the society.This study has been madeon women 

entrepreneurs in developing district of backward region, 

thus the impact of this result will help in upcoming 

researcheson women entrepreneurs Kalaburagi district. 

 Sabrina Korreck (2019) in her study, ―Women 

entrepreneurs in India: What is holding them back? states 

the low rates of women entrepreneurshipare reflected in a 

dismal score in the index of women entrepreneurs in India 

, thoughmany Indian women have entrepreneurial ambition 

, it is often more difficult for them to succeed. She explored 

that main drawbacks for women entrepreneurs are lack of 

family support and child – care options, low confidence in 

business skills, and difficult access to finance and 

networks. Hence she suggest that activating social 

acceptance would help them combine their entrepreneurial 

pursuits and family responsibilities .Regarding finance 

policies should be aimed at reducing collateral constraints 

can improve equal access to finance. 

 
Objectives of the Study 

1. To study the age of the respondents and the nature of 

the business taken up by them. 

2. To study the problem and challenges encountered in 

conducting the business. 

3. To study the difficulty involved to balance their work 

and family life. 

4. To study the reasons that hinders other women in 

entering the entrepreneurship. 

 
Area of the Study 

 The study area is‗Tirunelveli City‘. 

 
Limitations of the Study 

 Due time constraint the study is limited only to 50 

respondents and the city limit is only covered. 

 
Methodology 

 The data for the study is collected from Primary data 

and Secondary data. Primary data is collected from 50 

women respondents in Tirunelveli City who own beauty 

parlors, boutique, tailoring shops, petrol bunks, BPOs, 

browsing centre etc. with the help of structured 

questionnaire and personal interview method.Secondary 

data is collected from journals, websites and books. 

 
Data Analaysis and Interpretation 

Table 1 Classification of Respondents by their Age 

S.No Age (Years) 
Number of 

Respondents 
Percentage 

1 20 to 30 years 7 14 

2 30 to 40 years 26 52 

3 40 to 50 years 12 24 

4 
50 years and 

above 
5 10 

Total 50 100 

 From the above table it is inferred thatmajority 52% of 

the respondents belong to the age group of 30 to 40 years, 
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24% of the respondents belong to the age group of 40 to 

50 years,14% of the respondents belong to the age group 

of 20 to 30 years and 10% of the respondents belong to 

the age group of 50 years and above hence it is clearly 

depicted that majority of the respondents belonging to the 

age group of 30 to 40 years in which they have time to look 

into their career path apart from their family life. 

 
Table 2 Women Entrpreneurs and  

their Nature of Business 

S.No 
Nature of the 

Activity 

No. of 

Respondents 
Percentage 

1 Tailoring Shop 5 10 

2 Fancy store 3 6 

3 Restaurant 5 10 

4 
Browsing 

centre 
2 4 

5 BPO 1 2 

6 
Online 

marketing 
4 8 

7 Beauty parlour 4 8 

8 

Youtube 

Channel 

holders 

2 4 

9 Super market 4 8 

10 Bakery 3 6 

11 Gift shop 5 10 

12 

Sanitary 

napkins 

manufacturer 

2 4 

13 Botique 6 12 

14 
Organic 

Farming 
2 4 

15 
Petrol bunk 

owner 
2 4 

Total 50 100 

 
 Women entrepreneurs take up their own business to 

be independent, and to uplift their family and society .The 

above table depicts thenature of the business held by the 

women entrepreneurs. Among them 12% of the 

respondents run their own boutiques, among them 10% of 

the respondents own restaurants, gift shops, tailoring 

shops respectively. Rest of the respondents own petrol 

bunks, beauty parlors,organic farming, and bakeries and 

so on. 

 

Piechart 1 

 
 

 The above pie chart depicts the majority 42% of the 

respondents start their own business to satisfy their 

financial needs, 32% of the respondents start their 

business as they want to be independent and rest 26% of 

the respondents wants to prove their capability. From this it 

is inferred that most of them start their business to meet 

their financial needs. 

 
Table 3 Problems Faced By Woman Entrepreneurs 

While Starting their Business 

S.no Particulars 
Number of 

Respondents 
Percentage 

1 Finance 14 28 

2 
Lack of Social 

Support 
17 34 

3 
Lack of 

Experience 
4 8 

4 
Fear and 

Hesitation 
12 24 

5 
Personal 

Problems 
3 6 

Total 50 100 

 
 From the table it is clearly visible that 34% of the 

respondents face the problem of lack of social support 

while starting their business, 28% of the respondents face 

the problem of inadequate finance, and minimum 6% of 

the respondents have their personal problems and 24% of 

the respondents have fear and hesitation in starting their 

business. In general it is clear that women entrepreneurs 

have this kind of restriction in the society. 
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Table 4 Women Entrepreneur and their Difficulty to 

Balance their Work and Family 

S.No Particulars 
Number of 

Respondents 
Percentage 

1 
Strongly 

Agree 
9 18 

2 Agree 21 42 

3 No opinion 1 2 

4 Disagree 14 28 

5 
Strongly 

Disagree 
5 10 

Total 50 100 

 

 The above table states that 42% of the respondents 

agree their difficulties to balance their work and 

family,28%of the respondents disagree the opinion that 

they do not face any difficulty in balancing their work and 

family. Hence it conveys that most of the respondents 

have difficulty in balancing their work and family as they 

play dual roles in supporting their family. 

 
Table 5 Reason Why other Women have  

Inhibitions in Becoming Entrepreneurs 

S.No Particulars 
No. of 

Respondents 
Percentage 

1 

Lack of 

support from 

family 

10 20 

2 Lack of funds 7 14 

3 
Lack of 

awareness 
7 14 

4 
Lack of 

confidence 
18 36 

5 Fear of failure 8 16 

Total 50 100 

 
 The above table reports that 36% of the respondents 

have stated lack of confidence is the major inhibition in 

other women becoming entrepreneur. Women in 

developing districts like Tirunelveli will have less exposure 

when compared to women in cities hence their confidence 

level will be low.20% has stated that most of the women 

lack support from their family. The factor which hinder 

women in becoming entrepreneurs most of them are not 

supported by their family and have thoughts that women 

are confined to be in home taking care of their family and 

daily chores in home.16% of the respondents has stated 

most of the women have fear of failure, even though 

women have passion to become entrepreneur they drop 

their idea as they have fear towards failure. 14% of 

respondents has stated most of the women would have 

lack of funds, and 14%of the respondents have stated that 

in general women lack awareness in entrepreneurship 

field. 

 
Conclusion 

 Women entrepreneurs plays vital role in contributing 

their growth to the family and the society. In India although 

there is raise in the level of women 

becomingentrepreneurs, there is only minimum level of 

women entering into entrepreneurial field in Tamil Nadu 

particularly in southern areas like Tirunelveli. The reason 

behind these is lack of support from their family, lack of 

awareness, restriction of the society etc. The great 

challenge is women play ‘ dual roles ‗ both in family and 

work provided they undergo stress and have difficulties in 

balancing work and family. Government is providing 

various schemes like Annapurna scheme, Udyogni 

Scheme, Streeshakti schemes and so on to promote and 

support women entrepreneurs. Government should also 

provide enormous awareness programme regarding 

women entrepreneurship, also awareness programmes 

and campaigns to create awareness to the society to 

change their view point in women turning into 

entrepreneurs will contribute both to the family and the 

nation‘s growth. Hence amiable environment should be 

made for women by rendering support from the family and 

the society to turn into budding entrepreneurs. In this study 

the respondents has also given their suggestions to other 

women to enter in to entrepreneurial world to exhibit their 

skills and talents. It will also pave way for the family and 

society‘s upliftment. 
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Abstract 

 The recent development of the Internet has augmented the e-commerce industries in a country like India.E-commerce 
development has made online food ordering services seamless for people who want to get food delivered at their doorstep. Technology 
has played a vital role in revolutionizing the food delivery service from phone-based to online ordering to satiate consumers’ ever-
changing demands, making its way to the top. Food ordering on the internet is conceptually different from other sources of ordering 
food, as the internet promotes a one to one communication between the seller and the end user with round the clock customer service. 
In this study, our main focus was to analyse the perception of consumer towards online food ordering services. To achieve these 
objects survey was held to gather the information to understand the behavior and perception of people for online food ordering. 
Keywords:Consumer Perception, Digital Payment, Smartphone Applications, Swiggy. 
 

Introduction 

 Today, the business of Food delivery services is one 
of the fastest growing segments of e-commerce. The major 
difference between traditional and online Food Ordering is 
the extent of interaction between the consumer and the 
seller. E-Commerce has made the interactivity with the 
consumer effortless in the form of Helpline numbers and 
Frequently Asked questions(FAQ‘s). Through Helpline 
Numbers and FAQs, the consumer‘s questions on delivery, 
payment, product, policies and other customer concerns 
can be addressed effectively.Electronic Info-medium 
especially the Smart phones have brought various 
dimensions of market place at once. Thisincludes fields 
such as customer relationship management,Supply Chain 
and Logistics Management, Secure Paymentand efficient 
Settlements Systems. This system includes few basic 
operations such as, Feeding real time Menu and 
availability at restaurants‘ Data with the App, Offering & 
Highlighting Food Menus and Discounts, Receiving the 
Order, Confirming the Order after deciding Mode of 
Payment and Getting Customer Details, Specifying about 
time of delivery, Placing the order and Finally Delivering 
the order within mentioned Time. 
 

Statement of the Problem 

 The study about the key determinants of customer 

satisfaction towards online food delivery app users to 

acquire the customer satisfaction response to the service 

as well as to analyse the most appropriate solution for the 

problem. Nowadays the customer‘s uses many mobile for 

online transactions. Online food delivery app service users 

have been receiving negative feedbacks. Therefore, in this 

research it is very important to identify the customer‘s 

satisfaction level. 
 

Objectives of the Study 

 To study the consumer perceptions and awareness of 

online food delivery services 

 To study the various factors that influences the 

consumer to chosenonline food delivery services 
 

Scope of the Study 

 The study is basically conducted to know how 

consumers perceive the online food delivery services in 

Swiggy Food Delievery App in Thoothukudi area and will 

get to know the variables affecting their perception. 
 

Research Methodology 

 This research paper is based on the primary data and 

for its completion of the requirement of the stated 

objectives of this research paper are collected by the 

primary survey through well structured questionnaire over 
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the online food delivery app and cover all samplings with 

80 respondents randomly as a convenient sampling. 
 

Framework of Analysis 

 The selection of statistical tools was based upon the 

nature of data used and objectives. The applied statistical 

analysis is Percent analysis, Ranking method and Chi-

Square Analysis.  
 

Results and Discussion 

 This section shows the analysis and interpretation of 

data used for the study. 
 

Gender of the Respondents 

Table 1 

Gender No. of Respondents Percent 

Male 37 46 

Female 43 54 

Total 80 100 

Source: Primary Data 

 The above data infers that 44 percentof the 

respondents are male and remaining 54 percent of the 

respondents arefemale 
 

Age of the respondents 

Table 2 

Age Group No. of respondents Percent 

Below 20 14 18 

20 to 25 57 71 

26 to 30 6 8 

Above 30 3 3 

Total 80 100 

Source: Primary Data 

 In this table out 80 respondents, 18 

percentrespondents are below 20 years, 71 percent 

respondents are 20 to 25 years old, 8 percent of 

respondents are under 26 to 30 age group and remaining 

areabove 30 years old . 
 

Marital status of the respondents 

Table 3 

Marital Status No. of Respondents Percent 

Married 12 15 

Unmarried 68 85 

Total 80 100 

Source: Primary Data 

 Table 3 refers that 15 percentrespondentsfalls 

undermarried group and remaining 85 respondents 

fallsunder the unmarried group. 
 

Family Size of the Respondents 

Table 4 

Family Size No. of respondents Percent 

Upto 3 16 20 

3 To 7 61 76 

More than 7 3 4 

Total 80 100 

Source: Primary Data 

 Table 4 refers that majority of the respondents (76 

percent) comes under3 to 7 members in the family, 20 

percent of the respondents comes underup to 3 members 

in the family , and remaining 4 percent of the respondents 

comes undermore than 7 family members.  
 

Monthly Income of the respondents   

Table 5 

Monthly Income No. of respondents Percent 

Below 10000 33 41 

10001 to 25000 30 38 

25001 to 50000 10 12 

Morethan 50000 7 9 

Total 80 100 

Source: Primary Data 

 Table 5shows that out of 80 respondents 41 percent 

respondents earn monthly income Rs.10000 , 38 percentof 

respondentsearn monthly income Rs.10001 to 25000,12 

percent of respondents earn monthly incomeRs 25001 to 

50000, and remaining 8 percent of respondents earn 

monthly income more than Rs.50000. 
 

Source to know about the Swiggy App 

Table 6 

Source No. of respondents Percent 

Friends 11 14 

Relatives 10 12 

Restaurant Website 20 25 

Advertisement 39 49 

Total 80 100 

Source: Primary Data 

 Table 6infers that 14 percent of respondents know the 

swiggy app byfriends. 12 percents of respondents by 

relatives, 25 percent of respondents by restaurant website, 

49 percent of respondents arethroughadvertisement. 
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Level of Trust Worthiness Regarding Hygiene 

Information of Online Food Products  

Table 7 

Level trust worthiness No of respondents Percent 

Believable 21 26 

Neutral 51 64 

Unbelievable 8 10 

Total 80 100 

Source: Primary Data 

 Table 8 represents that out of 80 respondents 64 

percent of the respondents have neutral trust worthiness 

feel regarding hygiene information of online food products, 

26 percent of the respondentsfeel that the food product 

information are believable and remaining respondentsfeel 

it to be unbelievable. 

 
How often do your order electronically 

Table 8 

Order time No of respondents Percent 

Weekly 18 23 

Monthly 18 23 

Rarely 44 54 

Total 80 100 

Source: Primary Data 

 Table 8 represents that 54percent of the respondents 

order their food rarely in swiggy app, and 23 percent 

respondents order their food monthly andweekly. 

 
Most prefer hotel or restaurant 

Table 9 

Restaurant or hotel 

you prefer the most 

No of 

Respondents 
Percent 

3 Star 21 26 

5 Star 13 16 

Other 46 58 

Total 80 100 

Source: Primary Data  

 Table 9 refers the most preferred hotel or restaurants 

of the respondents. Out of 80 respondents 58 percent of 

the respondents prefer other category. (In this others 

category Local vendors hotels and restaurants are 

preferred) 26 percent of the respondents prefer 3 stars 

hotel and remaining 16 percent of the respondents select 

the 5 star hotels. 

 

Meal Mostly Prefer 

Table 10 

Meal Mostly Prefer No of Respondents Percent 

Break fast 4 5 

Lunch 16 20 

Dinner 44 55 

Snacks 16 20 

Total 80 100 

Source: Primary Data 

 Table 10 refers that out of 80 respondents 55 percent 

of the respondents prefer dinner, 20 percent of the 

respondents preferlunch and snacks respectively and 

remaining 4 percent respondents preferbreakfast 

 

Spending on Online Food App service 

Table 11 

Spending 
No of 

respondents 

Percen

t 

5percent of the income 50 63 

10 percent of the income 21 26 

More than 10 percent 

income 
9 11 

Total 80 100 

Source: Primary Data 

 Table 11 infers that the out of 80 percent of the 

respondents 63 percent ofthe respondents spend 5 

percent of their income on online food app service, 26 

percent of the respondents spend 10 percent oftheir 

income , and remaining 11 percent of the respondents 

spending more than 10 percent of their income. 

 
Mode of payment 

Table 12 

Mode of payment No of respondents Percent 

Cash on delivery 58 73 

Online payment 22 27 

Total 80 100 

 Source: Primary Data 

  
 The above table refers that73percent of the 

respondents use cash on delivery payment, and remaining 

27 percent of the respondents use online payments 

method. 
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Why do you use Apps for using Foods (Rank 1 to 5) 

Table 13 

Particulars I II III IV IV Total 
Total 

score 

Mean 

score 
Rank 

Easy and Faster 29 11 5 18 17 80 257 3.21 1 

Quality 24 13 12 11 20 80 250 3.13 3 

Taste 9 15 15 23 18 80 214 2.68 4 

More Restaurant 

Option 
16 23 15 10 16 80 253 3.16 2 

Offers And 

Discounts 
15 7 9 11 28 80 190 2.38 5 

 

 The given analysis Table 13 enclosed with reasons 

for using this online food delivery app services .The above 

table of reason for using food delivery appranked as 

follows. 

 First Rank to EASY AND FASTER, 

 Second Rank to MORE RESTAURANT OPTION, 

 Third Rankto QUALITY, 

 Fourth Rank to TASTE, 

 Fifth Rank to OFFERS AND DISCOUNTS 
 

Chi Square Test 

Satisfaction Level of the Respondents 

Table 14 

Mean 
Standard 

Deviation 

High 

level 

Medium 

level 

Lower 

level 

32.3875 6.03259868 up to 26 27-32 
above 

33 

HIGH LEVEL = MEAN + STANDARD DEVIATION = 

32.3875+6.0325 = 38.4201 

LOW LEVEL = MEAN – STANDARD DEVIATION = 

32.3875 - 6.0325 = 26.3549 

 

Gender of the Respondents and their level of 

Satsifactionof using Swiggy App 

 Ho:There is no relationship between the gender And 

their satisfactionlevel of using swiggy app 

Gender 
Level of satisfaction 

Total 
High Middle Low 

Male 25 8 4 37 

Female 17 20 6 43 

Total 42 28 10 80 

DEGREE OF FREEDOM = (ROW – 1) X (COLOUMN – 1) 

   = (3 -1) X (2-1) = 2 

0 E O-E (O-E)2 (O-E)2/E 

25 19.43 5.57 31.0249 1.596752 

17 22.58 -5.58 31.1364 1.378937 

8 12.95 -4.95 24.5025 1.892085 

20 15.05 4.95 24.5025 1.628073 

4 4.625 -0.625 0.390625 0.084459 

6 5.38 0.62 0.3844 0.07145 

Total 6.651757 

    

Degree of 

Freedom 

5percent Significant 

value 

Calculated 

value 

2 5.991 6.647 

 Calculated value 6.647 is higher than the 5 percent 

significant value (5.991) so the null hypothesis isrejected. 

So there is a relationship between the gender and their 

satisfaction. 

 
Age of the Respondents and their Level of 

Satsifactionof using Swiggy App 

Hypothesis 

Ho: There is no relationship between the age and their 

satisfaction level of using swiggy app 

Age group 
Level of satisfaction 

Total 
High Middle Low 

Below 20 7 6 1 14 

20 to 25 29 21 7 57 

26 to 30 4 1 1 6 

Above 30 2 0 1 3 

Total 42 28 10 80 
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O E O-E (O-E)2 (O-E)2/E 

7 7.35 -0.35 0.1225 0.016667 

29 29.925 -0.925 0.855625 0.028592 

4 3.15 0.85 0.7225 0.229365 

2 1.575 0.425 0.180625 0.114683 

6 4.9 1.1 1.21 0.246939 

21 19.95 1.05 1.1025 0.055263 

1 2.1 -1.1 1.21 0.57619 

0 1.05 -1.05 1.1025 1.05 

1 1.75 -0.75 0.5625 0.321429 

7 7.125 -0.125 0.015625 0.002193 

1 0.75 0.25 0.0625 0.083333 

1 0.375 0.625 0.390625 1.041667 

Total 3.766321 

 
 

Degree of 
Freedom 

5percent Significant 
Value 

Calculated 
Value 

6 12.592 3.3766 

 Calculated value 3.766 is less than the 5 percent 
significant value (12.59) so the null hypothesis is accepted. 
So there is an no relationship between the gender and 
their satisfaction. 
 

Number of Members in the Family and their 
Satisfaction Level of Using Swiggy App 
 Ho:There is no relationship between the number of 
membrs in the family satisfaction level of using swiggy app 

Table 

No.of Members 
Level of satisfaction 

Total 
High Middle Low 

Upto 3 11 4 1 16 

3 to 7 31 22 8 61 

More than 7 0 2 1 3 

Total 42 28 10 80 

 

O E O-E (O-E)2 (O-E)2/E 

11 8.4 2.6 6.76 0.804762 

31 32.025 -1.025 1.050625 0.032806 

0 1.575 -1.575 2.480625 1.575 

4 5.2 -1.2 1.44 0.276923 

22 19.825 2.175 4.730625 0.238619 

2 0.975 1.025 1.050625 1.077564 

1 2 -1 1 0.5 

8 7.65 0.35 0.1225 0.016013 

1 0.375 0.625 0.390625 1.041667 

Total 5.563354 
 

 

Degree of 

freedom 

5Percent Significant 

Value 

Calculated 

Value 

4 9.488 5.563 

 Calculated value 5.563 is less than the 5 percent 

significant value (9.488) so the null hypothesis is accepted. 

So there is an no relationship between the gender and 

their satisfaction. 

 
Findings 

 According to the study out of the total respondents 43 

percent are Female. 

 It is found that 54percent of the respondents know 

swiggy by the advertisements. 

 From the study it was found that 55percent of the 

respondents use swiggyaprarely. 

 Majority of (63percent) the respondents spend 5 

percent of the income on the swiggy transactions 

 This study reveals that 55percent of the respondents 

use swiggy app for dinner. 

 According to the study 64 percent of the respondents 

have neutral trust worthiness feel regarding hygiene 

information of online food products 

 Reason for using the swiggy app 1st rank given to the 

easy and faster 

 There is a relationship between the gender of the 

respondents and their satisfaction level of using 

swiggy app 



 
 

 42 Bodhi International Journal of Research in Humanities, Arts and Science 

 

 Vol.4                       Special Issue 1 February 2020            E-ISSN: 2456-5571 

 
 There isno relationship between the age of the 

respondents and their satisfaction level of using 

swiggy app 

 There isrelationship between the Number of members 

in the family and their satisfaction level of using 

 
Suggesstions 

 In Thoothukudi areaswiggydelivery time is based on 

the restaurant or hotel working time there is an no 24 

x 7 usage so the restaurant can extend their time 

duration. 

 Customers expectoffers and discounts so that swiggy 

can improve their offers and discount schemes. 

 Customers are facing site slow problem so swiggy 

can make a step to improve their site. 

 
Conclusion 

 On the basis of the study, it can be concluded that 

Swiggy has gained positive opinion of majority of the 

consumers in comparison to other service providers. It is 

mainly because of their better timely delivery and offers 

like discounts and freebees. Swiggy has been in the top 

position in online food delivery service providers and if it 

improves further, it can remain in the top. The biggest 

difference between Swiggy and other food delivery start-

ups is the fact that they have their own delivery fleet and 

serve from neighbourhood restaurants. The boys are 

equipped with smartphones powered by routing algorithms 

which enables them to deliver food in the most efficient 

way possible. Swiggy is taking giant steps at 

revolutionising the payments market in india. 
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Abstract 

 The present era is entering into a new pace in payment system by using digital wallets filled with coupons and offers. The 
demonetisation made on the eve of 8th November, 2016 by the government of India was aimed at process the nation’s digital payment, 
along with restrain corruption and black money in the country. The cash crunch in the market has led to a boost in digital payments. 
There has been a rise in the number of debit card, credit card, net or mobile banking, mobile walletslike PayTM, Amazon Pay, Google 
Pay, PhonePe, Mobikwiktransaction. Therefore, we could generalize the trends that we are moving to a cashless economy.When 
consumers do not have debit or credit cards, fintech (Financial technology)has offered digital wallet is an alternative payment method. 
Due to technology, digital wallets are becoming majority mode of online payment system and nowadays mobile users can use their 
smartphones to make money transaction by using applications installed in the phone. Digital wallet offers its customers to store money 
and make fast payments. There are many digital wallet applications in the world. Google Pay is a popular digital payments app in India. 
The aim of this research paper is to analyse the consumer adoption in Google pay app service and also find out the various problems 
faced by Google pay users. 
Keywords:Digital Payment System, Google Pay, digital wallets, Demonetisation, Customer Satisfaction. 

 

Introduction 

 Google has launched Google Pay (Tez). A google pay 

is a new digital payment application for Indian users. The 

app supports eight languages that include English, Hindi, 

Bengali, Gujarati, Kannada, Marathi, Tamil, and 

Telugu.The app is developed on UPI (Unified Payments 

Interface) platform and is enabling users to make 

payments with Android phones, tablets or watches. UPI 

(Unified Payments Interface) is an immediate real-time 

payment system that helps in instantly transferring the 

funds between the two bank accounts through a mobile 

platform. Hence, UPI (Unified Payments Interface) is a 

concept that allows multiple bank accounts to get into a 

single mobile application. This idea was developed by the 

National Payments Corporation of India and is controlled 

by the RBI (Reserve Bank of India) and IBA(Indian Bank 

Association). The user has to link his bank account with 

Google Pay by entering UPI (Unified Payments 

Interface)pin before making transactions through the app. 

Google Pay allows users to send money, receive 

payments directly into their bank account or make 

payments for purchases made at stores that accept UPI 

(Unified Payments Interface)based transactions.With an 

UPI (Unified Payments Interface)enabled wallet, transfer 

money to the recipient without requiring their bank account 

details. Use Google Pay to pay and receive money 

instantly using our existing bank accounts. Users link credit 

or debit cards to their Google Pay account, which is used 

for making the transactions for in-store or online 

purchases.Google Pay is a payments app and is different 

from a mobile wallet in the sense that cannot store money 

in the wallet. Money is deducted or added directly from 

bank account.The Google Pay app also added support for 

boarding passes and event tickets in May 2018.According 

to Techcrunch, users can make a total of twenty 

transactions of collectively up to Rs one Lakh in a day 

through the app.Transactions made through the 

application is simple, safe and quick.  
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Statement of the Problem 

 This study is about the key determinants of customer 

satisfaction towards Google Pay users to acquire the 

customer satisfaction response to the service as well as to 

analyse the most appropriate solution for the problem. 

Nowadays the customer‘s uses many mobile wallet 

services. Google Pay service users have been receiving 

negative feedbacks. Therefore, in this research it is vary 

important to identify the customer‘s satisfaction level. 

 
Objectives of the Study 

 To study the factors influencing customers to use 

Google Pay. 

 To study the customer satisfaction level of Google 

Pay services. 

 To study the major problems faced by the Google Pay 

users. 

 
Hypotheses of the Study 

 There is no significant relationship between the 

gender of the respondents and their levels of 

satisfaction of Google Pay service. 

 There is no significant relationship between the 

monthly income of the respondents and their levels of 

satisfaction of Google Pay service. 

 There is no significant relationship between the 

marital status of the respondents and their levels of 

satisfaction of Google Pay service. 

 
Research Methodology 

 In this study, the data is obtained from both primary 

and secondary sources. The primary data is collected 

using questionnaire distributed in Thoothukudi. Whereas, 

the secondary data iscollected from the newspapers, 

magazines, websites etc. 

 Sample Design: The method of convenience 

sampling has been used to collect the data from the 

respondents.  

 Sample Size:The sample of the study consists 80 

respondents. 

 
Frame Work Analysis 

 The selection of statistical tools is based upon the 

nature of data used and research objectives.The data is 

analysed and interpreted using Microsoft Excel 2007. The 

applied statistical analyses are percentage analysis, chi-

square analysis and rank. 

 
Result and Discussion 

 This section shows the analysis and interpretation of 

the data used for the study. 
 

Table 1 Showing the Profile of the Respondents 

Particulars No. of Respondents Percentage 

Male 42 53 

Female 36 44 

Transgender 2 3 

Total 80 100 

Source: Primary Data 

 Out of the total respondents53 percent are male,44 

percent are female and 3 percent are transgender.  

 
Table 2 Showing the Respondents  

Knowing about Google Pay 

Particulars 
No. of 

Respondents 
Percentage 

By friends or 

relatives 
41 51 

By social media 21 26 

New article or 

magazine 
4 5 

Television 14 18 

Total 80 100 

Source: Primary Data 

 The above data infers that 51 percent of respondents 

know Google Pay by friends or relatives, 26 percent of 

them by social media, 18 percent of them by television, 5 

percent of them by new article or magazine. 
 

Table 3 Showing the usage of Google Pay 

Particulars No. of Respondents Percentage 

Daily 18 23 

Weekly 21 26 

Monthly 25 31 

Rarely 16 20 

Total 80 100 

Source: Primary Data 

 The above data infers that 31 percent of the 

respondents use Google Pay monthly, 26 percent of them 

use it weekly, 23 percent of them use it daily and 20 

percent of them use it rarely. 
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Table 4 Showing the Number of Transactions Made 

Particulars 
No. of 

Respondents 
Percentage 

Below 10 

transactions 
21 26 

10 – 20 transaction 27 34 

20 – 30 transaction 15 19 

Above 30 

transaction 
17 21 

Total 80 100 

Source: Primary Data 

 The above data infers that 34 percent of the 

respondents made between 10 – 20 transactions on the 

Google Pay, 26 percent respondents made below 10 

transaction on Google Pay, 21 percent of the respondents 

made above 30 transaction on Google Pay and 19 percent 

of them made 20 – 30 transactions on Google Pay. 

 
Table 5 Showing the Respondents thought about 

Google Pay Service are useful mode of Payment 

Particulars No. of Respondents Percentage 

Strongly agree 33 41 

Agree 35 44 

Disagree 8 10 

Strongly Disagree 4 5 

Total 80 100 

Source: Primary Data 

 The above data infers that 44 percent of the 

respondents agree with Google Pay services are useful 

mode of payment, 41 percent of them strongly agree, 10 

percent of them Disagree and 5 percent of them strongly 

disagree with the Google Pay service. 

 
Table 6 Showing Satisfactory  

Level on Cash Back Offers 

Particulars 
No. of 

Respondents 
Percentage 

Strongly satisfied 32 40 

Satisfied 31 38 

Dissatisfied 10 13 

Strongly 

dissatisfied 
7 9 

Total 80 100 

Source: Primary Data 

 The above data infers that 40 percent of the 

respondents arestrongly satisfied with cash back offers 

available on Google Pay, 38 percent of them 

aresatisfied,13 percent of them aredissatisfied and 9 

percent of them are strongly dissatisfied. 

 
Table 7 Showing Satisfactory Level on Amount Limit 

Particulars No. of 

Respondents 

Percentage 

Strongly satisfied 30 38 

Satisfied 33 41 

Dissatisfied 8 10 

Strongly 

dissatisfied 

9 11 

Total 80 100 

Source: Primary Data 

 The above data infers that 41 percent of the 

respondents are satisfied with the amount limit on Google 

Pay, 38 percent of them arestrongly satisfied on amount 

limit, 11 percent of them arestrongly dissatisfied and 10 

percent of them are dissatisfied. 

 

Table 8 Showing the Confidential Level of  

Information on Google Pay 

Particulars No. of Respondents Percentage 

Yes 64 80 

No 16 20 

Total 80 100 

Source: Primary Data 

 The above data infers that 80 percent of the 

respondents believe that their information‘s are kept 

confidential and 20 percent does not believe to be 

confidential. 

 

Table 9 Showing Recommendations of  

Respondents to Others (Friends/Associates) 

Particulars No. of Respondents Percentage 

Definitely 38 48 

Probably 26 33 

Not sure 10 12 

Probably not 6 7 

Total 80 100 

Source: Primary Data 
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 The above data infers that 48 percent of the 

respondents definitelyrecommend about Google Pay, 33 

percent of them probably recommend, 12 percent of them 

are not sure and 7 percent of them probably would not 

recommend Google Pay.  

 
 

Table 10 Showing Rank the Purpose Usually Pays through Google Pay 

Particulars I II III IV V Total Total score Mean score Rank 

Mobile recharges 12 16 14 13 25 80 217 2.71 4 

Bill payment 22 16 11 19 12 80 257 3.21 2 

Ticket booking 18 15 21 16 10 80 255 3.19 3 

Money transfer 19 17 20 15 9 80 262 3.28 1 

Food order 9 16 14 17 24 80 209 2.61 5 

Source:  Primary Data 

 The above table clearly indicates, the purpose usually 

pays through Google pay that majority of the respondents 

ranked money transfer as first, bills payment as second 

Ticket booking as third, Mobile recharge as fourth and food 

order as fifth. 

 

Table 11 Showing the Satisfaction of the Respondents 

Factors 
Level of satisfaction 

Scores Rank 
HS S M D HD 

24/7 usage 150 112 57 4 1 324 1 

Time saving 125 108 69 6 2 310 3 

Convenient 120 104 69 8 3 304 4 

Enhance security 90 76 42 32 13 253 7 

Service charges 110 96 51 14 10 281 5 

Transaction efficiency 95 100 51 18 10 274 6 

Overall satisfaction 145 108 57 8 1 319 2 

  Source: Primary Data 

 

 Table 11 exhibits that the ranking analysis base on 

the satisfaction level of the respondents relating to the 

Google Pay service. The response collected from the 

respondents in five point scales, based on the total score 

the ranks have been given to each aspect. The 

respondents have high satisfaction in 24 hours and 7days 

usage as it is ranked first. Overall satisfaction of the 

respondents is ranked second.Google Pay reduces the 

time saving is faced in third rank. Google Pay is 

convenient to all which got fourth rank. The statement of 

service charge in Google Pay got fifth rank. The statement 

of good transaction efficiency got sixth rank. The statement 

of enhanced security is available in Google Pay got 

seventh rank. The respondents are satisfied with any time 

usage for all days. 

 

 

Table 12 Showing Gender of the Respondents  

and their Levels of Satisfaction 

Gender Levels of satisfaction Total 

High Medium Low 

Male 6 29 7 42 

Female 6 24 6 36 

Transgender 0 1 1 2 

Total 12 54 14 80 

Source: Primary Data 

 
Null Hypothesis (HO): 

 There is no significant relationship between the 

gender of the respondents and their levels of satisfactionof 

Google Pay service. 

 The following table shows the calculation of chi-

squares value 
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Chi-square Test 

Observed 

Frequency(O) 

Expected 

Frequency(E) 
O - E 

(O -

E2) 
X2 

6 6.3 -0.3 0.09 0.014 

6 5.4 0.6 0.36 0.067 

0 0.3 -0.3 0.09 0.3 

29 28.35 0.65 0.42 0.015 

24 24.3 -0.3 0.09 0.004 

1 1.35 -0.35 0.12 0.089 

7 7.35 -0.35 0.12 0.016 

6 6.3 -0.3 0.09 0.014 

1 0.35 -0.65 0.42 1.2 

Total 1.719 

Source: Computed 

Degree of freedom = (r-1) (c-1) 

= (3-1) (3-1) 

=(2) (2) 

=4 

Calculated value of chi- square = 1.719 

 The table value for 4 degree of freedom at 5% level of 

significant is 9.488. Since the calculated value 1.719 is 

less than the table value 9.488, the null hypothesis is 

accepted.It is concluded that there is no significant 

relationship between the respondents of Gender and their 

levels of satisfactionof Google Pay service. 

 

Table 13 Showing Monthly Income of the Respondents 

and their levels of Satisfaction 

Monthly Income Level of Satisfaction Total 

High Medium Low 

Below Rs. 10,000 2 2 1 5 

Rs. 10,000 – 

20,000 

7 26 9 42 

Rs. 20,001-30,000 1 18 2 21 

Above Rs.30,000 2 8 2 12 

Total 12 54 14 80 

Source: Primary Data 
 

Null Hypothesis (H0) 

 There is no significant relationship between the 

monthly income of the respondent and their levels of 

satisfactionof Google Pay service. 

 The following table shows the calculation of  

chi- square value 

 

Chi- square Test 

Observed 

Frequency(O) 

Expected 

Frequency((E) 

O - 

E 

(O -

E)2 

X2 

2 0.75 1.25 1.56 2.08 

7 6.3 0.7 0.49 0.08 

1 3.15 -

2.15 

4.62 1.47 

2 1.8 0.2 0.04 0.02 

2 3.38 -

1.38 

1.90 0.56 

26 28.35 -

2.35 

5.52 0.19 

18 14.18 3.82 14.59 1.03 

8 8.1 -

0.01 

0.01 0.001 

1 0.88 0.02 0.01 0.01 

9 7.35 1.65 2.72 0.37 

2 3.68 -

1.68 

2.82 0.77 

2 2.1 -0.1 0.01 0.005 

Total 6.586 

Source: Computed 

Degree of freedom = (r-1) (c-1) 

= (4-1) (3-1) 

= (3) (2) 

Calculated value of chi- square = 6.586 

 The table value for 6 degree of freedom at 5% level of 

significant is 12.592. Since the calculated value 6.586 less 

than the table value 12.592, the null hypothesis is 

accepted.It is concluded that there is no significant 

relationship between the monthly income of the 

respondent and their levels of satisfactionof Google Pay 

service. 
 

Table 14 showing Marital Status of the Respondents 

and their Levels of Satisfaction 

Marital Status 
Level of Satisfaction 

Total 
High Medium low 

Married 9 31 10 50 

Unmarried 2 20 3 25 

Divorced 1 3 1 5 

Total 12 54 14 80 

Source: Primary Data 
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Null Hypothesis (Ho) 

 There is no significant relationship between the 

marital status of the respondents and their levels of 

satisfactionof Google Pay service. 

The following table shows the calculation of chi- square 

value. 

 
Chi- Square Test 

Observed 

Frequency(O) 

Expected 

Frequency (E) 

O - 

E 

(O – 

E)2 
X2 

9 7.5 1.5 2.25 0.3 

2 3.75 
-

1.75 
3.06 0.82 

1 0.75 0.25 0.06 0.08 

31 33.75 
-

2.75 
7.56 0.22 

20 16.88 3.12 9.73 0.58 

3 3.38 
-

0.38 
0.14 0.04 

10 8.75 1.25 1.56 0.18 

3 4.38 
-

1.38 
1.9 0.43 

1 0.88 0.12 0.01 0.01 

Total 2.66 

Source: Computed 

Degree of Freedom= (r-1) (c-1) 

= (3-1) (3-1) 

= (2) (2) 

= 4 

Calculated value of chi- square = 2.66 

 The table value for 4 degree of freedom at 5% level of 

significant is 9.488. Since the calculated value 2.66 is less 

than the table value 9.488, the hypothesis is accepted.It is 

concluded that there is no significant relationship between 

the respondents of marital status and their levels of 

satisfactionof Google Pay service. 

 
Findings 

 According to the study out of the total respondents 53 

percent are male. 

 It is found that 51 percent of the respondents know 

Google Pay by their friends or relatives. 

 From the study it is found that 31 of the respondents 

use Google Pay monthly. 

 Majority of (34 percent) the respondents made 

between 10 – 20 transactions on the Google Pay 

 This study reveals that 44 percent of the respondents 

agree that Google Pay service are useful mode of 

payment. 

 Majority of (40 percent) the respondents arestrongly 

satisfied with the cash back offers. 

 This study reveals that 41 percent of the respondents 

are satisfied with the amount limit on Google Pay 

 According to the study 80 percent of the respondents 

believe the information‘s are kept confidential. 

 It is found that 48 percent of the respondents probably 

recommended about Google Pay to friends or 

associates. 

 The purpose usually pays through Google pay that 

majority of the respondents ranked money transfer as 

first. 

 Majority respondents have high satisfaction in 24/7 

usage as it is ranked first 

 The findings of the study interpret that there is no 

significant relationship between the gender of the 

respondents and their levels of satisfactionof Google 

Pay service. 

 The findings of the study interpret that there is no 

significant relationship between the monthly income of 

the respondent and their levels of satisfactionof 

Google Pay service. 

 The findings of the study interpret that there is no 

significant relationship between the marital status of 

the respondents and their levels of satisfactionof 

Google Pay service. 

 
Suggestions and Conclusion 

 Google Pay is a wonderful digital payment app that 

can be used for sending and receiving money on the 

move. This study reveals that majority of the respondents 

know Google Pay by their friends or relatives and tried it 

several times. Most of them satisfied with its features and 

instantaneous results. To improve the amount limit on 

Google Pay to be expanded. Google pay is taking giant 

steps at revolutionising the payments market in India. 
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Abstract 

 Many beauty industries have grown a lot in the last few decades as the importance of being and looking beautiful is increasing. 
The present research study was conducted with the objective to identify the factors that motivates women entrepreneurs to start beauty 
salon and to know about the aspects considered for the sustainability of women entrepreneurs in beauty industry. The data were 
collected from 30 respondents through questionnaire. The data was analyzed through graphical representation and charts. 
Keywords: Women entrepreneur,beauty industry. 

 

Introduction 

 The word entrepreneur is derived from the French 

word ―entrependre‖ which means a person who undertakes 

the task of bringing together various resources and 

manages them to achieve desired result and take some 

share. Entrepreneurs are the creators and builders of new 

ventures that not only fulfil their own dreams, bring them 

huge fortune but also make a strong impact on the society 

and improve the lives of people. 

 Women entrepreneurs may be defined as the women 

or group of women who initiate, organize and co-operate a 

business enterprise. Government of India has defined 

women entrepreneurs as an enterprise owned or 

controlled by women having a minimum financial interest 

of 51% of capital and giving at least 51% of employment 

generated in enterprise to women.  

 Many women have established their own economy 

i.e., entrepreneurial empire and are now ruling their world 

as they wish to. The hidden entrepreneurial potentials of 

women have gradually been changing with the growing 

sensitivity to the role and economic status in the society. 

Skill, knowledge and adaptability in business are the main 

reasons for women to emerge into business ventures. 

 A beauty salon or beauty parlour (beauty parlour) (or 

sometimes beauty shop) is an establishment dealing 

with cosmetic treatments for men and women. Other 

variations of this type of business include hair salons 

and spas. 

 There is a distinction between a beauty salon and 

a hair salon and although many small businesses do offer 

both sets of treatments; beauty salons provide more 

generalized services related to skin health, facial aesthetic, 

foot care, nail manicures, aromatherapy, — even 

meditation, oxygen therapy, mud baths, and many other 

service 

 The beauty industry, also called the cosmetology 

field, is focused on helping people look their best. Beauty 

industry jobs provide employment for a large number of 

people, due to the high demand for cosmetic services. The 

cosmetology profession serves both men and women, and 

many different career opportunities exist. Some of the 

most common beauty industry positions are hairstylists 

and nail technicians. Jobs as makeup artists and beauty 

sales representatives are also fairly common. 

 Today, a great percentage of women (and a small 

percentage of men) apply makeup daily. There is a simple 

reason for this: they want to look good. The subtle (and 

sometimes not so subtle) touches of pigment and shade 

can make a huge difference. They can hide flaws in the 

skin and enhance the natural appearance of certain facial 

features. In spite of a small microcosm of angry feminists, 

the "beauty industry" is a billion-dollar (trilliondollar maybe) 

industry around the world. Call it vanity, if we must, but 

spending quality time in front of a mirror is a daily ritual 

millions of women can't do without, whether they're 

preparing for an average day at work or a big event. 
 

Review of literature 

 Raman & Jayasingam (2008) in their study on 

motivational factors affecting entrepreneurial decision, they  
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revealed from the study work core, exploring inner talent 

and doing something creatively is the most important 

motivating factor for women entrepreneurs. 

 Jesurajan&Gnanadhas (2011) studied factors 

motivating women entrepreneurs and they revealed from 

the study that ‗economic independence and challenge, 

market potential, family background, usage of funds are 

the major motivational factors that affecting the women for 

becoming the entrepreneur. 

 Behara& Niranjan (2012) studied on rural women 

entrepreneurship in India. This study was an attempt for 

real problems and motivational factors with a real case 

study in Andhra Pradesh. The study revealed the major 

factors influencing the women entrepreneur are economic 

independence, establishing their own creative idea, 

establishing their own identity, achievement of excellence, 

building confidence, developing risk-taking ability, 

motivation and equal status in society. 

 Gaikad. V. K and Tripathi R. N. (1982)4 the main 

object of the study was to examine the pre-requisites for 

successful entrepreneurship. They found that all the 

entrepreneurs selected for study had basic character of 

initiative, drive and habit of hard work, but they did not 

have sufficient technical knowledge for awareness about 

the policy of government. The investigators found that 

unawareness and lack of sufficient fund are inhibiting 

factors in the development of industrial entrepreneurship in 

rural areas. 

 
Statement of Problem 

 In recent years beauty industry is playing a vital role 

in day to day life of human beings. It is quite common that 

we see most women as entrepreneurs in beauty industry 

with a sustainable life in today‘s world. The success of 

beauty industry depends upon the customers. The women 

entrepreneurs provide their services with utmost care in 

making women more beautiful and presentable to the 

society. In this context the researcher has attempted to 

study the performance of the women entrepreneurs in 

beauty industry and the level of success in running the 

beauty salons and determine sustainable business model 

for the successful running of the beauty salons. 
 

Objectives 

 To identify the factors that motivates women 

entrepreneurs to start beauty salon. 

 To study about the benefit of customers through 

beauty industry. 

 To make a study about reach of beauty industry 

among people. 

 To identify the inter-relationship between beauty salon 

and customer. 

 To suggest a sustainable business model for running 

beauty salons. 

 
Methodology 

 Methodology is an essential aspect of any research. It 

enables the investigators to look at the research problems 

in a systematic, meaningful and orderly way methodology 

comprises of the sources of data collection sampling 

design and techniques used for analyzing the data. The 

study aims at analyzing women entrepreneurs‘ 

performance in beauty care services and the problems 

encountered in starting and carrying out beauty care 

service. 

 
Sampling Design 

 In Tuticorin area the total numbers of registered 

beauty parlours on various local places classified run by 

women entrepreneurs amounted to 200. For the purpose 

of survey, 30 women entrepreneurs were randomly 

selected. 

 
Collection of Data 

 Both primary and secondary data is used in this 

study. Primary data was collected through questionnaire 

and secondary data were collected through various 

websites, magazines, journals etc. 

 
Processing of Data 

 Discussions were made with a group of women 

entrepreneurs based on the discussions a questionnaire 

was constructed. Then it was pre-tested and necessary 

changes were incorporated in. The revised questionnaire 

was used to collect the information.  

 
Applications of Statistical Tools 

 The collected data were analyzed by using the 

following statistical tools namely: 

 Bar diagram 

 Pie chart 
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 Percentage analysis 

 Graphical methods 

 
Analysis of the Study 

Table6.1Influential factors 

Motivation No. of respondents Percentage 

Self-interest 21 70 

Friends 3 10 

Family 6 20 

Relatives 0 0 

Total 30 100 

Source: Primary data 

 

 
 
Interpretation 

 70% were self-interested to become a women 

entrepreneur in beauty industry.10% were motivated by 

their friends and 20% were motivated by their family. None 

of them were motivated by their relatives. 

 Inference: Majority (70%) of the respondents were 

motivated by self-interest. 

 
Table6.2Experience in beauty industry 

Experience No. of respondents Percentage 

Below 1 years 3 10 

1-3 years 4 13 

3-5 years 6 20 

Above 5 years 17 57 

Total 30 100 

Source: Primary data 
 

 

Interpretation 

 The above chart shows that 57% of the respondents 

have been working in the beauty industry for more than 5 

years,20% of the respondents have been working in this 

industry up to 3 years, 13% of the respondents have 

worked up to 5 years and the remaining 10% respondents 

have been in the business for less than a year. 

 Inferences: Majority (57%) of the respondents have 

experience of more than 5 years. 

 

Table 6.3Intention of Becoming a Beauty Entrepreneur 

Options No. of respondents Percentage 

To earn living 3 10 

Passion 20 67 

To improve status 5 16 

Family business 2 7 

Total 30 100 

Source: Primary data 

 

 
 
Interpretation 

 67% of the respondents became an entrepreneur out 

of their passion in this field. 16% of the respondents 

became an entrepreneur to improve their status. 10% to 

just to earn a living and 7% took over their family business. 

 Inferences: Majority (67%) of the respondents 

became an entrepreneur out of passion 

 

Table 6.4Mode of Attracting Customers 

Mode No. of respondents Percentage 

Advertisement 3 10 

Online 0 0 

Good name 21 70 

Others 6 20 

Total 30 100 

Source: Primary data  
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Interpretation 

 70% of respondents feel that customers are attracted 

due to the good name of the beauty salon.20% feel that 

customers are attracted due to other reasons. 10% feel 

that they are attracted through advertisements. 

 Inferences: Majority (70%) of them feel that 

customers are attracted due to the good name of the 

beauty salon. 

 
Table 6.5Income 

Amount 
No. of 

respondents 
Percentage 

Less than Rs.5,000 7 23 

Less than Rs.10,000 5 17 

Less than Rs.15,000 8 27 

More than Rs.25,000 10 33 

Total 30 100 

Source: Primary data 

 

 
 
Interpretation 

 33% of the entrepreneurs get a monthly income of 

more than Rs.25,000. 27% of the respondents get a 

monthly income less than Rs.15, 000. 17% of them have 

an income of less than Rs.10, 000 and 23% of them have 

an income of Rs.5, 000. 

 Inference:Majority (33%) of entrepreneurs get a 

monthly income of more than Rs.25, 000.  

 
 

Table 3.6Sustainability to new comers 

Sustainability No. of respondents Percentage 

Yes 27 90 

No 3 10 

Total 30 100 

Source: Primary data 

 

 
 
Interpretation 

 90%of the respondents said that this field will be 

sustainable to the new comers. 10% of them have claimed 

that it is not sustainable for the new comers.  

 Inference: Majority (90%) of the respondents said 

that is field is suitable to new comers. 

 
Findings 

 The present study illustrates that majority of the 

women entrepreneurs were married for belongs to the 

age group of 30-40 years. 

 Majority (57%) of the respondents have experience of 

more than 5 years and work for more than five hours 

every day 

 Majority (70%) of the respondents were motivated by 

self-interest and became entrepreneurs out of passion 

 Majority (70%) of the respondents feel that customers 

are attracted due to the good name of the beauty 

salon. 

 Majority (33%) of entrepreneurs get a monthly income 

of more than Rs.25, 000.  

 The respondents select their products mostly based 

on the good brand followed by quality of the products. 

 Most of the respondent‘s intention to become a 

beauty entrepreneur was mostly out of passion 

towards this field. 

 Most of the women entrepreneurs started their 

business with an investment of more than Rs.1, 

00,000 from their own savings. 
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 Most of the women entrepreneurs do a second job 

along with the work in beauty salon. 

 The respondents mostly attain profit in this field. 

 The respondents feel that quality customer services 

lead to sustainability in this field. 

 The respondents feel that if the new comers put their 

full effort and use proper methods then their beauty 

salon will be a sustainable one for them. 

 
Suggestions 

 Most of the women entrepreneurs started their 

business as sole proprietorship and on small scale. 

So, the government has to aid their business and help 

them to start large-scale business. 

 Most of the women entrepreneurs are getting their 

finance from banking and Financial Institutions. 

Separate women cell is to be established in bank to 

speed up the procedure for granting loan to women 

entrepreneurs. 

 Government has to conduct special training programs 

and entrepreneurial development programmes for 

women entrepreneurs as well as their employees to 

enhance their efficiency. 

 The women entrepreneurs should be encouraged to 

take up leadership roles in all spheres of their lives. 

Training programmes for product / business 

development, marketing skills and methods should be 

provided along with sensitization on life skills 

technical skills, managerial skills etc. for effective 

participation in their business ventures. 

 They could employ employees to work under them so 

as to give employment opportunities to others by 

expanding their salon to other places. 

 They should be well equipped with the current trend in 

beauty industry. 

 They should be technologically upgraded to the 

current year‘s needs and preferences of customers. 

 

 

Conclusion 

 In today‘s scenario people give more importance to 

outer beauty, they want to look more beautiful than the 

other. This has made way to the rapid growth of beauty 

industries. Women started to find all possibilities to come 

out of their shell and started working on their own as 

entrepreneurs. 

 One tactic employed by some owners to bring 

customers in during the hot summer months is to install an 

air conditioner. This is particularly useful for treatments like 

waxing, which otherwise could not be offered during the 

hottest periods. 

 A co-ordinated role of the government and voluntary 

agencies with an integrated approach will help to develop 

women entrepreneurship. 

 This analysis reveals that most of the women 

entrepreneurs became an entrepreneur out of passion for 

this job using their own savings. Services, customer 

interface, financial aspects and infrastructure facilities are 

significantly, positively, and directly influencing the 

sustainability of the beauty salon business. In order to 

make the beauty salon more profitable and successful in 

addition to regular beauty services, the beauty salon 

should also provide modern beauty therapies at affordable 

prices to the customers. 
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Abstract 

 PatanjaliAyurved started in 2007 and has benefited from close association with well know yoga guru Baba Ramdev. The company 
is different from a typical business and the stated philosophy is to plough back profits into the company or to be used for social causes. 
The idea is to present in as many categories as possible in order to give consumer more choices, and profits are to be reinvested in 
innovation and capacity expansion so pricing can be made more competitive. 

 

Introduction 

 PatanjaliAyurved is one of the largest food and herbal 

parks in the world equipped with world-class 

manufacturing machinery and R&D facility. It also function 

like all other companies under the rules and regulation of 

the company law affairs and several other laws applicable 

for these type of industries, yet is constantly striving for 

nation building more than the profit accumulation. At 

microlevel the challenges is no less herculean. The Main 

objects as per Memorandum and Articles of Association of 

the Company, interalia, contain; To manufacture, process, 

refine, formulate, import, export and deal in all kind of 

Ayurvedic and herbal products, Life Savings Drugs etc. 

apart from so many other related objects. The concept for 

forming this company was to ―link the rising destiny of 

millions of rural masses on the one hand and many more 

suffering and leading unhealthy urban life style on the 

other‖. 
 

Review of literature 

 A WHO (World Health Organization) study estimates 

that about 80 % of world population depends on natural 

products their health care instead of modern medicines 

primarily because of side effect and high cost of modern 

medicine. (Sharma, Shanker, Tyagi, Singh, &Rao, 2008). 

 Bonanza portfolio, in a note issued on 8th January, 

said that the FMCG industry has become more competitive 

―with the launch of Patanjali products‖ and the Patanjali‖ is 

set to eat market share of some of the FMCG majors 

present in oral care and OTC (Over the Counter) products 

with its economical pricing across its brand portfolio‖. 
 

Statement of the Problem 

 Indian consumer segment is broadly segregated into 

urban and rural markets, and is attracting marketers from 

across the world. Global corporations view Indian as one 

of the key markets from where future growth is likely to 

emerge. The growth in Indian‘s consumer market would be 

primarily driven by a favourable population composition 

and increasing disposable incomes. To purchase a product 

the customer will go through a process of buying 

behaviour. This study is carried out to know why customer 

are preferring Patanjali products. Patanjaliayurveda home-

grown firm in businesses such as food, consumer 

packaged goods and Healthcare. PatanjaliAyurved has 

risen amidst this competition riding on innovation, alternate 

marketing techniques and cheap good quality products.  
 

Objectives of the Study 

1. To analyse the attitude towards Patanjali product. 

2. To find out the important of Patanjali products. 

3. To identify the satisfactory level of the customers. 

4. To find out the insight about Patanjali a famous 

ayurveda brand. 

5. To establish the marketing technique used in sale of 

Patanjali products. 
 

Methodology 

 The collected information is placed in a logical 

sequence, to study about the customer‘s attitude towards 
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Patanjali products. The result is derived with the help of 

statistical methods of collection, computation and analysis. 

In our study based on the information provided by the 

respondents, the error is bound to be minimum, and its can 

be applied in the area where the study has been done. 

 
Sampling Design 

 The data collected are original in nature. It is first-

hand information. Samples of sixty respondents were 

selected. The researcher adopted convenient sampling 

method. 

 
Collection of Data 

 The primary data has been collected from the 

respondents by circulating a structured questionnaire. 

 The secondary data is collected from articles, 

journals, from various web sites and pamphlets. 

 
Frame Work of Analysis 

 The collection data were analysed by using the 

following statistical tools namely, 

 Percentage analysis 

 Bar diagrams 

 Pie diagrams 

 Ranking method. 

 
Data Analysis and Interpretation 

Gender wise classification 

Gender 
No .of. 

Respondents 

% . Of. 

Respondents 

Male 11 18 

Female 49 82 

Total 60 100 

Source: Primary data 

 

 
 

Inference 

 The above chart reveals that 18% of the respondents 

are male and 82% of the respondents are female. Hence, 

majority of the respondents are female. 

 
Preference on the Type of Product 

Particulars 
No. of. 

Respondents 

% of 

Respondents 

Medicines 5 8 

Hair care 

products 
28 47 

Comestic 

products 
15 25 

Food item 12 20 

Total 60 100 

Source: Primary data 

 

 
 
Inference 

 The above chart depicts that out of 60% of 

respondents 8% of the respondents use medicines, 47% of 

the respondents use hair care products, 25% of the 

respondents use comestic products, 20% of the 

respondents use food items. Thus it is inferred that most of 

the respondents prefer hair care products. 
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Ranking the Reason for Preferring Patanjali Products 

Reason for Preference I II III IV Total Score %.of Scores Rank 

Better Quality 80 63 20 9 172 28 II 

Reasonable price 104 36 24 10 174 29 I 

Brand loyalty 24 36 44 20 124 21 IV 

Easy availability 32 45 32 21 130 22 III 

 

Inference 

 The respondents were asked to rank the reason for 

preferring Patanjali products.On the given scale 1 to 4. For 

computing total scores, certain weight have been assigned 

to various degrees of opinion. 

 The parameters considered here are better quality, 

reasonable price, brand loyalty, easy availability. By 

multiplying the given weight with the corresponding 

number of respondents to get individual scores which give 

a total scores which give a total score for concerned 

factors. Based on the percentage of scores it is found that 

reasonable price rank followed by better quality, easy 

availability and brand loyalty. 

 
Findings 

 In this chapter, the key findings of the study are 

summarized and some suggestion are given. Based on 

finding and suggestion the conclusion is drawn. 

 From the analysis made it is observed that majority of 

the respondents (82%) are female. 

 Major portion of the respondents prefer Patanjali 

products for its comfort. 

 Most of the respondents (58%) are attracted by its 

quality. 

 Most of the respondents admit that Patanjali product 

is good. 

 Majority (30%) of the respondents say that some 

improvements must be made in price and quality. 

Suggestion 

 In the modern world advertisement is considered to 

be an important role in the promotion of sales. So 

effective advertisement must be launched through 

various mass media. 

 The brand owners should produces quality products 

which are price worthy to the customer. 

 The price of the products can be still reduced so that 

the consumer will not switch over to new brands for 

the sake of cheaper price. 

 Patanjali Ayurveda Limited has to invest more into 

advertisement and sales promotion activities. 

 Patanjali Ayurveda Limited has to target and 

manufacture products for the rural mass of media. 

 
Conclusion 

 Patanjali products are becoming more popular in 

Indian market due to lower cost with best quality. In 

addition to this the Swadesh motto Patanjali is creating 

huge impact on Indian customers especially in rural areas. 

Hence as per quick market research it is observed that 

Patanjali is leaving many brands behind in different 

segments and will soon become the number one brand in 

India. 
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Abstract  

 Entrepreneurship is one of the most important categories that are now associated with small and medium-sized enterprises, 
employment and the creation of new jobs and new business category. Entrepreneurial behavior in finance implies a readiness to take 
risk and a taste for independence and self-fulfillment. It can develop in any sector of the economy and in any type of business. Through 
entrepreneurship strengthen personal resources - not only the material but also the motives of self-realization, freedom, independence, 
challenge. Large number of small and medium enterprises provides a huge range of products, and the customers or service users 
increased choice and lower prices.  
Keywords: Entrepreneurship, financial sector, credit, interest rate, debt. 

 
Introduction 

 Every year in the only in USA generate between 3 

and 4.5 million new small and medium enterprises, i.e., a 

new company is formed every 12 seconds. The level of 

interest in entrepreneurship in finance, from year to year is 

very high in all age groups. From people who start a 

business, 84% to work for the first time in his life. 

Everywhere in the world, these new economic heroes, 

changing business environment and play a very important 

role in the economies of their countries. According to a 

recent survey, conducted by the company Ernst & Young 

(Ernst & Young), 78% of influential people in the business 

world believe that entrepreneurship and its development 

will be the most important trend of the 21st century. 

 
DevelopmentofEntrepreneurship 

 Entrepreneurship is creating wealth by bringing 

together resources in new ways to start and operate an 

enterprise. It is the route of arrangement, organizing, 

workingandhaughty the risk of a business gamble. It is the 

ability to take risk independently to make more earnings in 

market-oriented economy. Entrepreneurship is a very 

regarded as a factor of production together with land, 

labor, natural resources, and capital. Entrepreneurial spirit 

is characterized by innovation and risk-taking, and an 

essential component of a nation‘s ability to succeed in an 

ever-changing and more competitive global marketplace. 

 

 

Entrepreneurial Characteristics  

 The essence of entrepreneurship is in action, the 

constant search for new ideas, and imagination in finding 

new business opportunities, a reliable assessment of the 

intuition and skill and determination. The entrepreneur is 

the driving force behind the entrepreneurial process - a 

person / individual, which creates new value, and in the 

process takes the risk of losing money, time, or any other 

form of value of the product or service. An entrepreneur is 

a person who is creative, ambitious, persistent, committed 

to what he does, results-oriented, safe and well networked 

- knows people and people know him. To highlight the 

importance of resources for economic development: 

economic development depends on the quality of 

resources and the country's ability to perform as much 

specialization of production and services in these sectors, 

commitment to sectarian development priorities. State 

declares branch-priorities and measures of economic 

policy encourage their development, to the detriment of 

other branches (from other taken to invested in priority 

sectors). However, in an open and global economy 

productivity does not depend on which branch of priorities, 

but on how each company works, how it operates, what 

people and has a strategy. The emphasis is on companies, 

not the branches. 
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The Impact of Globalization on the Development of 

Entrepreneurship  

 Globalization is a dynamic process where the 

increasing competitive pressures, new technologies create 

new opportunities, fall's international barriers to trade and 

investment, increase transparency thanks to the 

development of information technology, which means that 

firms competitors are no longer just local rivals, but could 

be with anyone globe city, the capital market provides 

incentives for companies to improve performance, 

enormous advances in communication technology support 

globalization. The realization of high performance in 

business results in maintaining the harmony of three 

elements: company strategy, organizational design and the 

environment in which the company exists. Attractiveness 

strategies defined only in terms of how it functions well in 

an appropriate environment to the organization. Guarantee 

schemes are scarce and unavailable the largest number of 

companies. There is strong enough corporate and 

entrepreneurial sector, which would be interested for the 

financing of entrepreneurship and innovation.  

 
Sources of Finance 

 There are alternative ways of financing the business 

and they are based on ownership of Capital Company. 

Essentially, this financing is the process of raising funds by 

selling stocks or shares of a company in order to provide 

investors position for further growth and business 

development, during which investors acquire control the 

interests and rights in the company. These models are not 

adequate funding for all legal forms of business 

organization, but only for companies. Investing in this way 

is usually termed as investors professionally engaged, 

through investments, so that they have an interest to come 

out after a certain time from a certain business by selling 

the purchased share, but at a price that is several times 

higher than that in the purchase of the stake. Getting out of 

business and sold shares at a much higher price is the 

main goal of these investors and the basic rule of this 

industry. It is possible to finance a business combination of 

debt and equity ownership. These are the situations when 

funding started granting loans, after which after a certain 

time and under certain conditions, the remaining debt is 

converted into ownership. 

 Finance decision in entrepreneurship, usually carries 

with it certain risks. An entrepreneur in finance knowingly 

enters into entrepreneurial risks, which are themselves the 

most common material, financial, then the risk of his 

career; family / social risk; psychological / health risk. Any 

business venture requires some investment. Waiting for 

the ideal moment to collect the optimal level of financial 

resources to get the job started, leading to a situation 

leakage of business opportunities and risk avoidance, 

which is not peculiar entrepreneurial. Hence the 

entrepreneur primarily (by starting their own business) 

enters the financial risk. Investing requires a personal 

investment funds (savings), lending (friends, relatives) or 

taking bank loans.  

 
Conclusion 

 Entrepreneurship in finance is a dynamic process of 

vision, change and creation. This requires energy and 

passion for creation and implementation of new ideas and 

creative solutions. The main elements of this process 

include the willingness to take certain risks in terms of time 

career or status, creativity necessary to take advantage of 

the necessary resources and the vision and the ability to 

recognize the financial opportunities where others see only 

chaos, contradictions and ambiguities. It is necessary to 

create and introduce a set of policies that would be related 

to market development, models and mechanisms of 

alternative investment. This investment is based on the 

ownership of capital companies (Based equity investment). 

These policies need to be based on contemporary legal 

and economic achievements and reputation in the markets 

where these models have achieved great success and 

where they are a driving force of economic growth and 

private sector financing.  
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Abstract 

 The planet Trade Organization's accord on Trade-Related Aspects of Intellectual Property civil rights set overall smallest 
standards for the safety of intellectual property, largely rising and expanding intellectual property civil privileges, and generate patent 
gain for the pharmaceutical manufacture and the industrial planet. The present analysis elaborates all aspects of Intellectual Property 
civil rights in factor, along with their protection criteria. 
Keywords: Copyright, geographical indication, industrial design rights, infringement, patents, trade secrets, trademark, utility model. 

 
Introduction 

 Civil rights Knowledgeable assets privileges as a 

collective term includes the next self-governing IP truths 

which can be collectively used for protective changed parts 

of an inventive work for multiple securityPatents 

Copyrights Characteristics Listeddesign Guard of 

ICproject, Environmental warnings, and Protection of 

unrevealed infoIPR as a united term comprises the next 

self-governing IP privileges, which can be mutually used 

for protecting unalike aspects of an creative work for 

severalsecurity: 

 Patents 

 Copyrights 

 Trademarks 

 Registered (industrial) design 

 Protection of IC layout design 

 Geographical indications and 

 Protection of undisclosed information 

.  
Patent 
 Patent is an logicalstuff veraciousfixed to discoverer 

by afraid government workplace for his 

newmethodicalcreation.16 The timecreation means answer 

of any difficult in relations of growth of a creation or a 

procedure. Among the changed types of IPR, patents are 

careful the most valued and rightly so. 

 The patentability of any innovation needs to 

justifynextnorms: 

1. Effectiveness: discovery must have business 

applicability or applied for usefulperseverance. 

2. Innovation: device must be new skill which has not 

been published or open in past art of the country or 

away in the world before the date of 

manifestmarching. 

3. Non clearness: Discovery which can be complete by 

any normalexpert person is clear and cannot be 

patentable. 
 

Copyright 

 Copyright is a lawfulperiod used to term the civil rights 

that inventors have over their storybook and artistic works. 

Works enclosed by copyright kind from books, music, 

images, statue and pictures, to CPUdrivers, records, 

posters, maps and technical drawings. 
 

Trademark 

 Trademarks nowoccurred in the oldencreation. The 

Indian skills men used to incise their monogram on their 

jewellery or artistic creation everywhere 3000 years ago. 

With development the trademark convert key issue in 

newcreation of universal trade. A trade mark is a 

characteristicmark or sign that means about the actual 

article is made or if by a specific person or industry or 

initiative. Related to trademark, service mark 

decidefacilityif initiatives with their players.  

 
Protection of IC layout design 

 Under the Layout-Designs of UnitedJourneys Act, the 

owner has the correct to check the copying and 
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moneymakingmanipulation of an unique layout-design of 

an IC. The owner can implementation his privileges under 

the Layout-Designs of JoinedJourneys Act by taking lawful 

feat against the overstepping gathering. 

 
Industrial Design 

 Industrial Design The innovative action of completing 

an attractive or beautiful form of mass formed products or 

trainings is concealed below industrial design. The design 

can be voiced either by two dimensional or by three 

dimensional forms. The Project Act 1949 of the United 

Nation states to article of shape, structure, outline or 

pattern. Generally, profile, outward, arrangement, ranks, 

color, etc. look related types of industrial products such as 

lookouts, cars, mobiles, laptops, changed home usages, 

structures, weave designs or handcraft products are 

concealed under industrial design. The appealing value or 

how a product appeals is the main concern in marketing 

besides its methodical value and other aspects.  

 
Geographical indication 

 GI signifies the first name or marksecond-hand in 

position to the foodmatching to the exacting 

geographical part or ratherconnected to the cause, like 

town, region or state. Thus, GI grant the civil rights to 

its owner that act as the certification smear and show 

that the specified creation consists of the some 

character and is enjoy a good standing due to its source 

from the specified geographical place. The TRIPs 

accord has definedthe ―geographical indicationhuman 

rights‖ as the exclusionary human rights for the display 

that classify the goods originate within the part nation 

territory, or part or region of that country, where the 

standing or other attribute of the goods is 

reallyconnected to the geographic source of the 

position. 

 
Protection Undisclosed Information  

 Undisclosed information refers to in order which is 

covert and has profitable pricesince it is covert. 

Undisclosed information, or dealsecret, is secluded in the 

TRIPs conformity under the construction or regulation of 

undueopposition. 

 

 

The Indian Patent Act 

 The first Indian copyrightlaw were promulgate in 

1856. These were adapted from time to time. New 

copyrightlawwere made after the self-government in the 

form of the Indian copyright Act 1970. The Act has now 

been veryamend to become fully acquiescent with the 

supplies of the TRIPS. The most newchange was 

complete in 2005, which was precede by the amendment 

in 2000 and 2003. While the process of bring out 

amendment was current, India become a part of the Paris 

gathering, Patent helpcontract and Budapest pact. 

 
Trade-Related Intellectual Property Rights (TRIPS) 

 As was the box with plates, India too show signs of 

battle to rapid enforcement of 

intercontinentalthinkerassetscorrect (IPR) defenselaw as 

demand by the urbancountry, above all the jointstate of 

America. porcelain could get absent on basis that it is not a 

part of the earthdealbusiness, but India was necessary to 

fulfill. Under the conditions of the WTO, India is 

compulsory to apply WTO-standard IPR protection laws by 

2005. It must be customary that there has been 

exceptionalgrowth in IPR guard in the field of software and 

pictures products. India's general disagreement was that it 

did accept, in standard, the case for strict IPR safety, but 

this can be done only in phase suited by its own 

earthactuality. The reality is that absence of wide-reaching 

IPR safety for some decades has eggsservice for millions 

and, as a result, an immediatelyget tough on IPR violators 

would foment social disorder. 

 However, belowdemands from its own 

familycommerce and the United States, India strengthens 

its patent law in May 1994, insertion it at par with 

worldwideperform. The new law, which enter into power in 

May, 1995, completelyreflect the rations of the Berne get-

together on copyrights, to which India is a gathering. 

Based on its enhancedpatent protection, India's description 

as a ―priority foreign nation‖ under the joint States‘ Special-

301 list was revoke and India was located on the 

―precedence observer cord.‖ Copyright enforcement is also 

fastcivilizing. 

 Organization of copyright infringements as 

―cognizable offenses‖ expand police search and 

attackright. While the structure of appellate boards under 

the new legislation should speed prosecution, local 
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attorneys indicate that variousscientificflaw in the laws, 

which require managerialauthorization prior to police 

action, need to be correctedProcesses for creation drugs 

are patent-able, but the copyright term is incomplete to the 

shorter of 5 years from the funding of patent or 7 years 

from the file date of the patent request. Creationcopyright 

in other area are firm for 14 years from the date of file. 

However, as a member to the Uruguay round of, including 

its supplies on Trade-Related Intellectual Property Rights 

(TRIPS), India must introduce a complete system of 

product patent no afterward than 2005. 

 
National IPR Policy 

 In India ruleconnected to IPR is made by 

DEPARTMENT FOR PROMOTION OF INDUSTRY AND 

INTERNAL TRADE.state IPR rule was accepted by 

amalgamationbathroom cabinet on 12th May 2016. slogan 

of this rule is ―innovative India; new India. The state IPR 

Policy is a apparitionarticle that encompass and bring to a 

single stage all IPRs. It view IPRs holistically, pleasing into 

report all inter-linkages and thus aims to create and utilize 

synergies between all forms of intellectual property (IP), 

disturbedstatute and agency. It sets in place an 

institutional device for achievement, monitoring and 

evaluate. It aims to integrate and get used to global best 

practice to the Indian situation. The ruleidentify that India 

has a fixed TRIPS-compliant governmental, executive and 

legalstructure to maintain IPRs, which meets its 

worldwideobligation while utilizing the flexibilities provided 

in the intercontinental regime to concentrate on its 

developmental concern. 

 
Conclusion 

 In information based country, intellectual property 

rights are very much decisive for progressive 

communityimprovement. The IPR is basic essential to be a 

part of limited as well as totalviable trade as without 

distribution of IPR information and understanding, creating 

the ground-breakingbackground is really not viable. It is 

essential for rulemaker to take in IPR in basic learning 

system and help IPR register by heartening the innovators 

and creator. India is have all the capital in provisos of on 

hand raw cloth, cheap labor, ground-breaking and 

originalkeen manpower. No doubt that India and other 

rising countries will categorically harness its fair share in 

global trade by examination in Intellectual Property Rights.  
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Abstract 

 In a time where innovation wins, business visionaries just as advertisers see the need to stay aware of the quick pace of progress 
or hazard being obsolete. Gone are the days when an unadulterated blocks plan of action will flourish well in current market situation. It 
is basically difficult to plan a showcasing technique without thinking about informal organizations. Adjusting some type of promoting on 
the web through web based life is a key hub for all organizations, particularly in an industry where slants continually change, for 
example, style and crafted works. As of late web-based social networking has gotten omnipresent and vital for informal communication 
and steady sharing. Web-based social networking arrived at a phase where its effect is being felt by bigger associations that exist today. 
It has gotten essential for the associations to reevaluate their current business forms and plan new business procedures to contend in 
the globalized markets.  

 
Introduction  

 The use of Social Media is expanding exponentially to 

fulfill the social needs of web clients, simultaneously it has 

additionally expanded the open doors for corporate to 

advertise their items and administrations in a customized 

manner. Internet based life, for example, Face book, 

Twitter and YouTube are dynamic apparatuses that 

encourage online connections. It is a relatively low cost 

form of marketing and allows organisations to engage in 

direct and end-user contact. Given the choices made 

available to consumers and the influential role of social 

media marketing, the brands and consumers have a 

changing role to play in the organization‘s strategy in that 

they now have an economic impact.  

 The past record shows that web-based social 

networking has contributed altogether in changing the view 

of clients in purchasing process. Associations can't 

overlook the developing significance of long range 

interpersonal communication destinations on the 

purchasing conduct of clients. This paper is an endeavor to 

analyze the degree of web-based social networking in 

settling on/affecting purchasing choice of clients. This 

paper is concentrating on the view of clients towards 

internet based life and its showcasing rehearses. 
 

Review of Literature 

 Sliva, Bhuptani, Menon and D‘Sliva (2011)has made 

an attempt to understand the usage pattern of social media 

among youth in the city of Mumbai. It also aimed at 

assessing the influence of social media on the consumer 

buying behaviour. Results from the analysis indicated that 

social media is a very important tool for networking among 

youngsters. 

 Bashar, Ahmad and Wasiq (2012) has done and 

empirical research to understand the effectiveness of 

social media as a marketing tool and an effort has been 

made to analyze the extent social media helps consumers 

in buying decision making. Therefore, it is time for the 

companies to make effective strategies and execute them 

to win larger share of business through this revolutionary 

medium and become the innovative firm of coming future. 

 Bhakuni and Aronkar (2012) tried to understand the 

usage pattern of social media among the students of 

Gwalior city and also assessed the influence of social 

media advertising on the purchasing intention of the 

students. 

 
Objectives of the Study 

1. To determine how advertisement on social media 

affects the customers‘buying behaviour. 

2. To know the strategies adopted by organisations in 

social media advertising. 

3. To analyse the factors influencing the attitude of 

consumers towards social media advertising. 
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4. To understand the benefits of social media advertising 

over traditional advertising. 

5. To assess the consumers‘ perception towards social 

media marketing. 
 

Statement of the problem 

 The study of social media marketing is chosen 

because the study helps to understand the customers‘ 

attitude towards social media advertising. There are so 

many popular social media sites such as Face book, 

Twitter, YouTube etc.., This study aims to know the extent 

of social media in influencing the buying behaviour of 

customers. 
 

Collection of Data 

 Primary and secondary data were used in this project 

study. Primary data was collected from respondents 

through questionnaire. Secondary data was collected from 

websites. 
 

Construction of Tools 

 The discussion was made with a group of customers 

who prefer social media advertising. Based on the 

discussion, a questionnaire was used to collect the 

required information. 

 

Sampling Design 

 By adopting the random sampling method, 

respondents were selected and the questionnaire is 

distributed among them to elicit the primary data. 
 

Scope of the Study 

 The study is restricted to a group of people who are 

selected by random sampling method. Its aim is to know 

the extent of social media in affecting the buying behaviour 

of customers. 
 

Framework Analysis 

 The data collected through the questionnaire was 

analysed using the following statistical tools namely, 

1. Percentage analysis 

2. Pie chart 

3. Bar diagrams 

4. Ranking method 
 

Limitations of the Study 

 The researcher has identified the following limitations 

in the present study. 

 The study is geographically restricted to Thoothukudi 

district only, due to time and financial constraint, and 

the result of this study may not be suitable for other 

areas. 

 The findings of the study are derived from a small 

sample, hence it has a limitation of universal 

applicability. 

 The findings of the study may be applicable for the 

period in which it has been done and may be found 

unsuitable for other periods. 

 

Data Analysis and Interpretation 

Gender Wise Classification 

Gender 
Number of 

Respondents 
Percentage 

Male 26 43 

Female 34 57 

Total 60 100 

Source:Primary data 

  

 
 

Inference 

 The above chart clearly shows that out of 60 

respondents majority i.e.57% of the respondents are 

female, and 43% of the respondents are male. 
 

Preferred Social Networking Site 

Social 

networking 

sites 

Number of 

Respondents 
Percentage 

Face book 25 42 

Twitter 4 7 

Instagram 8 13 

YouTube 11 18 

LinkedIn 4 7 

Google+ 8 13 

Total 60 100 

Source: Primary data 
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Inference 

 The above chart indicates that 42% of the 

respondents prefer Face book, 18% prefer YouTube, 13% 

prefer Instagram and Google+ and 7% prefer Twitter and 

LinkedIn. 

 

Agreement that organizations use social media is 

more innovative than those not using it 

Category Number of 

Respondents 

Percentage 

Agree 26 43 

Neutral 24 40 

Disagree 10 17 

Total 60 100 

Source: Primary data 

 
 
Inference 

 The above chart depicts that 43% of the respondents 

agree that Organizations use Social media is more 

innovative than those not using it, 40% respondents are 

neutral that organizations use Social Media is more 

innovative than those not using it and 17% disagree that 

organizations use Social Media is more innovative than 

those not using it. 

 

Ranking the Advertising Medium as per Consumer 

Preference 

Opinion I II III IV V VI Total 

Television 20 11 8 8 9 4 60 

Newspapers 8 9 10 14 8 11 60 

Magazines 7 11 2 12 10 18 60 

SMS 

Advertising 
2 9 20 5 15 9 60 

Banners 8 9 6 10 13 14 60 

Social 

Media 

Advertising 

15 12 13 10 6 4 60 

 

Scores for the Ranks of the Advertising Medium as per Consumer Preference 

Options I II III IV V VI 
Total 

scores 

% of 

Scores 
Rank 

Television 120 55 32 24 18 4 253 20.08 I 

Newspapers 48 45 40 42 16 11 202 16.03 III 

Magazines 42 55 8 36 20 18 179 14.21 VI 

SMS Advertising 12 45 80 15 30 9 191 15.16 IV 

Banners 48 45 24 30 26 14 187 14.84 V 

Social Media Advertising 90 60 52 30 12 4 248 19.68 II 

Total       1260 100.00  
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Inference 

 The above chart and table clearly depicts that in the 

consumer preference towards medium of advertisements 

‗Television‘ holds first rank followed by ‗Social Media 

Advertisement‘,‗Newspapers‘, ‗SMS Advertisement‘, 

‗Banners‘ and ‗Magazines‘. 

 
Findings 

 Most of the respondents (57%) are female. 

 Face book is the preferred social networking sites of 

majority of the respondents (42%). 

 From the study, it is found that 43% of the 

respondents agreed that organization which use 

social media for marketing purpose are more 

innovative than those who are not using it. 

 Responses reveal that Television is the most 

preferred medium of advertisement. 

 
Suggestions 

 E-vendors may encourage consumers to come online 

and use social media to develop trust. 

 People have to monitor each social network, respond 

to questions and feedback, and post valuable 

updates. 

 When consumers experience high levels of system 

quality or information quality, they are more likely to 

buy through social networking sites. 

 Entrepreneurs must invest in social media 

consultants, take training classes or hire an employee 

specifically dedicated to social media to tackle such 

situation. 

 As we are in the competitive world, organisations 

must be innovative to reach their product to the social 

media users. 

 It should be noted that users are not suffered by the 

advertisement pattern of the companies. 

 
Conclusion 

 Social media not only make customers‘ aware about 

brands, but customers also prefer the brands advertised 

through social media while making their final purchase. But 

still there is no significant relationship between awareness 

and preference of brands that are promoted on social 

media sites. Customers have positive perception towards 

social media marketing practices; they consider social 

media advertising more interesting, innovative, informative 

and interactive as compare to traditional advertising.  
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Introduction 

 The cultured women perform not desire to bound their 

live within the four walls of the residence. They command 

equivalent respect starting their partner. yet, Thoothukudi 

women contain towards depart a extensive means near 

attain identical privileges and situation since conduct are 

profound fixed in Indian culture anywhere the sociological 

situate awake have be a manly conquered single. Women 

be measured when weaker gender with forever completed 

towards depend scheduled operate folk contained by their 

relatives as bright as distant, through their survival. The 

Indian culture completed them immediately subordinate as 

well as executors of the decision completed with previous 

manly members, in the basic family structure. While at 

least half the brainpower on earth belongs to women, 

women remain maybe the world ‗s mainly underutilized 

reserve. In spite of all individual the community hurdle, 

Thoothukudi is packed with the accomplishment story of 

women. They stand tall from the rest of the swarm as well 

as be commended intended for their achievement within 

their respective ground. The alteration ofsociety structure 

of the Indian society, inside conditions of improved 

learning condition of women with varied aspirations 

intended meant for improved living, necessitate a adjust in 

the life style of Indian women. She has compete by way of 

operate and productively stand awake through him within 

all hike of existence as well as production is negative 

exemption meant for this. These women influential are 

confident, convincing and prepared to obtain risk. They run 

to live taking relax with make it inside this sever gullet 

opposition with their hard work, diligence and 

perseverance. Aptitude towards study rapidly starting her 

ability, her look, liberate progress of complexity resolve, 

inspiration close to find risk and ability, ability to inspire 

individuals, animated how to make it also drop kindly are 

the strength of the Indian women entrepreneurs. 

Concept of Women Entrepreneurs 

 Women Entrepreneurs may be well-defined by way of 

the women or a collection of women who recruit, organize 

and operate a business enterprise. The Government of 

India has defined women entrepreneurs as―ancreativity  

retained and measured by women takinga least 

monetaryattentionof51per cent of the money and charitable 

at least 51 per cent of the service produced in the creativity 

to women. Women entrepreneurs involved in commercial 

outstanding towards desire and pull issues which inspire 

women to have an independent occupation and stands on 

their own legs. A intelligence near self-governing executive 

happening their life and career is the motivational influence 

behind this desire. Loaded by everyday tasks and 

domestic responsibilities women need to get freedom. 

Under the inspiration of these issues the women 

entrepreneurs take a career as a challenge then by way of 

a need to do something original. Such a condition is 

defined as pull aspects. Though in impulsion issues 

women involved in commercial events due to intimate 

compression and the liability is thrust uponthem. 

 
Objectives and Research Methodology of the Study 

 The education is created on subordinateinformation 

which standscomposedsince the availableintelligences of 

RBI, NABARD, Census Surveys, SSI Reports, 

newspapers, journals, websites, etc. The 

educationremainedstrategicby the following objectives: 

 To evaluation the factors accountableaimed 

atinspiring women towardsdevelopedentrepreneurs 

 To study the influence of support by the management 

on women'sentrepreneurship. 
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 To study the plans, programmers, institutional 

networks and the contribution of facilityactivitiesin 

helping women'sentrepreneurship. 

 To critically inspect the 

complicationschallengedthrough 

womenentrepreneurs. 

 
Reasons for Slow Progress of Women Entrepreneurs 

in India 

 The harmswithconstraintskilledthrough women 

entrepreneurs include resulted in restrict the growth of 

women entrepreneurship. The most 

importantbarrierencounter by women entrepreneurs are: 

 The mostrestraint to women entrepreneurs is that they 

are women. A selectionof 

patriarchalmanlymaincommoncommandis the 

structurelump to them in their meanson the way 

totradeachievement. Male memberconsiderit a 

hugerisk finance the venturesprint bywomen 

 Manlyprejudiceis still commonin many part of the state 

yet. Women are 

lookleadingbecausegiftedi.e.feeblewithinevery 

onerespect. In amale dominated society, women are 

not treated equal to men that act as a barrier to 

woman‗s entry intobusiness. 

 Women entrepreneurs have to face a stiff competition 

with the men entrepreneurs who easily involve in the 

promotion and development area and carry out easy 

marketing of their products amongin cooperation the 

preparedareawith their manlycounterpart. Such a 

strugglefinallyresultin the insolvency of 

womenentrepreneurs. 

 Lack of self-confidence, will-power, strong mental 

outlook and optimistic attitude amongst women 

creates a fear from committing mistakes while doing 

their piece ofwork. The relative‘smember with the 

culture isdisinclined to arisenear their 

consumerincrease. 

 Women in India lead a protected life. They are 

smoothtake awayskilled, efficiently not even nor self-

dependent which decrease their ability to 

standriskand fearsconcernedin a tradeunit, 

 The old and outdated social outlook to stop women 

from entering in the field of entrepreneurship is one of 

the reasons for their failure. They are lower a social 

force which restrain them to obtain on and 

attainachievementin thegroundofentrepreneurship 

 Unlike men, women mobility in India is highly limited 

due to many reasons. Lone womenaskdesigned 

forareais immobileappear with uncertainty. Bulkyuse 

involved in preliminary with aventurejoinedwith 

officialdegradingapproachto women compel them to 

provideup their strengthof existingin enterpriseoverall. 

 Women‗s family and personal obligations are 

sometimes a great barrier for succeeding in business 

career. Justlittle women are talentedto 

directequallyresidenceand tradewell, 

devoteadequatemoment to perform everyone their 

responsibilities in main concern. 

 The educational level and family background of 

husbands also influences women participation in the 

field ofenterprise. 
 

Conclusion 

 It exist able tolive said that now we are in a improved 

position in which women contribution in the field of 

entrepreneurship is increasing at a considerable rate. 

Pains are living beingoccupiedon the economy as brought 

undertake of fairness of chance in all sphere to the Indian 

women and lawcertainequivalent rights of contribution in 

supportingcourse and identicalopportunity and human 

rights in learningwithservicebeenact. Althoughsadly, the 

rule sponsor development actions have benefitjust a small 

piece of women i.e. the urban middle classWomen. 

Women sector occupynear 45% of the Indian residents. At 

this moment, efficientsteps are essential to provide 

consumerunderstanding, course and ability 

developmentprograms to women. The position of Women 

entrepreneur in financialgrowth is 

tooindividualconventional and steps are being busy to 

assist women entrepreneurship. Reappearance 

ofentrepreneurship is the require of the hour emphasize on 

calming women stratum of 

population,distributionresponsiveness and 

awarenessamong women to overtake in the 

activityground,making them understand their strength, and 

important place in the culture and the greatpayment they 

be able toconstruct for their trade as well as the complete 
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economy. Womenentrepreneurship should be cast 

properly with industrialmerits and ability to assemble the 

change in trend, challengeoverall markets and also be 

skilled sufficient to maintain and struggle for value in the 

entrepreneurial ground. Buteachresident works with such 

an attitude near regarding the important situationengaged 

by women in culture and accepting their critical role in the 

modern business groundbesides, then extremely soon we 

can pre-estimate our probability of out pounding our 

possessconventional and severeattention process which is 

the leadingdifficulty in our nation‗s increasemethod. 
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Abstract 

 Strategies for encouraging women's business activities may vary greatly depending on what social class the women belong to, or 
how poor they are. Some better-off women have developed conscious strategies for expanding their businesses. This often means that 
they diversify their activities and continue to rely on real or fictional kin to assist them in the business. They are often seen as 
dependents of men, and are subjected to the authority of their fathers, husbands, brothers and community leaders. In many cases, the 
women themselves have internalized ideas about their own subordinate social positions, and have very limited aspirations. Some 
women set up a small business but realize that the costs in terms of reduced prestige and workload are very high and outweigh the 
income benefit. In some cases women start an enterprise, but this is later taken over by their husbands or male family members. At 
times women’s income merely substitutes for men’s spending, instead of meeting family needs, freeing men’s income for their own 
luxury expenditure. Male family members may support women’s economic activities as long as some benefits come into the household 
and women continue doing domestic and reproductive work. However, they can be very hostile to women’s efforts to have more control 
over income, unwilling to take on any increased burden of household duties, and very suspicious of any attempts by women to achieve 
greater independence. Furthermore, women generally tend to be in a narrow range of low-investment, low-profit activities for the local 
market. Poor women also find it even more difficult than men to start small economic activities, even within the same industries and 
markets. Apart from common problems caused by gender biases in society, which create barriers to development of women’s 
entrepreneurship, there is also intense competition between women entrepreneurs themselves. Their enterprise strategies may involve 
alliances with their family members and other women, but many of the more successful enterprises could also be reliant on low wages 
of other women’s labour. These elements also cause a strategy in getting women into entrepreneurship development, from the po int of 
view of women’s economic empowerment and promoting gender equality in the world of work in general. 
Key words: Women entrepreneurs, entrepreneurship growth, Price fixation. 
 

Introduction 

 Women Entrepreneurship Development has been a 

challenge for many industrial publicityactivities in 

Thoothukudi.Entrepreneurship Development Programs 

have not succeeded in carrying desired results.Efforts to 

encourage entrepreneurship through STEP, EDC etc also 

produced with limited results.Equally training women 

entrepreneurship in colleges, directing awareness 

programs has still with the alertness alone unsuccessful to 

go outside taking up entrepreneurial actions.Given this it 

was tried to analyze the pricing policy of women in micro 

enterprises in Thoothukudi which revealed that women 

entrepreneurs mostly recognized to micro scale of 

operation, mostly service and trade, and female and old-

style nature of actions in which women were create since 

long.These women were not able to advantage any formal 

credit and mostly be contingent only on calm praise taking 

away their lion share of profit.Given that popular of the 

women entrepreneurs in the micro rule were pushed to 

assume such works due to their poor economic 

background, who do not have any organization or memory 

to support their stresses to government or any other forms 

to together characterize their problems. 

 
Statement of the Problem 

 A surveyconducted among the womenentrepreneurs 

inThoothukudirevealedthatrawmaterialstockingandmarketin

gwerethe majorproblems oftheirsmallscale units. The lodge 

industries, such as, those involved in making mats and 

carriers, where female employment was very high, 

unsuccessful because of reasonsofshortavailabilityofraw 

materialsandworking capital difficulties. An industry, where 

access is easy because of low practical threshold, is 

considered by overloading of manufacturers and 

subsequently subnormal profits, making it unbearable for 

small organizations to grow significantly (Eugene and 



 
 

 71 Bodhi International Journal of Research in Humanities, Arts and Science 

 

 Vol.4                       Special Issue 1 February 2020            E-ISSN: 2456-5571 

 
Morse, 1965).This is especially true for the women 

entrepreneurs who generally choose low technology and 

low risk projects for their business units. They face 

problems in marketing their products as their resources 

and experiences are limited. Dependence on a limited 

number of customers and single or a limited number of 

products put constraints on their formulation of strategies 

regarding the marketing mix (product, price, place and 

promotion). 

 A close look at the problems of most of the small 

scale units, particularly the women entrepreneurial units, 

reveal the face that the main element of most of the sick 

units is not finance, but marketing. Most of the small scale 

units lack resources to undertake vital tasks,such as 

advertising, sales promotion and establishment of 

distribution channels. Poor sales realization, deflective 

pricing policy, unscrupulous sales / purchase practices 

etc., are cited as the marketing problems leading to 

industrial sickness, assigned reasons for failure of most of 

the small units in the market, to incorrect product selection, 

launching, pricing and sales promotion. 

 
Scope of the Study 

 The present study is a Pricing strategy of the women 

Entrepreneurs. The study offers an extended scope for 

further research with relevance to other areas and also to 

reach wider area of coverage.  

 
Reserch Methodology 

 A Good research work requires a clean and scientific 

methodology, because only through the application of 

correct methodology in selection of sampling techniques, 

appropriate tools of data collection, a well-defined 

conclusion can be drawn on the concept under 

considerations. 

 
Methods Of Data Collection 

 The proposed study will be based both primary and 

secondary data. Together general information and 

secondary data are to be collected from various journals, 

published reports, books, websites etc. 

 
Sample Design 

 Present studies will convenience sampling technique 

to collect details on the respondents. Although 80 

respondents are to be interviewed on the basis of the 

structured interview schedule. 

 
Geographical Coverage 

 For the purpose of this study the Thoothukudi was 

selected as a geographical study. 

 
Tools for the Study 

 For the present study a questionnaire is prepared. It 

was prepaid in vernacular language.The classification 

tables were taken as such for analyzing the data simple 

percentage analysis and weighted arithmetic average 

methods were made. For analyzing the factors influencing 

the level of satisfaction of likert type of weighted data 

scaling technique used. 

 
Field Work 

 Respondents were contacted while they were in their 

places. They were interviewed with the help of 

questionnaire. 

 
Limitations of the Study 

 This study covers only Thoothukudi area. The results 

of this study will not be generalized of other area. Due to 

time constraints we have selected only 80 respondents 

were taken. 

 
Study Period 

 The study was made during the months of December 

2017 to March 2018. 

 
Results of the Study 

 The Analysis is being carried out on the basis of the 

survey conducted regarding pricing strategy of women 

entrepreneur. Each question in the questionnaire is 

analyzed individually, sufficiently tabulated and presented 

graphically. The sample size of the data collected is 80. 

 
Age of Women Entrepreneurship 

 Age is the determining factors of employment. So the 

age of the women play a vital role in the kind ofworkthey 

do. 
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Table No.4.1Age of Women Entrepreneurship 

S. 

No 

Age 

Group 

No. of 

Respondents 
Percentage 

1. 20-30 20 25 

2. 30-40 28 35 

3. 40-50 24 30 

4. Above 50 8 10 

Total 80 100 

Source: Primary Data 

 The above table depicts that 35 percentage of the 

respondents belongs to the age group of 30-40 years, 30 

percentage of the respondents belongs to the age group of 

40-50 years, 25 percentage of the respondents belongs to 

the age group of 20-30 years. 
 

Marital Status  

 The Marital Status of the women plays a vital role in 

pricing strategy of women entrepreneurs. 
 

Table No.4.4Marital Status wise classification of 

respondents 

S. 

No 

Marital 

Status 

No. of 

Respondents 
Percentage 

1. Married 68 85 

2. Unmarried 12 15 

Total 80 100 

Source: Primary Data 

 The above table shows the classification respondents 

by their marital status 85 percent (68) of the respondents 

are comes under the married group and the remaining 15 

percent (12) comes under the unmarried group. 
 

Education Wise Classification of Respondents 

 Educational plays a vital role in transforming the 

cultural, social and political nature of any society. The 

educational depends up on the income level of the 

entrepreneur.  
 

Table No.4.5Education Wise Classification of 

Respondents 

S. 

No 

Educational 

Qualification 

No. of 

Respondents 
Percentage 

1. Literate 20 25 

2. School Level 32 40 

3. Degree 12 15 

4. Professional 16 20 

Total 80 100 

Source: Primary Data 

 The above table shows that out 80 respondents 40 

percent (32) of the respondents have studied up to school 

level, 25 percent (20) of the respondents are literate, 20 

percent (16) of the respondents have completed up to 

professional course 

 
Monthly Income Wise Classification of Respondents 

 The income of an individual may depend upon his 

personal background, individual abilities, education and 

social status. It is evident from the following table. 

 

Table No.4.6Monthly Income wise Classification of 

Respondents 

S. 

No 

Monthly 

Income 

No. of 

respondents 
Percentage 

1. 
Less than Rs. 

15000 
12 15 

2. 
Rs.15000 – 

Rs. 20000 
56 70 

3. 
Rs. 20000 – 

Rs 25000 
8 10 

4. 
Above Rs. 

25000 
4 5 

Total 80 100 

Source: Primary Data 

 The table depicts that 70 percent (56) of the 

respondents have earned up to Rs. 15000 – Rs. 20000, 15 

percent (12) of the respondents have earned a monthly 

income of Less than Rs. 15000, 10 percent (8) of the 

respondents have earned a monthly income of Rs. 20000 

– Rs. 25000. 

 
Nature of Family  

 The natures of family type of the respondents play a 

vital role in fixing the pricing strategy. 

 
Table No.4.7Nature of family 

S. 

No 

Nature of 

Family 

No. of 

Respondents 
Percentage 

1. Joint Family 32 40 

2. 
Nuclear 

Family 
48 60 

Total 80 100 

Source: Primary Data 
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 It is a clear from the above table reveal that 60 

percent (48) of the respondents live in a nuclear family and 

40 percent (32) of the respondents in a joint family. 

 
Nature of Entrepreneurship  

 From the following table presents the nature of 

entrepreneurship like soletradership and partnership. 

 
Table No.4.10Nature of Entrepreneurship 

 

S. 

No 

Nature of 

Entrepreneurship 

No. of 

respondents 
Percentage 

1. Sole Trader 28 35 

2. Partnership 52 65 

Total 80 100 

Source: Primary Data 

 The above table illustrates that 65 percent (52) of the 

respondents belongs to partnership firm business and 35 

percent (28) of the respondents belongs to sole-trader 

form of business. 

 
Type of Business 

 The following table explains the type of business 

which is carrying over by the respondents. 

 
Table No.4.11Types of Business 

S. 

No 

Type of 

Business 

No. of 

respondents 
Percentage 

1. Textile 20 25 

2. Cool Drinks 4 5 

3. Grocery 28 35 

4. Dairy Farm 16 20 

5. Stationary 4 5 

6. Other 8 10 

Total 80 100 

Source: Primary Data 

 The above table tells that 35 percent (28) of the 

women entrepreneur carry on grocery business, 25 

percent (20) of the respondents doing textile business 20 

percentage (16) ofthe respondentsgo for dairy farming 

activities. 

 

Amount of Investment 

 The amounts regarding the investment were 

presented in the table. 

Table No.4.15Amount of Investment 

S. 

No 

Amount of 

Investment 

No. of 

Respondents 
Percentage 

1. 
Less than Rs. 

50000 
36 45 

2. 
Rs 50000 – Rs 

100000 
28 35 

3. 
Rs. 100000 – 

Rs.150000 
12 15 

4. 
Above Rs. 

150000 
4 5 

Total 80 100 

Source: Primary Data 

 From the above table shows that 45 percent (36) of 

the respondents have invested less than Rs. 50000, 35 

percent (28) of the respondents have invested Rs. 50000 – 

Rs. 100000 in the business, 15 percent (12) of the 

respondents have invested Rs. 100000 – Rs. 150000 in 

their business. 

 
Mode of Investement 

 There are different source of investment the details 

regarding the mode of investment were collected and 

presented. 

 

Table No.4.16Mode of Investment 

S. 

No 

Mode of 

Investment 

No. of 

Respondents 
Percentage 

1. Owned Capital 28 35 

2. 
Borrowed 

Capital 
52 65 

Total 80 100 

Source: Primary Data 

 The above table shows that out of 80 respondents 52 

percent (65) of the respondents invested their capital 

through borrowed funds and 35 percent (28) of the 

respondents have commenced their business with their 

owned capital. 

 

Product Price Level 

 The following table explains the basis of fixing the 

product price level.  
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Table No.4.22 Product Price Level 

S. 

No 

Product Price 

Level 

No. of 

Respondents 
Percentage 

1. 
Cost of 

Production 
16 20 

2. 
Demand for the 

Product 
24 30 

3. 
Competitor‘s 

Price 
28 35 

4. 
Consumer 

Paying capacity 
12 15 

Total 80 100 

Source: Primary Data 

 The above table explain that 35 percent (28) of the 

respondents determine the price level through competitors 

price level, 30 percent (24) of the respondents determine 

the price according to the demand for the product, 20 

percent (16) of the respondents fix the price level 

depending upon the cost of production. 

 
Refixing Price Level 

 The price level may be re-fixed according to the wish 

of the entrepreneur. 

 
Table No.4.24 Re-fixing Price Level 

S. 

No 

Re-fixing 

Price Level 

No. of 

Respondents 
Percentage 

1. Yearly Once 20 25 

2. Yearly Twice 32 40 

3. Others 28 35 

Total 80 100 

Source: Primary Data 

 The above table explains the frequency of re-fixing 

the product price levels. 40 percent (32) of the 

respondents re-fixing the price level twice in a year, 25 

percentage (20) of the respondents re-fixing the price level 

at yearly once and 35 percentage (28) of the respondents 

re-fixing the price level through other means. 

 
Possible Cases to Reducing your Product Price Level 

 The possibility cases regarding the reduction of price 

level is tabulated. 

 

Table No.4.27Possible cases to Reducing your 

Product Price Level 

S. 

No 

Product 

Price Level 

No. of 

Respondents 
Percentage 

1. Possible 76 95 

2. Not Possible 4 5 

Total 80 100 

Source: Primary Data 

 The above table shows that the possibility of 

reduction of product price level. 95 percent (76) of the 

respondents says that there is a possibility of reducing the 

product price and 5 percent of the respondents says that 

there is no possibility of reducing the price level of the 

product. 

 
Level of Satisfaction 

 The level of satisfaction may differ from one person to 

another. According to the pricing strategy of the women 

entrepreneurs the satisfactory level may differ. It is 

tabulated in the following table. 

 
Level of satisfaction 

 The following weights were allotted. Highly satisfied 5, 

Satisfied 4, Neutral3Dis satisfied 2 Highly dis satisfied 1. 

The results are shown in the following table 

 

Table 4.29 Level of Satisfaction Likert type Weighted Data 

S.No Particulars H.S S N D.S H.D.S Total W.S.S Rank 

1. Competitors Offer 80 128 24 24 8 264 3.47 IV 

2. Fall in Sales 60 112 48 32 4 256 3.37 V 

3. Excess Stock 40 144 24 40 4 252 3.32 VI 

4. Ready cash offer 80 160 12 16 8 276 3.63 II 

5. Quantity discount 100 112 12 40 4 268 3.53 III 

6. Seasonal 80 160 36 8 4 288 3.79 I 

Source: Primary Data 
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 The above table explains the main reasons for 

reducing the product price level is ―seasonal basis‖ and it 

is followed by ―Ready cash offer‖, ―Quantity discount‖, 

―Competitors Offer Discount‖. 

 

Level of Job Satisfaction Reasons 

 Job satisfaction is very much necessary for an 

employee. Hence the details the job satisfaction is 

collected in presented in the table. 

 

Table 4.32Reasons for Job Satisfaction Level of Likert type Weighted Data 

Attributes H.S S N D S H DS Total Weighted score Rank 

Good Profit 120 64 24 40 12 260 3.42 IV 

Comfortable Job 120 128 12 16 8 284 3.73 II 

Field Knowledge 140 128 12 16 4 300 3.94 I 

More rest house 40 48 24 80 8 200 2.63 VI 

Low risk 40 160 24 32 4 260 3.42 IV 

Flexibility 20 96 60 40 8 224 2.95 VII 

Investment 60 176 12 16 8 272 3.57 III 

Source: Primary Data 

 

The above table exhibits that main reasons for 

satisfying the job is ―field knowledge‖, it is followed by 

―comfortable job‖, ―Investment‖, ―Good Profit‖ & ―Low risk‖, 

―More rest house‖ and ―Flexibility‖. 

 

Findings, Suggestions and Conclusion 

Introduction 

 This study was carried out with the specific objective 

of identifying the entrepreneurial behavior of business in 

Thoothukudi. This chapter consists of findings suggestions 

and conclusion. 

 
Findings 

1. 35 percent of the respondents belong to the age 

group of 30-40 years. 

2. 85 percent (68) of the respondents are comes under 

the married group. 

3. 40 percent (32) of the respondents have studied up to 

school level. 

4. 70 percent (56) of the respondents have earned up to 

Rs. 5000 – Rs. 10000. 

5. 65 percent (52) of the respondents belongs to 

partnership firm business. 

6. 35 percent (28) of the women entrepreneur carry on 

grocery business. 

7. 45 percent (36) of the respondents have invested less 

than Rs. 50000. 

8. 35 percent (28) of the respondents determine the 

price level through competitors‘ price level. 

9. 40 percent (32) of the respondents re-fixing the price 

level twice in a year. 

10. The main reasons for reducing the product price level 

is ―seasonal basis‖ and it is followed by ―Ready cash 

offer‖, ―Quantity discount‖, ―Competitors Offer 

Discount‖, ―fall in Sales‖ and ―Excess Stock‖. 

11. 95 percent (76) of the respondents were satisfied. 

12. Main reasons for satisfying the job is ―field 

knowledge‖, it is followed by ―comfortable job‖, 

―Investment‖, ―Good Profit‖ & ―Low risk‖, ―More rest 

house‖ and ―Flexibility‖. 

 
Suggestions 

 Government should arrange exhibitions on quarterly 

or annual basis to promote the work of women 

entrepreneurs in the rural areas as this will provide 

them a platform where they can bring their work on 

scene. 

 Government should train the employees who work in 

the micro financial institutions as to how to deal with 

the customers and tell them the benefits of the 

scheme. 

 Government should do extensive advertisement 

campaigns to promote the work of these women not 

only with in the country but also at the international 

level. 
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 Awareness should be created among these women 

as to how they gain success in their business by 

getting proper education skill. 

 Society should not only support but also encourage 

such women who are source of pride for the nation. 

 

Conclusion 

 The employment sectors are segregated with regards 

to gender, and this seems to have spilled over to the 

entrepreneurial scene, resulting in male- and female-

dominated sectors. This in turn can be argued to affect 

pricing strategy of women entrepreneurs‘ and future 

entrepreneurial opportunities and in the selection of 

appropriate sectors in which to start new ventures. 

However, these segregated sectors also provide a useful 

context within which to understand women‘s 

entrepreneurial identities. The active participation of both 

governments to promote women entrepreneurship as part 

of their economic agenda is also expected to have a 

positive effect. This political discourse will have an effect 

on society‘s perception of the women entrepreneurship 

phenomenon, and the level of social legitimacy and 

normative support women entrepreneurs receive in both 

contexts. This should in turn positively impact potential 

entrepreneurs aspiring to engage in entrepreneurial 

activities. 
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Abstract 

 Women constitute around half of the total world population. So is in Indian also. They are therefore, regarded as the better half of 
the society. In traditional societies, they were confined to the four walls of house performing household activities. In modern societies 
they have come out of the four wall to performing exceedingly well in different spheres of activities likes academics, politics, 
administration, social work and so on. Now, have started plunging into industry also and running their enterprises successfully. 
Therefore, white discussing on entrepreneurial development, if seems in the fitness on the context to study about the development of 
women entrepreneurs in the country. 
Keywords:Women Entrepreneurs, Problems, Attitude of women entrepreneurs. 

 

Introduction 

 All business owners face certain challenges, but 

women, because of the genders, often have additional 

challenges and obstacles than their male peers. Working 

women who have children experiences even more 

demands on time, energy and resources. But this does not 

mean women are less successful than men in fact, 

statistics show that women are starting business at more 

than twice the rate of male-majority-owned business. The 

growing success rate of women entrepreneurs showed 

that they are resourceful, and able to succeed, despite the 

odds. 

 
Problems ofWomen Entrepreneur 

Personal Problems 

 Numbers of personal problems were highlighted by 

selected women entreprencurs.they have to face their 

personal problems at their own level, in the course of 

starting, running and developing their own business. Most 

of these problems are arise because of their womanhood. 

These problems have gender dimensions. 

 
Problem of Limited Liberty in Home 

 Limited liberty in home is another important problem 

of selected women entrepreneurs. Majority of the selected 

women entrepreneurs were economically dependent on 

husband/ parents before starting their enterprise. They 

established enterprise with support of their 

parents/husband. Most of them, initial capital also invested 

from parents/husband‘s income. Due to this approval of 

parents/husband in the necessary condition for their each 

and every decision. 

 
Problems of Limited/No Property 

 Majority of the selected women entrepreneurs have 

no/limited property. While sanctioning the loan bank official 

demanding consent of their husband, parents or family 

members because women alone are unable to give 

sufficient collateral security to bank. Without consent of 

husband or parents or other family members they are not 

able to create the funds from bank or financial institutions. 

 
Social Problems  

 The basic problem of women entrepreneurs is that, 

they are women. The status of women in Indian is an 

illustration of paradox. Theoretically and legally they are 

equal but practically they are far away from men. Women 

are still considered to be interior to men in Indian. Majority 

of the selected women entrepreneurs are facing the 



 
 

 78 Bodhi International Journal of Research in Humanities, Arts and Science 

 

 Vol.4                       Special Issue 1 February 2020            E-ISSN: 2456-5571 

 
problems of wrong attitude and narrow vision of the society 

against them.  

 
Problem of Male Domination 

 The ‗male domination‘ in the society is one of the 

major problems for women entrepreneurs. In male 

dominated society women are not treated equal with men. 

Male superiority ego complex creates hurdles in the way of 

successful women entrepreneurs. Having male superiority 

ego complex, men, officials, merchants, commission 

agents give bias treatment to them. 

 
Problem of Indifferent Attitude of Society 

 The selected women entrepreneur has faced the 

problems of indifferent attitude of society towards them. 

The narrow vision society is yet not ready to accept 

women as entrepreneurs. 

 
Problem of Limited Liberty in Society 

 Limited liberty in society is one of the problems of 

women entrepreneurs. Due to orthodox customer and 

traditions, women entrepreneurs have many social 

barriers, so they cannot flourish freely in their 

entrepreneurial career. 

 
Production Problems 

 Goods and services are produced in manufacturing 

and services industry. Production requires co-ordination of 

number of activities create number of problems. 

Production problems decrease the quantity and quality of 

product and increase the cost of product. It also affects the 

efficiency of workers and machinery. 

 
Problem of Power Shortage  

 Majority of the selected women entrepreneurs are 

facing problem of power shortage. Due to power 

shortage/cutting 2 to 4 hours per day machinery and 

workers are remained idle. This problem is very serious in 

rural area as compared to urban area.  

 
High Cost of Technology Acquisition 

 High cost of technology acquisition is also one of the 

important production problems facing by women 

entrepreneurs. Due to high cost, the small-scale 

entrepreneurs are not able to use recent technology in 

production. Some selected women entrepreneurs 

expressed their inability to keep pace with recent 

technology due to lake of information and knowledge of 

recent technology. Some of them gave the reason that, 

now a day the technology is changing fast. 

 
Marketing Problems   

 Marketing of product is another big problem faced by 

the women entrepreneurs. Marketing is the backbone of 

the small-scale women enterprises. Today‘s technically 

developed era, it is not difficult to produce good but it is 

difficult to market it. Marketing is the key factors which 

determine the success of enterprise and produce quality 

products but if they are unable to market it, they cannot be 

called as a successful enterprise. 

 
Problem of Collection of Payment 

 Collection of payment is the second major marketing 

problem of the women entrepreneur. Majority of the 

selected women entrepreneurs told that, marketing of their 

product is a great and problem and even when marketed, 

the returns do not easily come in the form of payment. 

They take long time. It creates great hardship in the 

repayment of loan on time. 

 
Lack of Advertisement 

 Lack of sufficient and effective advertisement is also 

the impotent problem of women entrepreneurs. Near about 

50 per cent of the selected women entrepreneurs have not 

used any media of advertisement. Only few women 

entrepreneurs used modern advertisement median like 

T.V., Radio. The reason is that the high cost of 

advertisement is not bearable to small-scale enterprises. 

 
Other Problems 

 Some selected women entrepreneurs stated the 

problems like, lack of information of changing market, new 

marketing techniques and skills, slackness in demand, 

different attitudes of customer, lack of travelling mobility 

and poor marketing efforts is also the marketing problems 

of women entrepreneurs.  

 
Financial Problems 

 Financial problem is the major problem faced by the 

women entrepreneurs. The selected women entrepreneurs 

find it difficult to get the required loan in required time 

because of indifferent attitude of bank officials towards 
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women entrepreneurs. The another financial problem is all 

bakes insist on collateral security and margin money but it 

is difficult to provide it because in our male dominated 

society women have no or limited property. Lake of 

information about financial schemes for women 

entrepreneurs. Majority of the entrepreneur are not using 

any costing methods. They do also not know the 

systematic account keeping. They are not aware of 

financial management. Some selected women 

entrepreneurs complained that, the rate of interest is high 

which is not affordable to them. High cost of production, 

collection of payment, high rate of bad debts, delay in 

getting financial assistance are also the financial problems 

of women entrepreneurs. 

 
Human Resource Problems 

 Efficient management of human resources is an 

important factor in determining the growth and 

development of business enterprise. The efficiency and full 

utilisation of other factors of production depends upon the 

efficiency of personnel factor. During the course of the 

data collation the selected women entrepreneurs state 

number of personnel problems. Most of them facing the 

problems of labour absenteeism and turnover. The rate of 

absenteeism and turnover is more in women labour than 

men labour. It may be due to the role of women as 

housewife and employee and change in the native place 

due to marriage respectively.  

 
Problems of Government Assistance 

 Both state and central Government are implementing 

various assistances schemes for the development of 

women entrepreneurs are facing many problems and 

difficulties in availing these government said that, the 

government assistance is not adequate for them, 

particularly at the time of staring the enterprise. They 

complained about the procedure of obtaining government 

assistance as the procedure of obtaining government 

assistance is very complicated and time consuming. It 

requires large amount of paper formalities of paper 

formalities. Lack of information about government 

assistance schemes and facilities is also the problem of 

women entrepreneurs.  

 Some selected women entrepreneurs complained of 

harassment by government officials. They said that, the 

government officials are not honest and co-operatives. 

They are corrupted and exploitative nature. Indifferent and 

negative attitude of the government officials is also one of 

the problems of women entrepreneurs in availing 

government assistance. They discourage to women 

entrepreneurs. 

 
Some of the Other Problems Faced by Women 

Entrepreneurs 

 Socio-Cultural Barriers  

 Market- Oriented Risks 

 Discrimination 

 Motivational Factors  

 Missing Networks 

 Male- female competition 

 Raw material Problems 

 Problem of skilled manpower 

 Delays in promotional procedures 

 Lack of business information and experience 

 Heavily involved in family problems 

 Lack of training 

 Limited mobility 

 Lack of managerial skills  

 Lack of Access to Technology and a few others. 
 
Some of the Steps that can be taken to Solve the 

Problems of WomenEntrepreneurs are as follows 

Finance Cells  

 Special calls to provide easy finance to women 

entrepreneurs should be created in all commercial banks 

and financial institution. These cells should be managed by 

women,. Efforts should be made to provide finance at the 

level and at concessional rates of interest. 
 

Marketing Co-operatives  

 Such co-operatives would pool the output of women 

entrepreneurs and sell the same in Indian and abroad. 

They can eliminate the middlemen and fetch better prices. 

Central and state government should give priority to 

women entrepreneurs while buying their requirements. 
 

Supply of Raw Materials 

 Scarce and imported raw materials should be made 

available to women entrepreneurs on priority basis. A 
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subsidy may also be given to make their products cost 

competitive. 

 
Training  

 Women entrepreneurs require training in various 

aspects of entrepreneurship. Part time training facilities 

would be more convenient. 

 
Social Support 

 The support of family, neighbours and women 

association is essential to encourage and assist women 

entrepreneurs. Self-help ground can be a great support 

system. 
 

Conclusions 

 Now a days, Women facing lot of challenges and 

Problems in the society as well as working Environment 

and Family also. Women is a gifted of god. While, treating 

as a women in the esteemed level society that nation is 

bright culture oriented. women only adjust the environment 

and adopt the family situations, Working Environment, Be 

Safe culture, Be Aware of safeguard Measures. 
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Abstract 

 Small aim is a Crime, have a great Aim is a great saying by DR. APJ. Abdul Kalam. The journey of a thousand miles begins with a 
single step, likewise a journey of an entrepreneur is through flip-flops. A fresh start of starting a business is not an easy task. 
Entrepreneur is the innovators of new business. They are a person of very high aptitude whose pioneers change, possessing 
characteristics found in only a very small fraction of the population. Entrpreneur is one who wants to work for himself or herself. First 
generation entrepreneurs are those who do not possess any entrepreneurial background. This study is focused on challenges faced by 
first generation entrepreneurs. It also focuses on strength, weakness and schemes formulated for first generation entrepreneurs. 
Keywords: Entrepreneur, First generation, Challenges, strength, weakness 

 

Introduction 

 The entrepreneur is often seen as an innovator, a 

designer of recent ideas and business processes. The 

folks that create, launch, organize and manage in new 

business and take the danger of business 

ownership.Entrepreneurship is that the process of 

designing, launching and running abrand new business, 

which is usually initially a little business. The folks that 

create these businesses are called entrepreneurs. First 

generation entrepreneur are those that won‘t get any aid 

but use their innovation and make any own way of 

business and reach life .First generation entrepreneur 

means someone who hails from a family to line up or start 

his own industry or involved in trade legally, within the 

name of entrepreneur and doing the business as first in his 

family and in no way, nobody of his member of the family 

has been involved within the same to date.Entrepreneurs 

face many challenges in today‘s competitive business 

world. 
 

Objectives 

 To study the challenges faced by thefirst generation 

entrepreneurs 

 To analyze the major strength and weakness of first 

generation entrepreneurs 

 To study the schemes formulatedfor first generation 

entrepreneurs 

 To know the impact of first generation entrepreneurs 

in economic development 
  

Methodology 

 Secondary data was collected through various 

websites and articles available on the internet. 
 

Review of Litreature 

 Francis T. (2003) did a contemporary research in 

entrepreneurial ethics. He investigated the kinds of ethical 

dilemmas faced by entrepreneurs. The findings showed 

that first generation entrepreneurs face uniquely complex 

moral problems related to basic fairness, personnel and 

customer relationships etc. To stabilize the business, they 

have to get rid of these issues. 

 Baumol W. (1986) conducted a study to observe the 

impact of entrepreneurship on the economic development 

of the nation. The empirical evidence suggests that 

entrepreneurship has been a key to growth in production 

and per capita income. It helps to attain a sustainable 

growth in the society. The ecosystem plays a great role in 

motivating entrepreneurs. 
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Challenges Faced by First Generation Entrepreneurs 

No Prior Experience of Doing Business 

 As the name suggests, first-generation entrepreneurs 

are the primary within the history of their family who dive 

into the ocean of doing business on their own. Hence they 

get very less advice from their closest and most 

guaranteed. They could have gained some industry 

experience by working for few years, however starting or 

running own business could be a completely different ball 

game altogether, and in contrast to in jobs where their 

boss and seniors mentor them, there may be nobody to 

guide them for quite a while. 
 

Financial and Legal Complexities 

 First-generation entrepreneurs are the first within the 

history of their family who dive into the ocean of doing 

business on their own. Hence they get very less advice 

from their closest and most guaranteed people. They 

may have gained some industry experience by working for 

few years, however starting or running own business can 

be a very different ball game altogether, and in contrast to 

in jobs where their boss and seniors mentor them, there is 

also nobody to guide them for quite an while.  
 

Building Strong and Retaining them for Sufficient time 

 Every entrepreneur wants to possess a good team 

but they face challenges like that they can't pay employees 

much and in those difficult times they may not be ready 

to pay employees regularly. The skilled and talented 

professional is trying to find an enormous brand, fat salary, 

bright and secure future from day one. First-generation 

entrepreneurs face difficulties to pitch his or her idea and 

philosophy to team in order that they're able to work 

and stick with them even once they aren't offering the team 

what established companies would offer such 

professionals. 
 

Strapped Budget for Marketing 

 Even though income is fine, entrepreneurs many 

an times never have enough in their budget to plug their 

company to its full potential. The key's to prioritize 

marketing efforts. Spend money on proven marketing 

techniques that are bound to work rather 

than experimenting with other marketing methods. Instead 

of trying to become a giant corporation overnight, i 

counsel first-generation entrepreneurs to specialize in their 

initial core customers. While finding new customers, 

constantly strive to deliver remarkable quality to those 

customers you already serve. Word-of-mouth will spread, 

and more customers will come trying to find you. Your 

business will grow slow and steady, and you‘ll be able 

to solve problems while they‘re small. 

Self Doubt 

 While entrepreneurs discussed their business idea 

with family, expectations are surely to follow. Now once 

they start facing external challenges and 

if they're internally not well settled, then they'll themselves 

be a challenge to handle. First generation entrepreneurs 

must be cool headed, strongly determined and 

verydependent on their work. 
 

Strength of First Generation Entrepreneurs 

1. They are Innovative 

 Most entrepreneurs think that their ideas are 

innovative after they start their business, but whether or 

not they honestly are will dictate the future success or 

failure of their business. One in all the most 

important barriers to innovation is that the refusal to 

acknowledge that your idea is already out there – and 

possibly being done better by somebody else. True 

innovation comes from taking the kernel of your idea and 

standing it up against your competitors to work out if if can 

really give them a endure their money. 

2. They Are not Afraid to require an opportunity 

 Being an entrepreneur isn't for the faint of heart, but 

the phrase ―if you build it they'll come‖ mentality doesn‘t 

always work either. It takes a balance of solid planning and 

research to justify making those leaps of religion. 

3. They’re Willing to figure Hard 

 Some people become entrepreneurs because they 

think that being your own boss means having the ability to 

try to to whatever you wish – go over. While 

technically you'll do whatever you wish after you own your 

own business, to achieve success you would like to 

require to figure hard to try to to the items required to grow 

your business. There‘s no fixture for business success and 

overnight success is sometimes the results of plenty of 

sleepless nights. 
 

Weakness of First Generation Entrepreneurs 

1. Biased perspective on the business 

 Once you are working for months on the 

identical project you become so absorbed by it that you 

simply lose the attitude and will start taking some bad 

decisions. Take the time to step back every now then and 

also elicit external feedback. 
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2. Bad Time Management 

 Working 14 hours on a daily basis isn't such a 

good idea. Doesn‘t mean you get more things done. 

Different people are productive at different times of the 

day, also it slow management techniques work for a 

few people and not most for others. But if you're 

employed over 8-9 hours on a daily basis, consider 

changing some habits. 

3. Hesitance to Delegation 

 When you start a business and you have not got 

worked for any multinational company as a manager of a 

team, it's quite common that you simply would be hesitant 

to delegate work to others. But unless you wish to be a 

one man orchestra you may need to pass though it. 
 

Impact of First Generation Entrepreneurship in 

Economic Development 

 Entrepreneurs boost economic process by introducing 

innovative technologies, products, and services. The 

only largest negative impact of entrepreneurs on an 

economy is that the plundering of resources, which 

could have a disastrous effect on the environment. While 

such negative impacts are mitigated to some extent in 

developed economies due to the enforcement of 

environmental protection standards and regulations, this 

could be not the case in developing economies. Further 

entrepreneurship requires a specific degree of business 

knowledge and understands how, without which 

entrepreneurial ventures can often fail, which could also 

cause many financial hardship that in extreme cases can 

even cause destitution. Job creation, reduction in 

unemployment levels, increased competition, opening new 

markets, increasing productivity, foreign income generation 

and poverty alleviation are a number of the positive 

impacts that entrepreneurs wear an economy. 
 

Schemes for First Generation Entrepreneurs 

 To assist the primary generation entrepreneur who 

are unemployed educated youth, the govt. of state have 

formulated a replacement Scheme called NEW 

ENTREPRENEUR CUM ENTERPRISE DEVELOPMENT 

SCHEME (NEEDS) within which educated youth 

would be entrepreneurial training in conceiving, planning, 

initiating and launching of a producing or Service 

enterprise successfully. 

 The scheme is promoted by the directorate of 

industries and commerce (DIC), Government of State. 

 The objectives of the scheme are to produce 

educated youth with opportunities for 

entrepreneurship by providing capital and interest. 

 Entrepreneurs starting their business as a 

proprietorship or partnership are eligible for the 

subsidy under the NEEDS scheme. 

 All entrepreneurs within the age of 21 – 35 are eligible 

under the general category. 

 Educational qualification of NEED scheme can be any 

degree,diploma,ITI,vocational training from 

recognized institutions. 

 

Findings 

1. First generation entrepreneurs, they do not utilize the 

opportunities properly. 

2. First generation entrepreneurs when they come 

across triumph and diaster they should treat both 

imposters just the same. 
 

Suggestions 

1. An entrepreneur must possess the ability to see what 

others cannot see. While others see problems, an 

entrepreneur must see opportunities. 

2. To overcome the challenge of raising capital, an 

entrepreneur must develop the ability to sell their idea 

and vision to potential investors. 

3. An entrepreneur is to make sure that their team sees 

the future as the entrepreneur see. 

4. To find out an efficient location that has a rapidly 

growing population, good road network and other 

amenities at a good place. 

5. In order to overcome negative mindsetan 

entrepreneur should empower himself by reading 

inspirational articles, successful stories, great books, 

movies etc. 
 

Conclusions  

 The present study is conducted to analyze the 

entrepreneurial challenges, strength and weakness of first 

generation entrepreneur. Behind every successful man, 

there are a lot of unsuccessful years .Likewise becoming a 

successful entrepreneur is not so easy, and for first 

generation entrepreneur it is even tougher. No matter what 

ups and swings, they come across, they have to face it 

and become a successful entrepreneur. 
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Abstract 

Intellectual Property alludes to scholarly creative mind of an imaginator. Physical and Intellectual effects is an impalpable resource of an 
individual. Intellectual Property Rights (IPR) are the select rights given to the makers for their manifestations. Basic sorts of Intellectual 
Property Rights are licenses, copyrights, trademarks, modern condescends, land signs, exchange privileged insights, format structures 
for their scholarly thoughts. Intellectual Property Rights give a consolation to the maker to build up his own creation to impart their 
insights for the improvement of the general public. The essential point of the IPRs is to address the difficulties in the improvement like 
falling destitution, motivating financial development, showing signs of improvement wellbeing status by giving drugs to poor people, 
improving the best approach to training. Despite the fact that IPRs give motivating force to the imaginator or the maker it will prompts a 
challenge in the field of creation or a type of a syndication implemented by the state. 
Keyword: Intellectual Property Rights, Monopoly, Economic Growth.  

 

Introduction  

 Intellectual property is the result of the human 

keenness including imagination ideas, creations, 

mechanical models, trademarks, melodies, writing, 

images, names, brandsetc. Intellectual Property Rights 

don't vary from other property rights. They permit their 

proprietor to totally profit by his/her item which was at first 

a thought that created and solidified. They additionally 

entitle him/her to keep others from utilizing, managing or 

altering his/her item without earlier consent from him/her. 

He/she can in reality legitimately sue them and power 

them to stop and make up for any harms. 

 
Meaning of IPR  

 Intellectual property can be characterized as 

developments of the psyche, advancements, scholarly and 

aesthetic work, images, names and pictures utilized in 

business. The target of IP assurance is to empower the 

imagination of the human brain to serve all and to 

guarantee that the advantages emerging from abusing a 

creation advantage the maker. This will support inventive 

action and give financial specialists a sensible profit for 

their interest in research and development. IP engages 

people, endeavors, or different elements to prohibit others 

from the utilization of their manifestations. IP enables 

people, ventures, or different elements to bar others from 

the utilization of their manifestations without their consent. 

According to Article 2 of the WIPO (World Intellectual 

Property Organization) – Central Organization for the 

insurance of Intellectual Property Laws and the master 

association of the UN, Intellectual Property will incorporate 

the rights identifying with scholarly, aesthetic and logical 

works, creations in all fields of human undertaking, logical 

revelations, mechanical structures, trademarks, 

administration imprints and business names and 

assignments, security against out of line rivalry, and the 

various rights coming about because of scholarly 

movement in the modern, logical, abstract or logical fields. 

 
History of IPR 

 IPR is anything but another idea. It is accepted that 

IPR at first began in North Italy during the Renaissance 

time. In 1474, Venice gave a law controlling licenses 

insurance that allowed a restrictive ideal for the proprietor. 

The copyright goes back to 1440 A.D. when Johannes 

Gutenberg imagined the print machine with 

replaceable/moveable wooden or metal letters. Late in the 

nineteenth century, various nations felt the need of setting 

down laws managing IPR. All inclusive, two shows 

comprising the reason for IPR framework worldwide had 

been marked; Paris Convention for the Protection of 

Industrial Property (1883) Berne Convention for the 

Protection of Literary and Artistic Works (1886). 
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Objectives 

 To make open mindfulness about the advantages of 

Intellectual property among all segments of society.  

 To invigorate the creation and development of 

licensed innovation by embraced pertinent measures.  

 To have solid and powerful laws as to IP rights, 

reliable with universal commitments.  

 To modernize and reinforce IP organization.  

 To catalyze commercialization of IP rights. 

 To reinforce the authorization and adjudicatory 

instruments for fighting IP infringement and to 

advance mindfulness and regard for IP rights.  

 Limit improvement by reinforcing and growing HR, 

organizations for preparing, research and aptitude 

working in IP. 

 
Nature 

 Regional: Any protected innovation gave ought to be 

settled by national laws. For what reason is it an issue? 

Since licensed innovation rights have one trademark which 

other national rights don't have. In responsibility for 

property of unflinching properties, issues of cross outskirts 

are not plausible. Yet, in scholarly properties, it is normal. 

A film made in Hollywood can be seen in different nations. 

The market isn't just the neighborhood one yet additionally 

global. On the off chance that a plan in China is imitated by 

someone else in France which law would be appropriate?  

 Giving a restrictive right to the proprietor: It 

implies others, who are not proprietors, are denied from 

utilizing the right. Most protected innovation rights can't be 

executed practically speaking when the proprietor got 

selective rights. A large portion of them should be tried by 

some open laws. The maker or creator of a licensed 

innovation appreciates rights natural in his work to the 

rejection of any other individual.  

 Assignable: Since they are rights, they can clearly be 

doled out (authorized). It is conceivable to put a division 

between licensed innovation rights and the material item in 

which the work is encapsulated. Protected innovation can 

be purchased, sold, or authorized or contracted or 

appended.  

 Autonomy: Distinctive protected innovation rights 

subsist in a similar sort of article. Most protected 

innovation rights are probably going to be epitomized in 

objects.  

 Subject to Public Policy: They are powerless 

against the profound encapsulation of open approach. 

Protected innovation endeavors to save and discover 

satisfactory compromise between two contending 

interests. From one viewpoint, the licensed innovation 

rights holders require satisfactory compensation and then 

again, shoppers attempt to devour works absent a lot of 

burden. 

 Distinct (Fragmentation): A few people may have 

legitimately shielded interests developed from a solitary 

unique work without influencing the enthusiasm of other 

right holders on that equivalent thing. Due to the idea of 

indissoluble nature, licensed innovation is an unlimited 

asset. This nature of licensed innovation gets from 

protected innovation's regional nature. For instance, a 

creator who enlisted his development in Ethiopia can 

utilize the patent himself in Ethiopia and License it in 

Germany and allocate it in France. Additionally, copyright 

is comprised of various rights. Those rights might be 

partitioned into various people: distributers, connectors, 

interpreters, and so on. 

 
Scope 

 The extent of IP rights is wide; two order modes are 

utilized to decide if IP is copyright or Industrial 

Property. Modern properties incorporate licenses or 

developments, trademarks, exchange names, 

biodiversity, plant rearing rights and other business 

interests. A patent gives its holder the selective right 

to utilize the Intellectual Property for the motivations 

behind bringing in cash from the creation.  

 A development is itself another creation, procedure, 

machine or assembling. Having copyright doesn't give 

you the select right to a thought, yet it ensures the 

statement of thoughts that are not quite the same as a 

patent. Copyright covers numerous fields, from 

craftsmanship and writing to logical works and 

programming.  

 Indeed, even music and various media works are 

secured by copyright laws. The length of copyright 

assurance exists 60 years after the passing of the 

maker. As such, a writer's book is copyrighted for as 
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long as he can remember and afterward 60 years 

after his demise. In contrast to patent laws, there is no 

prerequisite of the regulatory procedure in copyright 

laws. 

 

Types of IPR 

1. Industrial Property  

2. Patent  

3. Trademark  

4. Industrial design  

5. Geographical Indication 

6. Copyrights  

 

Industrial Property Includes this following  

 Patent: Patent is a selective right allowed by law to 

an innovator or trustee to keep others from monetarily 

profiting by his/her licensed development without consent, 

for a constrained timeframe in return for point by point 

open exposure of protected creation.  

 Trademark: A trademark is an indication that 

individualizes the merchandise or administrations of a 

given undertaking and recognizes them from those of 

contenders. To fall under law security, a trademark must 

be unmistakable, and not beguiling, unlawful or improper.  

 Industrial Design or Model: It is the feel and 

ergonomics of an item. It comprises of three-dimensional 

components, for example, the formation of the item's 

shape, or two-dimensional ones, for example, designs, 

examples and hues.  

 Geographical Indication: A topographical sign is 

fundamentally a notification expressing that a given item 

begins in a given land zone.  

 Copyright: Copyright is a type of IPR worried about 

securing works of human mind. The area of copyright is 

scholarly and masterful works, may that be compositions, 

musicals and works of expressive arts, for example, artistic 

creations and models, just as innovation based works, for 

example, PC programs and electronic databases. 

 
Why Promote and Protect Intellectual Property? 

 Progress and the benefit of mankind stay in the 

capacity to make and create new works in the field of 

innovation and culture.  

 IP assurance supports production, appropriation, and 

exposure of the creation to the general population, as 

opposed to staying quiet about it.  

 Advancement and security of protected innovation 

advance financial advancement, creates new 

openings and enterprises, and improves the personal 

satisfaction. 

 
Conclusion  

 Protected innovation helps in adjusting between the 

trend-setter's inclinations and open intrigue, give a 

situation where development, imagination and creation can 

thrive and profit all. 
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Abstract 

 During retort toward troubles by temperature change and insufficiency of natural resources we are frustrating to renovate time-
honored monetary to sustainable solitary among unusual variety of jade initiative. However solitary of the solution and might be the 
supplementary effectual solitary, spirit be the enlargement of green entrepreneurship. The first part of the description describe the 
fundamentals of foundation and enlargement of green entrepreneurship which include require of pro-environment performance of 
business and conscientious philosophy of user. The instant division of the description is a dumpy outlook of obtainable journalism as 
regards green entrepreneurship and presented tenure which describe this observable fact in entrepreneurship. In this measurement are 
integrated three of the mainly prominent definitions of green entrepreneurship which are indispensable in this neighborhood of 
entrepreneurship. The subsequently ingredient of the description describe the indispensable distinctiveness of olive private enterprise. 
Olive private enterprise be describe since a widespread peak of two category of private enterprise – conventional and communal private 
enterprise. During a preceding measurement of the description a hypothesis is urbanized to olive private enterprise canister lend a hand 
to solve the ecological troubles and in the matching occasion make available a turnover for entrepreneurs. 
Keywords: private enterprise, olive free enterprise, olive nation, ecoeconomy, ecological business. 
 

Relevance of the Topic  

 The need of reduction of environmental impact by 

economical activities is already accepted by Public with 

civilization every above the globe. During rejoinder of this 

require in attendance be diverse procedures full via 

company into sort toward turn into constant lying on the 

bazaar. The integer of homogeneous via ISO 14, 00 ones 

have mature, because glowing since folks via the EMAS 

scheme. Therefore, here appear want the infant start-ups 

just before sort out their bustle effecting the necessities of 

the abovementioned values. The Public of the urbanized 

country hub a lot further at the present than yet on the 

ecological issue, apply elevated necessities as to effluence 

and dissipate administration. During totaling, diverse 

events be in use such as the requisite ―olive civic 

guidelines‖ according to which foodstuffs and services 

should observe through confident biological necessities. 

Happening the further offer, civilization be, too, interested 

in the construction method with the resources used in 

those processes. The superiority of the foodstuffs also 

their eco-friendlyhas these days about the equal gist for 

the patron.  

 

 

Short View of Existing Literature 

 The idea of the private enterprise creature the focal 

pitiful vigor of the nation appear nearly two hundred years 

since and it is yet further trendy currently. The ―green 

entrepreneurship‖, known as the future-orientated capitalist 

twig, is moreover a incident lacking physical explanation. 

In comparison to other fields of economy, there is a lack of 

scientific research to define its framework.  

 Researches happening the ―Olive private enterprise‖ 

include in progress roughly the final decade of the history 

century.  

1. Frequently referred to while ―olive‖ it is too called 

Olive Private entreprise‖ 

2. The increasing numeral of fictional possessions taking 

place the substance, though, do not hub on the ―olive‖ 

proposal itself, excluding taking place create a wide-

accepted description of it and thus dilute its foremost 

rationale – preserve the atmosphere.  

3. Isaac define the ―olive private enterprise‖ as a system 

which transforms the socially- and environmentally-

engaged business by means of significant 

innovations. 

 According to his tip of sight, there are firm similarity 

amid the ―olive‖ and the customary private enterprise such 
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as peril, advance and yield. Yet, there exist considerable 

differences. For example, a ―green‖ entrepreneur should 

aim at adequate and achievable goals, as well as at 

carefully deliberated business plans. Scraper equalizes the 

magnitude of mutually activist origin on the milieu and the 

yield from trade bustle. As a entire, they require of a 

resolutely reputable idiom for mortal a ―olive‖ entrepreneur 

is perchance due to the tiny pragmatic occurrence in that 

twig of market.  

 
Green Entrepreneurship  

 The perception pro the ―olive private enterprise‖ 

derive starting the recipe of the focal personality of the 

private enterprise itself – innovation, peril, a sort innovative 

trade scheme, and the biological and societal rendezvous 

of folks who do production. Therefore, in prose being 

―green‖ is allied with being ―societal‖ for natural issues 

which are, too, societal ones. Other authors deem that 

―green entrepreneurship‖ is truly sustainable private 

enterprise. In other words, it is one of the two mainly vital 

mechanism of the sustainable development and an 

intersection of long-established and communal private 

enterprise.  

 To totting up, the ―green‖ private enterprise is an 

profitable bustle whose foodstuffs, services, method of 

fabrication or club have activist cause on the milieu. This 

effect could be a result of the following:  

 Offering products or services the consumption of 

which leads to a change in the consumer‘s behavior, 

reducing the negative effect on the environment;  

 Equalizing the ecological and the economic goals of 

the company;  

 Introducing innovative ecological solutions to 

problems connected with production and consumption 

of products and services;  

 Developing business models which, when applied to 

use, might lead to a sustainable economic 

development;  

 Discovering new possibilities on the market which are 

in connection with the demand and new way of living 

of the society.  

 Life cycle analysis of sustainability  

 Ecological, communal and financial appraisal of the 

existence series of a manufactured goods, overhaul 

or association to construct them extra sustainable and 

cost-efficient.  

 
Good Practices  

 First-rate model of olive private enterprise moved by 

olive feelings, excellent culture in ecological vicinity and 

gusto of immature and artistic populace is in edit – Spanish 

expert stiff.  

 In edit started his activity in 2009. In edit work in 

applied research in the field of sustainability and 

environmental prevention. The stiff bid services of 

ecodesign and ecoinnovation, and pertain tackle for the 

quantification of the sustainability of foodstuffs, process 

and system.  

 During tidy up make available consultancy armed 

forces just before levy the sustainability of: 

 
Conclusion  

 During wrapping up, ―green entrepreneurship‖ might 

be distinct as a innovative category of trade which is 

likewise yield- and nature-orientated, and valor probably 

unravel biological tribulations every one the technique 

during its industry society. 
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Abstract 

 It is known that neglect within the material possession Rights (IPR hereafter) protection like trademarks, patents, and labels can 
result in counterfeits, but it's not well-known that counterfeits can have major effects on a spread of parties. This paper intends to 
appear at IPR and its effect on places. It’s a standard knowledge that India has historically adopted a relaxed enforcement of IPR 
therefore one can easily see a bunch of counterfeited goods like clothing and other commodity within the street markets of that country. 
What’s equally interesting is that in Italy similar phenomenon has appeared in recent years. The paper is split into 3 sections; one for 
every country and one for summary, and also the third for conclusions. 
Keywords: Intellectual Property Rights (IPR), Trade Policy 

 

Introduction 

 India‘s ascent is one altogether ten trends the design 

industry should watch in 2019, highlighted in our latest 

State of Fashion report, written in partnership with the 

Business of Fashion (BoF). The country is being propelled 

by strong macroeconomic tailwinds, and its GDP is 

predicted to grow 8 percent a year between 2018 and 

2022 (exhibit). India‘s class is forecast to expand by 1.4 

percent a year over the identical period, outpacing China, 

Mexico, and Brazil.Some countries and regions, just like 

the UK and also the Economic Community (EU), offer an 

unregistered type of protection for industrial designs for a 

relatively short period of it slow. Counterfeits come from a 

violation of fabric possession rights with people 

everywhere the world buying counterfeit products or 

―fakes.‖ watching India, this paper examines belongings 

rights and also the impact the fake goods are having on 

the international economy and trade. It is the harmless 

copying of products that just allows folks that can't own a 

reputation brand the possibility to possess that status 

symbol. IP rights are proprietary rights sanctioned to 

protect original products of creation. They‘re intended to 

encourage and reward and fair competition within the 

market place. IP is territorial in nature and exists for set 

periods of it slow. Fashion can be a part of our lifestyle. 

Exclusivity is tool of every brand and business operating 

during this market that approaches the snobbish appeal to 

a selected class of people making them different from the 

others. The larger the brand the greater is that the appeal 

and thus, greater is that the demand of the merchandise 

and monetary benefits. A complication within the Indian 

case is that just about all ethnic designs, emanating from 

lore, cannot enjoy this IP unless the ―novelty‖ criterion, 

accustomed demonstrate ―strikingly different appearance,‖ 

is met, and this can be often hard to do to. Then the very 

designs are copied or counterfeited by the road boutiques 

operating in an exceedingly pretty much smaller scale at 

how lower cost, the tool of exclusivity is lost taking a toll. 

For example: - a cheap knockoff (or a ―first copy‖) of a 

Gucci bag which generally costs somewhere around 

90,000 INR are often found in Lajpat nagar in 2500-3000 

INR. This act of copying or counterfeiting poses an honest 

threat not just to the existence of multi-national fashion 

brands in India, but also to the economy. The laws in India 

that protect the work of the designers from design piracy 

are majorly Copyrights act and elegance act, but 

Trademarks act and Patents Act also works in unison. 

Certain changes like simplifying the registration process, 

spreading awareness, increasing the punishment or 

enforcing stricter rules should be made to forestall the 

cases of infringement. Lastly, but perhaps most relevant, is 

that the informal method of protection that just about all 

companies use, albeit in varying degrees: trade secrets. 

Trade secrets may relate to protecting an inventory of key 
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suppliers and/or buyers, to the use of proprietary software 

tools for fashion design, to logistics management of the 

entire value chain. Though the foremost method of 

protecting trade secrets is preventing spillage of 

proprietary knowledge, a company can formally protect its 

tip through non compete non-disclosure contracts with its 

employees. A classic example of successful use of trade 

secrets in India is that the Textile industry‘s success to 

stay secret the technique of cotton dyeing, which made its 

textiles unique within the planet market till the 17th 

century. 

 More recently, the retail fashion chain Zara has relied 

on secrecy to safeguard its proprietary IT system that 

shortens its production cycle to a minimum of 1 fourth and 

sometimes one-twelfth of the delivery time of competitors. 

within the T&A industry, many contend that trade secrets 

might not be very effective for safeguarding creative 

designs within the designer fabric and apparel segment, 

because the moment a design is formed public (e.g. 

through sale of the merchandise embodying it) the key's 

disclosed and should be utilized by others. But even within 

the fast fashion segment, only if the trendy trend is to 

possess four to 6 fashion ―seasons‖ during a year, most 

T&A companies opt to use secrecy and other informal 

strategic mechanisms to safeguard their IP until such time 

when the merchandise line is launched within the market. 

As are visiting be discussed below, once the merchandise 

is launched, most innovative firms/designers/suppliers opt 

to travel with preparations for the following 

season/show/consignment instead of worry about 

infringement or IP appropriation by others. 

 
IPR Relevant to the Fashion Industry 

 One is also curious to grasp how rights are of these 

relevant to the concept of material possession. The reality 

is that IPR and fashion are wedded to every other. The 

creations of the designs which are being accepted as 

fashions are the intellectual creations of a personal and 

therefore the law of our land seeks to safeguard those 

creations by giving a right to those creators a perquisite to 

use such creations and exploiting them to reap monetary 

benefits. By following the identical principle, the system 

seeks to push creativity by encouraging more people to 

come back up with innovations which will ultimately fuel 

the expansion of an economy. If the said laws fail to 

safeguard creativity effectively, the identical will end in 

profound loss to the state, since nobody will come out to 

innovate, and no new creations are created. Thus one may 

notice the large correlation between the style on one hand 

and IPR on the opposite. The plethora of laws namely the 

Trademark Act, Copyright Act, Designs Act and 

Geographical Indication of products Act seeks to 

safeguard the belongings rights associated with creations 

of the style industry. 

 
Ways of Combating the Problem 

 Taking into consideration the issues involved, one 

may be able to understand that even though there are 

legal protections available, most of the time it‘s the 

designers who are at fault. It is no doubt true that the legal 

protection with respect to the fashion industry is little 

feeble, nevertheless, the designers also need to be 

cautious about their creations and they need to strategize 

accordingly. 

 
Design Patent and Fashion Industry 

 Patent have always checked out fashion and said, 

"Eh? A shirt may be a shirt. A bag may be a bag. While 

fashion trends may come and go into the blink of a watch, 

some never pass. Many items become classical pieces. 

there's ayear waiting period at the French fashion house 

Hermès for the classic ―Kelly‖ Bag, which grew to fame in 

1956 after Princess Princess Grace of Monaco of Monaco, 

appeared carrying the bag on the duvet of LIFE Magazine. 

Many fashion houses strive to form such classic design 

pieces. after they succeed, if they need not obtained the 

suitable design protection in time, imitators are ready to 

‗free ride‘ on their creative work. However, in 20thCentury 

developments may be seen to induce a design patent for 

particular garments, underwear, dresses, handbags, 

shoes. Handbags, with hardware on a handbag that's 

particularly sculptural or decorative can get a design 

patent. Moreover, Alexander Wang, for instance, features 

a number of design patents. Inventions by Buck Weimer 

and CSIRO which control odour and vital sign respectively 

in garments are successfully patented. Though the 

corporate was previously not involved within the garment 

industry, in 1987 the corporate developed and patented a 

technology for the treatment of ―stone washed‖ denim 

jeans. This technology is predicated on an enzyme called 
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cellulase, which removes a number of the indigo dye from 

denim so on give the material a worn look.The Italian 

company Grindi Srl. Grindi filed a global application in 

1998 to guard its unique product in an exceedingly sizable 

amount of states. 

 
Trademark and Fashion Houses 

 A trademark is any word, name, symbol, or design, or 

any combination thereof, utilized in commerce to spot and 

distinguish the products of 1 manufacturer or seller from 

those of another and to point the source of the products. 

Trademarks are generally words, phrases, logos and 

symbols employed by producers to spot their goods. 

However, shapes, sounds, fragrances and colors may 

additionally be registered as trademarks. Indian law 

statutorily protects trademarks as per the Trademark Act, 

1999. Section 2 (zb) of the Trademarks Act, 1999, defines 

Trademark as "trade mark means a mark capable of being 

represented graphically and which is capable of 

distinguishing the products or services of 1 person from 

those of others and should include shape of products, their 

packaging and combination of colors." consistent with 

Section 2 (m) a mark can include a tool, brand, heading, 

label, ticket, name, signature, word, letter, numerical, 

shape of products, packaging or combination of colors or 

any such combinations. Trademarks help to keep up a 

prestige premium for particular brands, and might be quite 

valuable. Trademarks are wont to distinguish products and 

types from each other, and might play a pivotal role in 

protecting the designer‘s reputation. Words, phrases, 

symbols, and styles convey a good deal to the patron 

regarding the amount of quality and goodwill of a brand. 

Often, symbols make it easier for consumers to quickly 

identify the source of the merchandise and reflect a 

brand‘s quality. A person who claims to be the proprietor of 

the trademark can apply for the registration of its mark for 

goods in addition services. Moreover, it will be said that a 

trademark is warden of a trader. 

 
Trade Dress protection  

 Trade Marks Designers can use trade mark law to 

shield not only logos and brand names, but also other 

distinct features of a product like size, shape, colour or 

colour combinations, texture, graphics or maybe particular 

sales techniques. it had been initially for product packaging 

like Tiffany's little blue boxes. The Louboutin red soles are 

a part of the particular product but even without starting up 

the shoe, or looking inside and seeing whose signature is 

there, or watching the blind stamp on the only, you see the 

red sole, you recognize it's Louboutin; therefore, that red 

sole can function a trademark. Another great example of 

trade dress that involves the complete product is that the 

Hermès Birkin or Kelly. They went off to register the 

complete handbag, because after you observe a Birkin, 

know it is a Birkin. Bettina Liano has registered the 

distinctive pocket stitching on her garments as a 

trademark, while British fashion house Burberry holds 

trade mark rights in both the trade mark ―Burberry‖ and 

also the Burberry check pattern. Even though designs are 

rendered protection within the variety of copyrights, 

trademarks and patents, the style industry has faced 

numerous hurdles trying to get this protection. The law 

doesn‘t want to increase the protection to anything that 

serves a utilitarian purpose and hinders further invention. 

General view is clothing may look fashionable and stylish, 

but its primary purpose is to hide us up. Current property 

laws are partially responsible for the shortage of greater 

protection for fashion designs and also the apparel 

industry has also neglected to pursue all avenues of 

property rights. Many brands protect their trademarks but 

forget other aspects of their designs which will even be 

protectable.If a design succeeds and also the designer has 

not obtained protection within the appropriate timeframe, 

infringers are ready to copy their designs. Within the 

future, cheap knock-offs can damage the brand‘s goodwill 

within the variety of lost sales, loss useful to their new 

designs, existing portfolio and inventory.  

 
Conclusion 

 Counterfeits are problematic since it can cause 

countries not desperate to invest for fear of not having 

protection for his or her products. Counterfeits have a 

serious impact on the brands thanks to the actual fact that 

luxury brands gain their prestige from their reputation, 

further because the limited quantity that's available. the 

style industry has significantly evolved within the recent 

years, powered by the liberalization further bolstered by 

effective implementation and application of laws. However, 

it's been noticed that the designers most of the time fail to 

safeguard their IP using the legal route. The difference is 
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due to the right IP strategies and prior registration of the 

mark which gave the brand an extra advantage within the 

legal proceedings. While it's true that it's almost impossible 

to totally eradicate counterfeiting and preventing others 

from copying, if the creation is protected during a right way 

it reduces the possibilities of the loss by reducing the 

damage. Thus it's of high importance that the creators of 

IP must always remain alert and will try and get the correct 

protection for his or her creation. Also, the govt must take 

into consideration the recent trend of the counterfeiting and 

pass a single law specifically applicable to the style 

industry, so as to safeguard the IP of the country and 

overall to strengthen the country‘s economy. an enormous 

fashion brand cannot copy the color combination or the 

other trademark of other fashion brand as this can be 

infringement of trademark and no but counterfeiting. it's 

need of the hour to safeguard property of fashion houses 

in order that they get the inducement to make amazing 

designs without the requirement to stress that their 

creativity and brand image would be utilized by 

counterfeiters. 
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Abstract 

 Small Scale Industries have been given a significant spot in the economy of both developing and developed nations. The 
monetary advancement accomplished by many created nations, can be connected legitimately to the development of this area. In India 
the little scale modern part has enlisted quick development. In perspective on the significance of Small Scale Industrial area, the 
development and improvement has pulled in a decent arrangement of monetary consideration. An enormous volume of writing, in this 
manner accessible on the various parts of Small Scale Industries has been learned finally. 
Keywords:Entrepreneur, Entrepreneurship, Small Scale Industry (SSI), Development, Economic growth, Performance of SSIs. 

 

Introduction 

 Enterprise is the way toward planning, propelling and 

maintaining another business, which is regularly at first an 

independent venture. The individuals who make these 

organizations are called entrepreneurs. Entrepreneurship 

is a demonstration of being a business person, or "the 

proprietor or administrator of a business venture who, by 

hazard and activity, endeavours to make benefits A 

business visionary can be portrayed as "one who makes 

another business even with hazard and vulnerability to 

accomplish benefit and development by distinguishing 

noteworthy chances and amassing the essential assets to 

gain by them. 

 Enterprise is the art of beginning a business, 

essentially a new business offering creative item, product 

or service. We can say that it is a movement loaded with 

creativeness. A business person sees everything as a 

possibility and in taking choice to abuse the risk. A 

business person is a maker or an originator who plans new 

thoughts and business forms as per the market 

prerequisites and his/her own enthusiasm. To be a fruitful 

business person, it is essential to have managerial skill 

and solid group building capacities. Leadership attributes 

are an indication of effective business people. Some 

political financial experts respect leadership, the 

managerial capacity, and group building abilities to be the 

basic characteristics of an entrepreneurs. 

 Enterprise has a significant commitment in the 

development of national economy. So it is critical to 

recognize the inspirational highlights creating individuals to 

become entrepreneurs and clarifying why some are more 

successful than others. We have heard a million reasons 

not to start a new business for its excessively dangerous, it 

may prompt obligations, there will be no public activity, and 

the rundown goes on. In any case, even with every one of 

these vulnerabilities, individuals are still charmed to the 

beginning up world. There is similarly the same number of, 

if not more motivations to stand firm and go into business. 

A small scale endeavour, or all the more essentially, an 

independent venture, is one set apart by a predetermined 

number of representatives and a restricted progression of 

funds and materials. When India achieved Independence, 

the new government started to understand the need for 

quickening modern advancement and a general 

protectionist framework was introduced. The Five Year 

Plans gave the vital casing work through their particular 

program for monetary advancement of the country. A few 

foundations like Small Industries Improvement 

Organization, National Small Ventures Corporation, Small 

Industries Administration Institutes at the Central 
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Government what's more, Directorate of Industries, 

Financial Organizations, Small Scale Industries Board, 

Area Industries Centers were too set up by the State 

Government to encourage the new business visionaries in 

setting up their ventures. 

 The small business is being seen as indispensable 

sub-area of the economy. Small industry creates 

enormous business, evacuates local unevenness by 

adding to the financial improvement. Small scale industries 

are manufacturing, providing services, productions are done in 

small scale or micro scale. For example, the ideas of Small 

scale industries are Napkins, tissues, chocolates, toothpick, 

water bottles, small toys, papers, pens. Small scale industries 

play an vital role in social and economic development of India. 

These industries are only doing the one-time investment in 

machinery, plants, and industries and depend 

on ownership basis, hire purchase or lease basis. But it does 

not exceed Rs. 1 Crore.Small scale industries include small 

enterprises who produce goods or services with the help of 

smaller machines and a few workers and employees. this 

enterprise must fall under the guidelines set by the 

Government of India. Small scale limits are as follows, 

 For Manufacturing Units for Goods: Investment in plant 

and machinery must be 25 lakhs to five crores. 

 For Service Providers: Investment in machinery must be 

10 lakhs to two crores. 

 In developing countries like India, these small scale 

industries are the life saver of the economy. Generally, these 

enterprises are labour-intensive industries, so it creates many 

employments. They also assist with per capita income and 

make use of resource in the economy. They are a very 

necessary sector of the economy from a financial and social 

point of view 

 
Examples and Ideas of Small Scale Industries 

 Bakeries 

 Candles 

 School stationeries 

 Water bottles 

 Leather belt 

 Small toys 

 Paper Bags 

 Xerox and printing 

 T-shirt Printing 

 Photography 

 Beauty parlours 
 
Characteristics of Small Scale Industries 

 Proprietorship: Such units are commonly under 

single possession. So it is a sole ownership or partnership.  

 Management: Both the administration and the control 

by the proprietor/proprietors. So the proprietor is effectively 

associated with the day by day running of the business.  

 Limited Reach: Small scale enterprises area of 

operation is not free. So they fulfil nearby and local need.  

 Work Intensive: These Small scale businesses will in 

general use work and labour for their creation exercises. 

So their reliance on innovation is entirely restricted.  

 Flexibility: These units are fit to their changing 

business condition. So if there are any sudden changes or 

unforeseen improvements, they are adaptable enough to 

adjust and continue. Large industries don't have this bit of 

merits.  

 Resources: They utilize neighbourhood and promptly 

accessible resource. This additionally helps the economy 

with better use of regular assets and less wastage. 

 
Role of Small Scale Industries in the Indian Economy 

Complete Production  

 These enterprises account for almost 40% of the total 

goods and services produced in the Indian economy. The 

growth and strengthening are one of the main reasons for 

of the economy. 

Work  

 These Small scale industries are a significant 

wellspring of work in the nation. The entire work power not 

able to look for some kind of employment in the proper 

segment of the economy. So these give an employment to 

a huge part of the workforce.  

Commitment to Export  

 About portion of the products (45-55%) of the goods 

that are sent out from India are delivered by these small 

industries. About 35% of direct export and 15% of the 

indirect export are from the small scale businesses. So 

India's export industry significantly depends on these small 

businesses for their development and advancement.  

 

 

https://www.toppr.com/guides/geography/manufacturing-industries/what-are-manufacturing-industries/
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https://www.toppr.com/guides/legal-aptitude/jurisprudence/kinds-of-ownership/
https://www.toppr.com/guides/accountancy/recording-transactions/purchases-journal-and-purchase-return-book/
https://dir.indiamart.com/impcat/school-stationery.html
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Welfare of the Public  

 Other than financial reasons, these enterprises are 

likewise significant for the social development and 

advancement of our nation. These enterprises are typically 

started by the lower or middle class people. They have a 

chance to earn property and worker. It assists with salary 

conveyance and adds to social advancement. 

 
Opportunities Available for Small Scale Entrepreneurs 

 Opportunities available for Finance are one of the 

essential requirements of any enterprise. The shortage of 

lack of entrepreneurs own funds\ resource, government as 

India as a part of its policy of promotion of small scale 

sectors in the country has setup a host of institution to 

meet the financial requirements of small entrepreneur‘s 

small scale entrepreneurship 

 
Institutional Finance to Small Scale Entrepreneurs 

 Finance is one of the necessary requirements of any 

enterprise. The shortage of lack of entrepreneurs own 

funds\ resource, government as India as a part of its policy 

of promotion of small scale sectors in the country has 

setup a host of institution to meet the financial 

requirements of small entrepreneurs.  

 
The financial assistance given by various institution 

 Commercial banks 

 Other financial institutions 

 Industrial development bank of India (IDBI) 

 Industrial finance corporation of India (IFCI) 

 Industrial Credit and Investment Corporation of India 
(ICICI) 

 Industrial Reconstruction Bank of India (IRBI) 

 Life Insurance Corporation of India (LIC) 

 Unit Trust of India (UTI) 

 State Financial Corporation (SFCs) 

 State Industrial Development Corporation (SIDCs) 

 Small Industrial Development Bank of India (SIDBI) 

 Export- Import Bank of India (EXIM Bank) 
 
Institutional support to Small Scale Entrepreneurs 

 Starting a enterprise or industries various resources 

and facilities are must needed. 

 Entrepreneurship is a creative process of starting new 

venture. It contains innovation and creativity. It needs 

sufficient amount of resources. In the context of cottage 

and small industries are facing various problems such as  

 Shortage of capital: poor access to capital and credit 

 Scarcity of raw material: unreliable supply sources for 
input 

 Marketing problems: poor access to market and tough 
competition. Lack of market information 

 Lack of opportunities for competency development. 

 Poor access to information, lack of research and 
extension services. 

 Lack of access to appropriate infrastructure 

 Lack of supportive policies and incentives 
 
The various institution support the small scale 

entrepreneurs are having follows 

 SIDO (Small Industries Development Organization) 

 NSIC (National Small Industries Corporation Ltd) 

 SSIB (Small Scale Industries Board) 

 SSIDC (State Small Industries Development 
Corporations) 

 SISIs (Small Industries Service Institutes) 

 DICs (The District Industries Centers) 

 TCO (Technical Consultancy Organization) 
 
Taxation Benefits to SSI 

 Small is beautiful but, at the same time, sensitive 

also. Small scale industries need helping hand till to grow 

‗breakeven point‘. 

 Tax Holiday 

 Depreciation 

 Rehabilitation Allowance 

 Investment Allowance 

 Expenditure on Scientific Research 

 Amortization of Certain Preliminary Expenses 

 Tax Concession to Small-Scale Industries in Rural 
Areas 

 Tax Concessions to Small-Scale Industries in 
Backward Areas 

 Expenditure on Acquisition of Patents and Copyrights 

 Profits from Business of Publication of Books 
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Government Policies for Small Scale Enterprises 

 Small scale enterprises have been given an important 

place in the framework of Indian planning for both 

ideological and economic reasons. Development of small 

scale enterprises has imbued with a multiplicity of 

objectives. Important among these are The generation of 

immediate employment opportunity with relatively low 

investment The promotion of more equitable distribution of 

national income. Effective mobilization of untapped capital 

and human skills Dispersal of manufacturing activities all 

over the country, leading to growth of villages, small towns 

and economically lagging regions. So the government of 

India has started various programs for the development of 

small scale sector in India. The government objectives and 

intentions towards industry including SSI were announced 

through Industrial Policy Resolutions (IPR). 

 
Statement of Problem 

 Small scale industry faced many problems in their 

sector. Only low amount of help are provided by DIC to 

overcome the problem of SSI. Small scale entrepreneur‘s 

problems are shortage of power, raw material, 

management failures and other problems. Government 

provides many opportunities to SSI but it not fully reached 

to the people. Problem of SSI is different from each other. 

These problems must identify and analysed before 

suggesting any measure to develop the SSI. SSI is not 

able to proviode much to the removal of regional 

imbalances. SSI also faced that the various agencies 

involved in the SSI‘s programmes are not able functioning 

in close co-operation and co-ordination. This way of study 

will assist the government to provide more facilities, 

because these study is based on the problems faced by 

the SSIs, the facilities are offered by the Government to 

bring balanced regional industrial development.  
 

Objectives 

 To know the opportunities available for small scale 
industry. 

 To create the awareness between the people about 
SSI. 

 To improve more employment opportunities with less 
investment. 

 To find the solution to unemployment problem. 

 To improve the level of living of people in the country. 
 

Scope of Study 

 Government is introducing various money funding as 

well as financial schemes to grow SSIs in Maharashtra, but 

unfortunately the growth in term of % for individual 

industries is not very high. So looking at Packaging 

aspects how we can improve/ help SSI to convert Large 

Scale Industry so the funding which have been providing to 

existing SSI can be utilized to develop new SSI. Strong 

and attractive packaging designs and labels not only 

protect the products from breakage and damages but they 

are also helpful in grabbing attention of the end consumer. 

 
Review of Literature 

 Although small scale industries continue to straddle 

the industrial sector round the world, the literature on their 

varied functioning are not many especially with reference 

to changing perspectives.  

 Srinivas K T, (2013) has studied the performance of 

micro, small and medium enterprises and their contribution 

in India‘s economic growth and concluded that MSMEs 

play a vital role in the inclusive growth of Indian economy 

 Banujam K.V.(1998), in his study entitled, ―Poverty 

Alleviation through Rural Industrialization‖ suggested that 

appropriate technology should be developed to promote 

the rural small industries. 

 Berna,(2001), in his study entitled, ―Entrepreneurship 

in Madras State‖ highlighted the main characteristics found 

in the entrepreneurs such as capital, experience of 

business, technical knowledge and family background. 

These factors alone promote the growth of 

entrepreneurship. 

 Economic Survey, Government of India (2004-05), 

during 2000-01 to 2004-05 the SSI sector registered 

continuous growth in the number of units, production, 

employment and exports. During this period the average 

annual growth in the number of units was around 4.1%, 

while employment grew by 4.4% annually. In spite of the 

progress mention above entrepreneurs faces several 

problems. Some of the major problems faced are non-

availability of timely and adequate credit, technological 

obsolescence, infrastructural bottleneck, marketing 

constraints etc.  

 
Methodology 

 The present study is only based on secondary data, 

these data are collected from journals, books, articles and 

website. 
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Conclusion 

 The small scale industries heavily work to bring the 

state on the industrial map of the country.Keeping the 

suitability of SSIs in the state, an important step was taken 

in the form of establishing District Industries Centres 

(DICs).DIC is a Government of India sponsored scheme. 

These DICs are providing a number of assistances and 

infrastructural facilities to SSIs. DICs playing a major role 

in the development and growth of small scale industries in 

the state. However, the financial and non-financial 

assistances provided by the DICs are not commensurate 

with the needs of the small scale enterprises 

 This study spread the significant of SSI. It study 

shows what opportunities are available for small scale 

entrepreneurs to develop the society and what are 

schemes policies are favourable to SSI for the removal of 

regional imbalance, proper utilisation of resources, growth 

in production of goods and commodities, etc. 
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Abstract 

 In response to problems with climate changes and scarcity of natural resources we are trying to convert traditional economic to 
sustainable one with different kind of green initiatives. But one ofthe solutions and may be the more effective one, will be the 
development of greenentrepreneurship. 
 The first part of the report describes the prerequisites of creation and development of greenentrepreneurship which includes need 
of pro-environment behaviour of business and responsibleCCthinking of users. 
 The second part of the report is a short view of existing literature about green entrepreneurship andexisting term which describes 
this phenomenon in entrepreneurship. In this part are included threeof the most famous definitions of green entrepreneurship which are 
basic in this area ofentrepreneurhip. 
 The next part of the report describes the basic characteristics of green entrepreneurship. Greenentrepreneurship is describe as a 
frequent direct of three deferent ways of entrepreneurship –established, community and sustainable entrepreneurship.  
 In the last part of the report a thesis isdeveloped of how green entrepreneurship can assist to solving the environmental problems 
and inthe same time provide a profit for entrepreneurs. 
Keywords: entrepreneurship, green entrepreneurship, green wealth, economy, environmentalCommerce 

 

Relevance of the Topic 

 The require of decrease of ecological force by cheap 

performance is previously customary bygovernment and 

humanity all over the world. In reply of this want there are 

diverse methodengaged by companies in instruct to 

happen to firm on the market. The number of uniform by 

ISO14 000 ones has grown, as well as those using the 

EMAS organism. Thus, there appears want thenew-born 

start-ups to organize their activity completing the 

requirements of the abovementionedvalues. 

 The governments of the residential countries focus 

much more now than still on the environmentalissues, 

applying higher needs concerning effluence and waste 

management. In addition, differentmethod are taken such 

as the compulsory ―green public orders‖ according to 

which products andforces must observe with certain 

environmental requirements. On the other hand, society is, 

 Correspondence to: Business talent, University of 

National and World wealth, email: 

tatiana_gevrenova@abv.bg too,involved in the 

manufacture methods and the income used in those 

processes. The worth of theproducts and their Eco 

friendliness has nowadays nearly the same denotation for 

the consumer.Introducing and popularizing eco markings 

helps people stay orientated among the broad variety 

ofgoods on the market and want products that 

communicate to their needs. 

 Even though the way taken pending now, the grades 

are not acceptable. There appears the must forinnovative 

products and services, as well as in the managing itself, in 

order not only those processesto not affect the 

environment, but to enrich it. As the traditional model of a 

company could hardlybe transformed, new ―green‖ 

principles might be put to use in a whole new generation of 

start-upsaiming not only at profit but at nature too. 

 
Short View of Existing Literature 

 The determination of this report is to define the core 

and the covers of the so-called ―greenentrepreneurship‖.  

 During the years several research-workers elegant on 

the sense of ―entrepreneurship‖ andall other disputes 

corresponding with this period. The popular of the 

economic conceptsexpress theentrepreneur as an original, 

risk-loving person who owns a positive business capital to 

manage.The economic branch though has not yet 

recognized an ―official‖ definition fully suggesting the idea 

of―entrepreneurship‖. 
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 The theory of the entrepreneurship being the main 

moving force of the reduced appeared nearlytwo hundred 

years ago and it is level more popular nowadays. The 

―green entrepreneurship‖,known as the future positioned 

entrepreneurial branch, is also a wonder without 

existingreport. In comparison to other fields of reduced, 

there is a want of scientific research to defineits 

framework. 

 Studies on the ―green entrepreneurship‖ have started 

round the last decade of the pastcentury. Generally 

referred to as ―green‖ (1), it is also called ―eco-

entrepreneurship‖ (2),―ecological entrepreneurship‖ (3), 

and ―sustainopreneurship‖ (4). The developing number of 

literarycapitals on the matter, however, does not focus on 

the ―green‖ idea itself, but on creating a wide-accepted 

definition of it and thus diluting its main purpose – 

preserving the environment. Isaak (5)defines the ―green 

entrepreneurship‖ as a system which transforms the 

socially- andenvironmentally-engaged business by means 

of significant innovations1 . Dean and McMullen on 

theother hand, describe it as a process of defining and 

discovering economic possibilities in order thefailures in 

ecological aspect to be fixed2 .Shaltegger (6) reflects of 

the ―green entrepreneurship‖ (heconsultations about 

―ecoentrepreneurship‖) as making a worthduring 

―ecological revolutions andgoods‖. In accumulation, 

rendering to his opinion, the believed need to be market-

orientatedand to express the entrepreneur‘s inspiration to 

stay ―eco‖. The Australian scientist Michael Schaper(7), 

known for his deep researches in the sphere of ecological 

business, summarizes a wide range ofaspects to form a 

whole concept for the ―green entrepreneurship‖. Permitting 

to his point of opinion,there are positivecomparisons 

between the ―green‖ and the traditional entrepreneurship 

such as risk,origination and yield. Yet, there exist 

considerable differences. For example, a ―green‖ 

entrepreneurshould aim at adequate and achievable goals, 

as well as at carefully deliberated business 

plans.Schaperbalances the significance of both positive 

influence on the environment and the profit frombusiness 

activity. As a complete, the lack of a firmly recognised term 

for presence a ―green‖ businessman ismaybe due to the 

little empirical experience in that branch of economy. 

 
 

Green Entrepreneurship 

 The idea for the ―green entrepreneurship‖ arises from 

the arrangement of the mainappearances of the 

entrepreneurship itself – revolution, risk, a brand new 

business idea, and theecological and social engagement 

of those who do business. Hence, in literature presence 

―green‖ isrelated with being ―social‖ for ecological concerns 

which are, too, social ones. Other authors believethat 

―green entrepreneurship‖ is actually supportable 

entrepreneurship. In other words, it is one ofthe three 

bestsignificant components of the supportablegrowth and 

anconnection oftraditional, social and sustainable 

entrepreneurship. 

 To sum up, the ―green‖ entrepreneurship is 

anmonetary activity whose products, services, devicesof 

manufacture or society have positive influence on the 

environment. This effect could be a resultof the following: 

a. Contribution products or services the consumption of 

which leads to a change in the consumer‘sbehaviour, 

reducing the negative effect on the environment;  

b. Balancing the ecological and theeconomic goals of 

the company;  

c. Presenting innovative ecological solutions to 

problems connectedwith production and consumption 

of products and services;  

d. Developing business representations which,when 

applied to use, might lead to a supportable economic 

development;  

e. Determining newpossibilities on the market which are 

in connection with the demand and new system of 

living of thesociety.  

 
Good Practices 

 It is part of theresearch group Sostenipra 

(Sustainability and Environmental Prevention), which also 

brings togetherresearchers from ICTA-UAB (Institute of 

Environmental Science and Technology) and IRTA 

(Instituteof Agrifood Research and Technology) which are 

international reference centers in their work areas.In 2011, 

Ineditrecognised a subsidiary company in Mexico 

(absorbed on supportable architecturefacilities and Eco 

innovation).  

 The team of Inedit is complied with professionals in 

area ofenvironmental sciences. Inedit work in applied 

research in the field of sustainability andenvironmental 
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prevention. The firm suggestionfacilities of Eco design and 

Eco innovation, and apply toolsfor the quantification of the 

sustainability of products, processes and systems.  

 Ineditproposalsenvironmental consultancy facilities to 

help organizations to:  

1. Make an environmental valuation of products, 

services and systems.  

2. Classifychances for savings and improvement.  

3. Collectquantitative information for presenceused in 

environmental communication and/or for 

environmentalqualificationsinserting. 

4. Arranging and contact to new market places.  

 

Conclusion  

 In supposition, ―green entrepreneurship‖ can be clear 

as a new formof industry which is similarly profit- and 

nature-orientated, and capabilitymaybe solve 

environmentalproblems during its business activity.  
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Abstract 

 The Entrepreneurial growth is not a new thought that has unexpectedly immovable the notice of the government of 

our nation. It has been there since the Vedic age and has continued to influence the culture and wealth or our nationdown 

the age. Today it is considered to be an important tool of growth, industrialization and a answer to the constanttroubleof job 

loss. In the present paper an attempt has been made to study the evolution of Entrepreneurship in India and the current 

scenario of entrepreneurship in the growth of a nation. The data used in the learn are mainly from the small source. 

Keywords: Data, Handicraft, EDP 

 

Introduction 

Increase of Entrepreneurship in India in Pre- 

Independence era 

 The origin of Indian entrepreneurship can be found 

back as early as fix Veda, where we find that metal 

handicraft was common in the primevalthe world. It 

indicate that handicrafts entrepreneurship in India is 

aselderly as beingculture itself. Through those days the 

people in India were prepared in the shapeof rural 

community.This community was diversify by the staff 

consisting of artisans, farmers and sacred priests. The 

status of artisans was known as village servants who 

satisfied their duties towards the society. In return these 

artisans were sheltered by the society from the outside 

struggle in early India. 

 During these period the artisans flourished because 

they had royal patronage. The‘ Kirkham‘s‘ (workshops) 

were established and the craftsman formed anconnection 

which is called ‗guild system‘. During the 18th century 

products and crafts were known all over the world because 

of their art, stability and worth that appeal to the eye of the 

persons, like Bengal was known for Corah, Lucknow for 

chintzes, Ahmadabad for duppattas and Dhotis, Nagpur for 

Silk boarded cloths, Kasmir for shawls, Banaras for metal 

wares. 

 The Indian handicraft manufacturing which is mainly 

in the form of hutmanufacturing and in little sector took a 

reject at the turn of the 18th century because of the 

following reasons: 

Increase of Entrepreneurship in India Inpost 

self-Governmentage 

 After the self-government in 1947, forthe purpose of 

devise a system for achieveunbiased growth the 

government came promotewith the first Industrial Policyin 

1968 which was revise from time to time. Two 

mainprocedures were taken by the government, towards 

entrepreneurship, in her traderesolution: 

1. To support the beatof industrialization by distribution 

entrepreneurship from the existing centres to other 

cities, towns andvillage. 

2. To publish the entrepreneurship intelligence 

determined in a few principal communities to a large 

digitof technologically possible people of sundry social 

stratum. 

 For this purpose the government laytension on the 

development of SSIs in the nation. The Third Five Year 

Plan deserve a particular mention as by it the government 

happening to offer various incentive and concession to the 

would-be entrepreneurs in organize to found industries in 

industrially potential areas to remove the regional 

imbalances in terms of development. 

 Since the World War II the entrepreneurs have 

increased at a brisk pace. The small entrepreneurship 

continued to be dominated by commerce communities 

althoughat a few places new entrepreneurs too emerge. 

The family entrepreneurship units like the Tata, Birla etc. 

grew beyond the estimatedrange. 
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Government Initiativesto Support Entrepreneurship in 

India 

 It was Prof. David C. McClelland who was the person 

who for the first time accepted out Kakinada teston 

entrepreneurship development teaching during the mean 

1960s. He postulate that (i) The require for tall success 

was an necessary division for the coming out of 

entrepreneurs and also (ii) To it could be developed. He 

tested his hypothesis in a number of teaching program in 

Kakinada, Hyderabad, erstwhile Bombay in India and the 

city of Barcelona in Spain. The outcome that came 

indicated that it was possible to develop even the 

uneducated, unfortunate, lacking and citizens from non 

commerce communities into entrepreneurs and help them 

to set up and operate their own commerce enterprises with 

proper training andanalysis. 

 There after a 3 month training courseacknowledgedas 

entrepreneurship development program (EDP) wasevolved 

in Gujarat during the year 1969-70. It lay highlighting on (i) 

Background up of a small trade (ii)Managing it and (iii) 

Earn profit out of it. This course was for new and selected 

entrepreneurs who had latent entrepreneurial likely. This 

course began as an experiment by the Gujarat State 

Industrial company in progress in advance energy at the 

national level in the early seventies. Thus there was a want 

to achieve the course to all the districts of Gujarat which in 

point lead to the making of the center for Entrepreneurship 

Development (CED) in Ahmedabad in 1979. This was the 

first focused institute of its kind in the country that was 

entirelyconstant to the task of entrepreneurship 

development. 

 
Present Situation of Entrepreneurship In India 

 Global Entrepreneurship Monitor (GEM) grades India 

ninth between entrepreneurial countries. It is chief amongst 

28 countries in ―Requirementfoundedentrepreneurship‖, 

while 5th from the lowermostin ―occasionfounded 

entrepreneurship‖. Investigationspecifies that 

occasionfounded entrepreneurs pay more to complete 

economic development than requirement based 

entrepreneurs, this is an confirmation to that truth that 

entrepreneurship in India is immobile far from what it could 

be. Further, among medium or little income countries, while 

China‘s hopeful and new entrepreneurs show to be the 

most development oriented, with more than 10% of them 

anticipate high development, the before time stage 

entrepreneurial activity in India is marked by low levels of 

growth outlook. This is although the incredible high levels 

of possible entrepreneurial movement as supposed by the 

non- entrepreneurially lively populace in the nation. 

 
Key Places of Interest 

1. It provide incentive such as three-year profits tax 

discharge and concession on capital gain tax to start-

up venture 

2. Under the idea, the Go I will make a fund worth INR 

100b(US$1.5b) to back start-ups 

3. The go away I has announce the organization of a 

Start up Hub, which acts as a sole point of contact for 

communications with the direction. 

4. The idea entails the founding of the Atal Innovation 

Mission for promotion of R&D together with 500 

tinkering labs, 35 public-private sector incubators, 31 

advance centers at national institute, 7 investigate 

parks and 5 new bioclusters . 

 

The Outlook of Entrepreneurship in India 

 Newly, India is measured to be between the three top 

savings destinations. According to a statement on the 

loose by Evalueserve investigate, over 44 U.S. based VC 

firm are currently looking for to spend a lot in start-ups and 

early-stage company in India. Information from cost stream 

home Coppers predict that between 2010 and 2024, 2219 

multinational companies will appear from India. 

 Therefore with a without fail increasing local market 

for original products, supported by a convincingly capable 

and clear legal system, India could potentially appear as 

one of the top 3 world economy in the world by 2020. 

 
Conclusion 

 Entrepreneurship in India is not a new idea. It has and 

immobile is an essential division of our customs. Right from 

the olden period of the fix Veda age up turn over at present 

we can observe the influence of entrepreneurship. It is 

totally fixed in our society and has thus been active in 

decisive a variety of business community in ournation. Still 

in the pre-independence era there were the entrepreneurs 

who fashioned our wealth even although they were in 

marginal. The want to increase entrepreneurship to 

increase wealth and industrialization was feel smooth post 
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self-government. The government cannot pay for to 

discount the importance of entrepreneurship as it had seen 

its observable achieve in the developed economy in the 

state of the globe. It could see that its entrepreneurship 

that distinguish a urbanized economy from a developing 

one. The cause is that the accountability of fruitfully rhythm 

in to the obtainable resources in the nation cannot laze 

only with its government. The citizen require to know that 

optimistic suggestion of entrepreneurship on a nation. 

 The position of the government of a nation that is 

promote entrepreneurship becomes even more dangerous. 

For a nation like India where captivating up a government 

job is the primary career objective of most of its citizen, the 

government has to create a number of stride in order to 

create entrepreneurship still more rewarding option. The 

pains of the government to encourage startups are soft 

positive outcome as India stands 4th worldwide in have the 

highest number of startups. This can be very cheering but 

the difference between the global leader in 

entrepreneurship 

 i.e. USA and India is enormous. The starups are 

determined more in Bengaluru and New Delhi as the report 

suggest consequently the government wants to make 

intensive pains in other parts of the country as well in order 

to remove the economic difference vacant among a variety 

of states of the nation. These startups have even 

accounted for many job creation and appear to a good 

solution tothe joblessness sight of the country. The major 

center of mass of the startups has been skill which 

vegetation superior range for other field. The gift of women 

entrepreneurs in the startups is minor and consequently 

wants to be boost in order to valve the unused member of 

a large resident of India. Therefore with the economy gap 

up to so much unknown funds it is very important for India 

to encourage entrepreneurship in order to beat its right on 

the global market as one of the most controlling economies. 
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Abstract 

Copyright is a collection of rights decided to the maker in gratitude of his effort, inspiration and countenance. However, 
copyrightislimited by civicinterest consideration where by thesocietyisentitledtothedolesofthecopyrightedeffort subject to swayed 
borders that a copyright holder or creator could impose. This presents an unanswered tricky of achieving a fair balance between 
contending interests of a holder of copyright and society at large. The present paper critically scans the taster of digital rights 
supervisory in Indian Copyright Law with-itdivergence to larger public interest. In the milieu of cardinalhistoric and relaxing digital 
pretend of copyrighted content, the dilemma is towardgather a balance between the querying claim of copyright earnings and fa ir-
users to whollygrasp right to free strength of will of discourse and shot of slogan. 

 

Introduction 

 As has the cyberspace superior, so has copyright 

breach if unwritten ‗in a harsh sense‘. The digital times has 

brought by way of it umpteen challenge in terms of 

technology, its use and its abuse. Traditionally, the 

impression of copyright infringement was restricted to 

physical simulation of copyrighted work, and reproduction 

or copying of the exertion accompany with unauthorised 

sale/distribution of copyrighted material. The amount of 

bodily copies produced determined the extent of piracy. in 

the company of the expansion of digitalization and know-

how, piracy has become much easier. Legislations across 

the globe have incorporated technological 

securitymeasures in their copyright regime so as to better 

protect, or rather restrict, the access and use of 

copyrightedworkings. Looking at it from sociological 

standpoint, some authors offer that patent infringement or 

piracy may not be as severe a crime as theft in physical 

world. This may be amateur to broadcasting of information 

till a deep level through digital liberty and use of 

technological spread in gadgets, softwares, etc. 

Nevertheless, the similar views have accessible a set of 

opposing claims,spaces,rights and requirements before 

Legislatures today. Combating ‗piracy‘ appears to be the 

lone dare being in use seriously by the Legislatures of the 

world The there paper attempts to analysethe contending 

spaces that come into view from the copyright holder on 

the one hand, and the normal end user on the other give, 

who has the right as well as the dependability to make the 

‗correct‘ choice. The paper further analyses if India is 

ready for TPMs. By analysing the competence of current 

Indian Copyright Law to control online copyright 

infringement, far feat consequences of the new provisions 

are painted. The paper presents a stance that imposition of 

digital rights supervision (DRM) in India impinges upon 

various public policy concerns and also to an 

extentinfringes theelementary precise to choice of tongue 

furthermore expression fail-safe less than the organization 

ofIndia. 

 
Fair Balance: Creator’s Interests v Public Interest 

 The essential thought last copyright violation or 

replication is ―thou shalt not steal”. This forms themoral 

basis of the caring provisions with regard to copyright 

contravention. The Indian Copyright Act, 1957 defines 

‗copyright‘in admiration of a work or any considerable part 

thereof as there stricted right to do other wises anction the 

doing of the acts enumerate under Section 14. This right 

include the right to store the work in any average by 

electronic earnings. The Copyright Act, 1957 explain 

‗copyright‘ under Section 14. It provide that the proprietor 

of the copyright has convinced rights completely with 

himself or herself in respect of his copyrighted substance. 

These privileges comprise, the right to repeat the work 

plus the store of it in any electronic middle . This right has 

been extensive to the inventive works and cinematograph 

movies throughout the Copyright of the Act gives good 

privileges to the novelist which linger with the novelist of 
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the labor even afterallprivileges in the work have been 

assign. These individual rights comprise right to maintain 

possession of the labor, that is, the novelist has the right to 

be renowned as the novelist of her work at all period, 

places and spaces where her work is mention and 

secondly, the right to control any buckle, defacement or 

alteration or other act in relative to the work which is 

harmful to the honour and repute of the author. The author 

can even say compensation in deference of the final right. 

Therefore, the right to autonomy of language and 

appearance as definite under editorial of the establishment 

of India cannot be exercise devoid of confines. These 

borders contain not only those as restricted but also the 

philosophy as provide for below Part IV, since the condition 

is below compulsion to legislate custody in outlook the 

philosophy of frequent first-class and ordinary possession. 

Just as an author or creator of a work has right to express 

himself, and as a result get fortification for his work, every 

voter also has a accurate to receive in turn. Thus, no 

regulation can go against or condense independence of 

talking and phrase expressly definite to allpopulacebelow 

the formation ofIndia. 

 
Contours of Digital Constitutional Rights Organization 

 The digital impasse with high esteem to 

copyrightdecree is worn out stuck between the 

technological advances whichcraft it possible en route for 

make perfect copies of cinema, tune, academic content, 

software etc. in no moment and allocate the same globally 

through internet, and the control and regulation of 

comfortable and its distribution over the digital medium. To 

effect suchbe in charge of,digital copies of content are fed 

with TPMs. When combined with legal sanctions, TPMs 

makeitpossible to control access to and distribution 

ofcontent to an exceptional degree. with TPMs, distributors 

of digital works may not only preserve presented markets 

for their works, but they may also create new market.21 

Thus, even the content that has fallen in the public domain 

and should thus be freely to be had may be wrapped up in 

TPMs with minor changes making them a subject-matter 

ofcopyright and justifying applying DRM thereto. TPMs like 

encryption, trusted systems, and digital watermarking 

technology are being used in today‘s digital market to state 

the rights of copyright tholders. 

 

 To offer a better and rather strict fortification to content 

and to create a profitable market for authorised contraption of 

digital comfortable, industrial standards have been 

included into equipped software programs. According to 

various authors, in many cases these standards have 

begun carrying normative legal substance, as their 

influence on user behaviour has expanded. The promising 

DRM equipment, which is being popularized extensively by 

copyright driven industries, is one such prominent 

example. after legal commands that regulate form be 

promoted through legal rules, they are characterized by a 

high level of specificity back by an convincing execute 

mechanism with the aim of leaves little room for 

judicialdiscretion. 

 
Trust System 

 Trust system is a scientific Quantify whereby the 

system bureaucrat can define and perimeter the integer or 

situate of people who can admittance the information 

scattered within its network. During various cases a trusted 

system can and limit the integer of times a justifiable and 

authorised user can access the content shared therein. For 

example, Real Audio, an alternative to MP3, relies upon 

trusted system technology to distribute digital content 

inaformat that can limit the ability of users to play, copy, or 

save files. Files saved in RealAudio format can only be 

played with a RealAudio player, and the player is 

automatic to resolve whether any particular use is 

authorized or unauthorized. In DRM, trusted computing 

can be used to createsealed storage thereby preventing 

the user from opening the file among an unauthorised 

computer, or remote attestation whereby the coordination 

generate a certificate of authenticity of the software in a 

row on a computer. In this form of DRM, companies 

providing the software can keep a regular confirm on tinker 

of the software by users and can also name any 

unconstitutional changes through to the software in 

categorize to outwit TPMs.Thus, in laptops or desktops 

using a pirate Windows Operating System, a message 

flashes each time the computer is booted suggesting that 

the porthole copy in the system is not spot on. ‗Pay-per- 

view‘ mode to watch a movie at the authorised television is 

also an example of a trusted system in work to implement 

DRM system. Trusted system enable a held network since 

they furnish the satisfied contributor a way in the direction 

of verify the realism of any import it receives with the aim 
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of claims authorization to read a digital career. They 

allocate the content provider to make the works presented 

only to persons the content provider knows have paid for 

access. hence, even after having sold the product for a 

hefty price, the content donor can exercise control over 

how and to what degree can a user can make use of the 

bought content. In squat, trusted systems have the 

aptitude to be an ‗extraordinarily effective and profitable 

means of scheming, and rationing, access to works of 

information andentertainment. 
 

Digital Watermarking in Addition to Fingerprinting 

 DRM tackle perform two undo function. First, it 

identify digital version of copyrighted works, presently as 

International reserve Standard information (ISBN) spot 

hardcopy book. Digitally identifiable version of copyrighted 

workings are normally formed through two well-accepted 

existing technology, branded as watermarking and 

fingerprinting. The classification function tracks works 

automatically, such as after they are transmit over 

fundamental peer-to-peer network in the shape of email or 

instant message attachments. Moment, DRM software 

may also provide copyright owners with control in excess 

of the various excludable rights of copyright ownership, 

including access to their mechanism and the aptitude to 

make copy of and reallocate the factory. 

 Digital watermarking is the act of hiding a message 

related to a digital signal within the signal itself. The added 

watermarks help identify if the data is copyright protected, 

and also in owner identification. Being able to identify the 

owner of a detailed digital work of fine art, such as a 

cassette or image can be quite difficult, nevertheless, it is 

significant for digital works from the point of view of 

copyright owners. The technology of digital watermarking 

is also beneficial for compactness of products. Instead of 

including copyright notices with every image or song, the 

landlord could only use watermarking to push in the 

copyright in the image or the song itself. In this, the 

watermarking expertise is revolutionary. The succeeding 

function of business tracking of DRM be capable of be 

achieved from end to end watermarking as gleaming. In 

this holder the watermark rooted in a digital job can be 

used to record solitary or more transactions taking place in 

the ancient period of a copy of the work. For example, 

watermarking could be old to credentials the heir of every 

legal copy of a movie by embedding a dissimilar 

watermark in each copy. If the movie is then leak online, 

the source of the drip could be identified through the 

unique embedded watermark. 

 
limits on Copyright 

 Patent is an select few true, up till now persuaded 

egitimate confines are imposed upon it in order to meet the 

‗community benefit‘ constituent thereof. 

 
Principle of Fair Use 

 The principle of Fair Use beneath the Copyright Act, 

1957 specially exempt convinced acts from the purview of 

copyright violation. According to Section 52 of the Act, ‗the 

creation of copy or version of a processor programme by 

the legal holder of a reproduction of such processor 

programme from such copy in arrange to make use of the 

processor programme for the reason for which it was 

abounding or to make back-up copy simply as a 

impermanent guard alongside defeat, devastation, or injure 

in order only to exploit the computer programme for the 

purpose for which it was supplied‘, would not be copyright 

violation. In a parallel method, ‗the doing of any act 

required to find in sequence important for in service inter-

operability of an autonomously created computer 

programme with other programmes by a legitimate carrier 

of a mainframe programme is not a copyright defiance if 

such information is not or else readily available‘ Further, 

there will not be any copyright disobedience in ‗the oral 

exam, study or test of moving out of the supercomputer 

programme in categorize to find out the ideas and 

principles, which underline any basics of the programme 

while theater such acts necessary for the function for 

which the laptop programme was supplied‘. The condition 

also provides that making of copies or adaptation of the 

computer programme beginning a legally obtained copy for 

non-commercial personal use will not quantity to official 

document breaking the rules. 

 A ‗fair dealing‘ with a fictional, dramatic, musicalor 

artistic work for the purposes of private use including 

research is also exempted from liability. Further, the use of 

copyrighted material for the purpose of review or criticism, 

or for treatment as news, or in connection of any judicial 

proceeding etc. cannot be said to be copyright 

infringement but is roofed under ‗fair use doctrine‘. These 

provisions rightly protect the true user or researcher and 

cannot be held to have a downbeat impact on the 

copyright landlord so the same as to discourage him to 

create new works. 
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Opposition Policy with Patent 

 The opposition Act, 2002 was introduced in India by a 

view, inter alia, to promote and sustain competition in 

markets, to protect the interests of consumers and to 

ensure freedom of trade in Indian markets. The Act 

freeway prohibit anti- aggressive agreements in case these 

agreementslead to an appreciable adverse effect on 

competition. Such agreements be null and void. The 

Competition Act also further prohibits abuse of its dominant 

position byan enterprise or a collection. Daunting, either 

directly or indirectly, unfair or discriminatory environment 

or charge for sale orget of goods or services constitutes an 

abuse of dominant position under the Act. Further, if an 

enterprise or group restrictions orrestricts: Other actions 

specifically term to be an ill-treatment of dominant site by 

an enterprise or a set under the Act include, indulgence in 

practice(s) resulting in denial of market access; making 

conclusion of contracts subject to acceptance by other 

party of added obligations, separate with the subject of 

contract; or use of its innermost position in one related 

market to get nearer in dedicated on, or keep, 

supplementary related bazaar. 

 
Conclusion 

 While copyright may be acceptable by aquidexpert 

quo come within reach of wherever it is fixed to award the 

architect certain incentive in the form of civil rights to 

encourage hope creation, yet the public interest element of 

copyright must not be elapsed. India has numerous 

example to offer where open policy concern have been 

certain prevailing effect aligned amid. 
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Abstract 

 Intellectual property rights (IPR) have been defined as ideas, inventions, and creation based on which there is a public motivation 
to give the status of property. IPR provide certain private rights to the inventors or creators of that property, in order to enable them to 
gather commercial benefits from their imaginative efforts or name. There are several types of intellectual property protection like patent, 
copyright, trademark, etc. Patent is acknowledgment for an invention, which satisfies the criterion of global novelty, non-obviousness, 
and industrial purpose. IPR is requirement for better identification, planning, commercialization, rendering, and thereby protection of 
invention or creativity. Each industry should develop its own IPR policies, management technique, strategies, and depending on its 
specialty.  
Keyword :Intellectual Property , Patent Right. 
 
Introduction 

 Intellectual PropertyRights are lawful rights, which 

impact from scholarly development in created, orderly, 

unbelievable and imaginative fields. These rights take care 

of makers and different makers of scholastic products and 

administrations by giving up them positive time-restricted 

rights to control their utilization. limited IP rights like other 

property can be a subject of exchange, which can be 

possessed, sold or purchased. These are impalpable and 

crapped utilization.  

 
Meaning 

 Intellectual property, or IP as it is regularly alluded to, 

comprises of the considerable number of bits of your 

business that you or your representatives have thought of. 

The things separate you from the challenge that you 

concocted utilizing your keenness – your mind.  

 IP is the first ideas and thoughts imagined and 

created by representatives, or laborers and counselors 

under agreement to do as such, that become corporate 

resources. This incorporates things like: 

 Innovations  

 Work forms  

 Articles, Blog entries, Contextual Analyses, and Other 
Substance  

 Books  

 Photographs  

 Music 

 Item and business names  

 Films  

 Games 
 
Objective of IPR 

 Money related impetus – IP rights give makers of IP a 
budgetary motivation.  

 Financial development – IP law can encourage 
monetary development by giving statutory articulation 
to the makers' monetary rights and advancing 
financial and social advancement through the 
cultivating of reasonable exchange. 

 Close understandings that try to secure and uphold IP 
rights covering new and up and coming 
advancements and new transmission and 
conveyance techniques.  

 Kill or forestall segregation in issues that influence the 
accessibility, scope, securing, use, support, and 
implementation of IP rights.  

 Empower U.S. residents who need IP assurance to 
increase reasonable and evenhanded market get to 
circumstances.  
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 Assume a functioning job in building up the IP system 

of the World Trade Organization (WTO) to ensure that 
it is steady with different U.S. destinations.  

 Help the World Intellectual Property Organization 
(WIPO) fabricate an agreeable association with the 
WTO. 

 

Advantages of IPR 

IPRs can Help Transform your thoughts into Cash 

Producers 

 Each and every or huge thought you have, can 

demonstrate priceless on the off chance that it is executed 

accurately. This essentially implies your protected 

innovation can assist you with changing over your thoughts 

into items and administrations which are financially 

effective. You can utilize your intellectual property to make 

a business all alone, pitch it to speculators and start a 

business or even get it authorized, empowering you to 

offer it to different organizations in return for a constant 

flow of pay. An IPR can be changed over into a benefit and 

can help transform your thought into a wide cash producer. 
 

IPRs can Upgrade your Business fairly Estimated 

Worth 

 Probably the best favorable position of securing 

intellectual property is that it can create salary for your 

business from numerous points of view. You could permit 

your IP and loan it to different organizations in return for a 

fixed salary or sensible eminences. You could likewise 

receive rewards from selling your IP items and 

administrations for a fixed sum. Selling your IP can raise 

your benefits and even improve your piece of the pie. 

Additionally, on the off chance that you sell your 

organization or go into a procurement or merger with 

another, enlisted and secured intellectual property 

resources can altogether upgrade your businessworth. 

 
IPRs can Assist you with Standing Apart from the 

Challenge 

 Clients are continually searching for something new 

and energizing. Each organization tries to be the first to 

offer a leap forward item to clients. In the event that you 

wish to make a specific picture for your business, at that 

point IPs are significant. Keep in mind, clients partner a 

specific incentive with their preferred brands. This is the 

place factors like altruism, trademarks, plans and logos 

come into the image. Clients perceive brands from these 

elements and IPRs assists organizations with separating 

their items and administrations inside a market, while 

elevating them to its objective clients.  
 

IPRs can be Gotten to Raise Funds 

 Another advantage of intellectual property possession 

is that you can undoubtedly adapt your IP resources when 

you have to raise reserves. You could decide to sell the IP, 

permit it, or even use it as guarantee while assuming an 

obligation. Additionally, the administration of India has 

made a few laws that permit IP proprietors to utilize their 

IPs furthering their potential benefit while applying for any 

legislature or open financing including credits, 

appropriations and awards.  
 

Disadvantages of IPR 

 Extra expenses  

 Pilfering  

 Diminished quality  
 Ensuring your protected innovation could cost a great 

deal of cash, especially on the off chance that you have an 

intricate item that includes plans, strategies, and 

procedures. Along these lines, you could be documenting 

a few patent applications to secure one item. What's more, 

on the off chance that you employ an attorney to aid the 

application procedure, you can hope to pay high legitimate 

expenses. You'll additionally need to pay recording 

charges and different expenses related with the patent 

application process.  

 With regards to exceptionally looked for after licensed 

innovation, it is difficult to prevent customers from taking 

such intellectual property. Moreover, any endeavor to 

implement protected intellectual rights could decrease an 

organization's client base.  

 As intellectual property rights become decreased, so 

too will the nature of the item being made. That is on the 

grounds that there is significantly less of a motivating force 

to take the necessary steps and put the time and assets in, 

particularly if the organization realizes that its protected 

intellectual property aren't supreme.  

 On the off chance that you need assistance becoming 

familiar with the points of interest and burdens 

ofintellectual property, or in the event that you need 

assistance going into intellectual propertyauthorizing 

understanding, you can post your lawful need on 
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UpCounsel's commercial center. UpCounsel 

acknowledges just the best 5-percent of attorneys to its 

site. Legal advisors on UpCounsel originate from graduate 

schools, for example, Harvard Law and Yale Law, and 

normal 14 years of lawful experience, incorporating work 

with or for the benefit of organizations like Google, Menlo 

Ventures, and Airbnb. 
 

Kinds of IPR 

Patent 

 A patent is a selective right conceded to the 

innovator, to reject others from utilizing his creation in any 

way without his authorization. It is appropriate to take note 

of that this development can either be an item or a 

procedure, that includes a novel or imaginative 

arrangement and that the equivalent is modernly pertinent.  

 As such, an individual may make another item, having 

highlights not quite the same as some other accessible 

item or an inventive procedure, or finds another innovative 

arrangement — he may then document an application 

before the national Patent Office to enroll a patent in his 

name. After the Patent Office, on following the strategy, 

enlists the patent for the sake of the innovator, he turns 

into the proprietor or patent holder. The patent is allowed 

simply after the Patent Office is persuaded that the 

creation looked for is new, non-evident and mechanically 

pertinent. 

 
Trademark 

 A trademark is a distinctive sign which helps the 

consumers in identifying the source of particular goods or 

services. It can be in the form of text, word, numeral, 

phrase, symbol, design, signature, smell, shape, color, 

sound, packaging, texture or combination of any of these 

elements. 

 The intent behind a unique trademark is that the 

consumer can associate the specific mark with the 

manufacturer of goods or service providers in case of 

services. It helps in ensuring the customers that the goods 

are of a certain quality and type. It also creates goodwill or 

reputation for that manufacturer or service provider. e.g. 

when a consumer looks at a new product with this symbol 

below, he can easily understand that the particular product 

belongs to Apple Inc. This is the power a symbol can 

create and earn goodwill for the trademark owner. 
 

 

 

Copyright 

 Copyright alludes to the rights conceded to makers, 

creators, craftsmen, and arrangers for their 'unique' 

innovative work or to entertainers, specialists, and 

telecasters for the related rights. Like patent laws, 

copyright is additionally a monopolistic right. Copyright 

gives elite right to sell, distribute and duplicate, any 

abstract, melodic, emotional, imaginative or building work 

made by the creator.  

 In this way, the sorts of works which are secured by 

copyrights are endless and incorporate books, stories, 

books, sonnets, plays, papers, magazines, commercials, 

films, PC programs, databases, melodic organizations, 

tunes, movement, recordings, artworks, drawings, photos, 

form, design, maps and specialized drawings. 
 

Trade Secret 

 Trade Secret are a significant part of IPR law. As the 

name recommends, it alludes to the privileged insights of a 

business, which encourages it increase a monetary bit of 

leeway over others. In the event that the Trade Secret is 

released, the business may endure various misfortunes 

and hopeless harm to notoriety. Trade Secret can be as 

classified data, information, equation, sythesis, process, 

structure, strategy or assemblage or blend of at least one, 

which ought to stay with the business alone.  

 Trade Secret are concurred assurance with no 

enrollment. In contrast to licenses, where all the cases and 

procedures enter the open area when the patent 

application is recorded, it is beyond the realm of 

imagination to expect to follow a similar procedure with 

Trade Secret facts. A considerable case of the equivalent 

is the formula of Coca-Cola. The formula of Coca-Cola 

was rarely licensed, as it would make the formula be 

spilled. The authorities of Coca-Cola are so specific about 

it that it is said that the two representatives who know the 

formula, just know one portion of it each and nobody 

knows the formula as a solitary snippet of data. 
 

Conclusion 

 Intellectual property rights are holding rights that 

award their holders the transitory benefit for the select 

abuse of the pay rights from social articulations and 

developments. There must be valid justifications for a 

general public to allow such benefits to a portion of its 

people, and in this way the advocates of these rights have 

given three broadly acknowledged defenses to protect the 

entwined worldwide intellectual property rights system we 

have set up today.  
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Abstract 

 Entrepreneurship in an imperativedivision of monetarylandwith digital distorted the way making can be done. This examining study 
requirement to fill up the opening in the fiction about entrepreneurship and digital and presentaabstractmock-up of digital 
entrepreneurship purpose. Foundation on 5 semi-structuredtalk of Emirati digital entrepreneurs, marksprove that the digital scene is 
wornbroadlyvia this private enterpriseduring several of their production process, nonethelessnaughtisobedientjust 
beforeburstingmomentprivate enterpriseor elseoperate among a business authorize which impedespreading out. 
Keywords: Digital entrepreneurship, United Arab Emirates, Young entrepreneurs, Social media. 
 

Introduction 

Hundreds of thousands of innovative business are recogni

zed every day, thus creating millions of innovative in the 

West and promisingmarket. Private enterprise is also 

seeingas a resource to easepersistentloftyredundancya 

midinfancyin equally the West and budding market. Digital 

entrepreneurship as a distinct type of entrepreneurialactivit

yisat restanpromisingimpression, as 

originaloutfitberesidential to abet entrepreneurs in their 

business processes. This article investigates the use of the 

digital libertyviaadolescent Emirati entrepreneurs 

furthermorelookinterested in theprevious circumstances of 

the pronouncement to bring into play the Internet for their 

big businesscourse of action. Further, suggestions 

for policy makers will be identified to support these young 

entrepreneurs turn their hobbies into sustainable 

businesses that support the diversification strategy outline 

in the premeditated diplomacy of the UAE. 

 This piece of writing is well thought-out as follow, 

subsequent to the beginning a wide-ranging make another 

study of private enterprise and the private enterprise 

course of action is provide. This is follow by a 

management of digital private enterprise. Next the results 

and analysis of our five interviews with digital 

entrepreneurs in the UAE are presented. The conclusion 

will include policy recommendations to support young 

entrepreneurs using the digital space to create, market and 

distribute innovative products and services 

 

 

 

Entrepreneurship Process 

 During the creative writing, private enterprise is 

describe as a course of action which entrepreneurs 

acquire from prospectacknowledgment to time-

honouredbig business to harvest the plunder of 

unbreakableemployment, from beginning to endrummage 

sale or concludingdownerunrelentingaccomplishment 

(otherwiserichly deservedunderstanding). Every 

onesegment of the consumerist developmentrequireprop 

upcommencing the neighbourhoodconsumeristflora and 

fauna and everyone has its have possession 

ofscholarshipcurvature for the industrialist. Readily 

availablebe four basic phases of the traditional 

entrepreneurial process: 

1. Recognizing opportunities 

2. Assembling resources 

3. Launch of venture 

4. Harvest and Subsequent 

 Primary, a prospective industrial strecognizeun 

exploited command or could do in the midst of in the 

marketplace and subsequently begin to bring together the 

possessions she strength of character could do with to 

transport the suggestion to marketplace, together with 

market place research, raising start-up capital, assembling 

a team, etc. The launch of the venture usually includes 

receiving a business license and the initial two to three 

years of operations. Finally, a company can be sold, 

closed, expanded or simply continue to operate. Authors 

meeting point on the possibility connected with private 
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enterprise and illustrate the process as a series of 

five phases. 

1. Recognizing and seize opportunity 

2. Transforming opportunity to profit-making 

merchandise and armed forces 

3. Accumulation assessment to merchandise and 

examination from beginning to end moment in time 

and possessions 

4. Assuming risk, and 

5. Realizing reward. 

 For the digital entrepreneur readily availableare 

stages of enlargement of start-ups as describe by and 

outlined by, among others. 

These stages are: 

1. Pre-seed 

2. Seed 

3. Start-up 

4. Expansion/Exit 
 

From Entrepreneurship to Digital Entrepreneurship 

 Thedistinctprivate enterprise as the tracking down of 

occasionfurther than thepossessionsat this 

timeembarrassed, and aphorismprivate enterpriseat the 

same time as the examination of how, by means of whom, 

and in the midst ofcould you repeat that?effects 

opportunities are discovered, evaluated, and exploited to 

create future goods and services (Israeli, 2011). 

Entrepreneurship has been characterized as a source of 

perturbationof the economy, generating conditions of creati

ve destruction (Schumpeter, 1934). The author claims that 

entrepreneurs possibly will annihilate industry at the same 

time as create new-fangled ones. This hallucination is 

straight forward just before follow when dealing with digital 

entrepreneurship, since Internet, digital technologies, 

social media have created new ways for communication, 

new business models, and remodelled entire industries 

such as music or travel (Porter, 2001).For (Israeli, 2011), 

digital entrepreneurship has to be considered as a 

subcategory of entrepreneurship in which some or all of 

what would be physical in a traditional organization, has 

been  
 

Young Entrepreneurs and the Digital Space: Case 

Studies from the Uae 

 Social media is an often-used tool, even with 

entrepreneurs who can be considered only mildly digital. 

However, some entrepreneurs also find exhibitions and 

conventions to be valuable sources of ideas for 

new opportunities.―I look for new ideas to be different‖ UAE 

5―When we released our first game in the Apple AppStore 

back in 2011, there was not a lot of demand in our local 

market for apps on the Android Store, and we almost didn‘t 

receive any requests for it to be released in there from 

gamers. However, the following year when we released 

our second game almost 70% of people that we meet in 

exhibitions requested it to be on the Android Store. Which 

were leased afterwards because of the big demand?‖ 

UAE 15. Digital entrepreneurs are quick to act 

on entrepreneurial intention, although not always within a 

formalstructure. In the UAE none of the companies 

interviewed were formal entities, even if they had been 

operating for several years. In the UAE digital 

entrepreneurship (from mild to extreme) is a way to act on 

entrepreneurial intention with a more flexible structure. 

―We do not have a business license, but it might be a good 

idea for expansion in the future.‖ UAE 3. 
 

Conclusion  

 This article presents an exploration of young digital 

entrepreneurs operating in the UAE. Interviews with five 

digital entrepreneurs were guided by five propositions. All 

entrepreneurs used digital channels and social media for 

relationship building and maintenance with customers, 

suppliers and competitors. Additionally, innovative ideas 

were largely pulled from customers and partners 

through digital channels. 
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