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EDITORIAL 

 We are very much delighted to place this Journal on your hands, the selective compilation of 
most thought pouring views scripted in papers by the presenters in the International Conference on 
“Commerce, Economics and Management - An Interdisciplinary Perspective” held on 26 February 
2018, jointly organized by the Department of Commerce, Mangayarkarasi College of Arts & Science 
for Women, Madurai, Tamil Nadu and Bodhi International Journal India.  
 
 It is a matter of glistening pride to bring the three conceptually different academic disciplines; 
Commerce, Economics and Management in one roof under single banner with spill-over 
explanations packed with spread-out information sprayed over multi-definitions of narrations 
penned by distinctive sectors of learning and the learned people besides researching aspirants and 
the researched geniuses with good command on the themes, commenting on the sub-themes and 
commending the topic values, from concept to crux travelling interiorly with involvement through 
the content. 
 
 This book is a compendium of the discussions, sharing, interactions and feed back of the 
platform staged practically to express the views of the authors of the papers as the contents are 
purely their own views based on their knowledge, intake and initiations grabbed and experienced 
empirically and orally besides reading of the thematic definitions explanations from various sources 
and resources. Hence it is published here as their own originals for intra and inter-personal 
discussions. We are indebted to all the Professors, Research scholars, Students and other well-
wishes who have contributed their papers and efforts with full commitment and conviction to make 
this publication meaningfully purposeful and successful with knowledge value and thematic 
conceptual credit. 
 
 At this Moment we make our Sincere thanks to Thiru.P.ASHOK KUMAR, Secretary, 
Mangayarkarasi Institutions, Thiru.A.SHAKTI PRANESH, Director, Mangayarkarasi Institutions,  
Dr.S.RAJESWARI, Principal of Mangayarkarasi College of Arts & Science for Women, Madurai and 
all faculty fraternity of Commerce Departments for this Successful Academic event backed by their 
wholehearted contributions and supports, which exhorted us at large that are really appreciably 
commendable. 
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Aim & Objectives 
Academic Excellence in research is 

continued promoting in research support for young 
Scholars. Multidisciplinary of research is motivating 
all aspects of encounters across disciplines and 
research fields in an multidisciplinary views, by 
assembling research groups and consequently 
projects, supporting publications  with this 
inclination and organizing programmes. 
Internationalization of research work is the unit 
seeks to develop its scholarly profile in research 
through quality of publications. And visibility of 
research is creating sustainable platforms for 
research and publication, such as series of Books; 
motivating dissemination of research results for 
people and society. 
 
Disclaimer 

Contributors are advised to be strict in 
academic ethics with respect to acknowledgment 
of the original ideas borrowed from others. The 
Publisher & editors will not be held responsible for 
any such lapse of the contributor regarding 
plagiarism and unwarranted quotations in their 
manuscripts. All submissions should be original and 
must be accompanied by a declaration stating your 
research paper as an original work and has not 
been published anywhere else. It will be the sole 
responsibility of the authors for such lapses, if any 
on legal bindings and ethical code of publication.  
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Abstract 
 Status symbols also indicate the cultural values of a society or a subculture. In a society that values honor or bravery, a battle 
scar would be more of a status symbol. Status symbols are also used by persons of much more modest means. This is the essence of 
the concept of status consumption. While status consumption involves buying a hi�J�K�H�U���S�U�L�F�H�G���S�U�R�G�X�F�W�V���W�R���L�Q�I�O�D�W�H���R�Q�H�·�V���S�H�U�V�R�Q�D�O�L�W�\�����D��
desire for status involves buying something that represents status to both the individual and to surrounding significant others. 
Thus, consumption of status products may aid people in their straggle for self-respect and social approval. The more consumers seek 
status, the more they will engage in behaviours such as the consumption of status symbols, which increase their status. This study 
makes an attempt to analyze the relationship between demographic profile and their level of satisfaction of consumers towards 
status symbol.  
 
Introduction  
 People in our society are so conscious 
about their status and they prefer to use branded 
products to reveal their status symbol. A status 
symbol is a perceived visible, external 
denotation of one's social position and 
perceived indicator of economic or social status. 
Many luxury goods are often considered status 
symbols. Status symbol is also a sociological 
term �² as part of social and sociological 
symbolic interactions �² relating to how 
individuals and groups interact and interpret 
various cultural symbols. 
 As people aspire to high status, they often 
seek also its symbols. As with other symbols, 
status symbols may change in value or meaning 
over time, and will differ among countries and 
cultural regions, based on their economy and 
technology. 
 A common type of modern status symbol is 
a prestigious luxury branded item, whether 
apparel or other type of a good. The brand 
name or logo is often prominently displayed, or 
featured as a graphic design element of 
decoration. Certain brands are so highly valued 
that cheap counterfeit goods or knock-off copies 
are purchased and displayed by those who do 

not want to, or are unable to, pay for the 
genuine item. 
 
Statement of the Problem 
 Human are highly motivated by status and 
its symbol. Almost every aspect of society is 
influenced by social class and indicates how 
prestige a person is. People use status symbol to 
gain attention and show their financial 
status. Once a country reaches a reasonable 
standard living, consumption goes increasingly 
on status symbol with no intrinsic value, 
jewelry, luxury cars, etc. People are satisfied by 
appearing wealthy. The real reason most wealth 
is acquired is to gain status. People want to 
spend money, not just to obtain the material 
objects, but to signal to everyone else that they 
have the power to obtain them. People purchase 
these high-status items because they want others 
to think positive things about them. They are 
driven to buy these items to repair their own 
beliefs about themselves. They need these items 
to feel good about themselves and having these 
items makes them to feel more successful and 
valued. This research aim is to analyze the 
demographic profile of the respondents and 
their level of satisfaction of consumer towards 
status symbol. 


